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M asa ljudi na jednom mestu,
podignute ruke u vazduh, aplauz,
smeh, izvodenje raznih umetnickih
tacaka, sportsko nadmetanje, navi-
janje, zabava, dobramuzika,iveoma
sloZena organizacija je uobicajena
slika manifestacija i festivala raznih
vrsta.

Zbog velikog broja ljudikoje privlace,
manifestacije i manifestacioni turi-
zam imaju veliki uticaj za promociju
destinacije i njen turizam.

Velike manifestacije su vrlo Cesto
magnet za strane turiste i razlog za
posetu odredenoj destinaciji.

Manifestacije i festivali predstavljaju specifican turisticki proizvod i obzirom
na rast interesovanja za upoznavanjem drugih kultura, obicaja i tradicije,
manifestacioni turizam ima sve veci znacaj.

FIFA svetsko prvenstvo u fudbalu koje se ove godine odrZava u Juznoj Africi
je pravi primer manifestacije na svetskom nivou i sticanja ogromne popula-
rnosti i promocije Juzne Afrike, njenih znamenitosti, kulture i obicaja.

Sa druge strane, zemlja domacin ima veliki i odgovoran zadatak oko jako
zahtevne organizacije samog dogadaja, ulaganja u infrastrukturu, pre-
dstavljanja sportskih objekata ali i predstavijanja njenog stanovnistva,
obzirom da ce oci svetske javnosti tokom trajanja FIFA Svetskog prvenstva
u fudbalu biti uprte u nju.

Ovaj broj SEEbtm magazina smo posvetili manifestacijama i festivalima,
kako u svetu, tako i u regionu, sta je to Sto ih izdvaja od ostalih, njihov znacaj
i karakteristike, a pre svega iz razloga sto predstavijaju najmasovnije i najza-
htevnije vrste dogadaja sto se organizacije tice, a koje se mogu svrstati u
kongresni turizam.

Vazno je ucestvovati.
Miona Sljivanéanin,
glavniiodgovorni urednik

gJUio e
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A group of people at one place,
hands in the air, applause, laughter,
various artistic performances, sports
competitions, rooting, entertain-
ment, good music and very complex
organization is what various events
and festivals normally look like.

Due to a large number of people
that they attract, events and event
tourism have a huge effect on the
promotion of a destination and its
tourism in general.

Big events are most often a magnet
for international tourists and the
reason for visiting a particular destination.

Events and festivals are a specific tourist product and given the growing
interest in learning about other cultures, customs and traditions, event tou-
rism is gaining more and more influence.

FIFA World Cup to be held this year in South Africa is a good example of a
world-scale event immensely popularizing and promoting South Africa, its
sights, culture and customs.

On the other hand, the host country has a huge and responsible task of
organizing a demanding event, investing in infrastructure, presenting the
sports facilities, but also presenting its population as it is going to be in the
focus of the public eye worldwide during the FIFA World Cup.

We dedicate this issue of SEEbtm magazine to events and festivals both,
global and regional, things that single them out, their importance and
specifics, and in the first place to the reason why they represent the most
numerous events and why they are among most demanding types of MICE
tourism in terms of organization.

It's important to take part.

Miona Sljivancanin,
Editor-in-Chief

gjbuioua/
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HRVATSKA “ADRIJA VINGS” LETI ZA NIS

Hrvatska aviokompanija
“Adrija vings” trebalo bi
pocetkom maja da pocne
da leti izmedu Rijeke i
Nisa, izjavio je u Nidu di-
rektor rijeckog aerodroma Mladen Pasari¢. Pasaric je novinarima
rekao da bi hrvatska aviokompanija “Adrija vings” na liniji Nis-Ri-
jeka letela tri puta nedeljno.

Iz Rijeke postoje letovi za Keln, Stutgart, Hanover, Berlin, kao i za
pojedina odredista u Skandinaviji, rekao je direktor rijeckog aero-
droma, koji je u NiSu boravio na sajmu turizma. “Adrija vings” ce
biti treca aviokompanija koja ¢e u letnjem redu letenja obavljati
saobracaj sa niskog aerodroma “Konstantin Veliki”. Crnogorska
aviokompanija “Montenegroerlajnz” i italijanska “Vind dzet”
povecali su broj letova iz Nisa u letnjem redu letenja. Italijanska
niskotarifna aviokompanija “Vind dZet” ¢e za Forli kod Bolonje
leteti dva puta sedmicno - ponedeljkom i petkom. Crnogorski
“Montenegroerlajnz” ¢e letove na liniji Nis-Podgorica obavljati
svakog dana. Seminar je organizovala agencija Concept d.o.0. iz
Dubrovnika u saradnji sa agencijom Eures-tim iz Zagreba.

Adria
wings

KONGRESNA PONUDA JUGOISTOCNE
EVROPE PREDSTAVLJENA NA
REGIONALNIM SAJMOVIMA

Kompanija “The Best
Solutions” je po drugi
put izlagala na so-
pstvenom Standu na
sajmovima METUBES
Budva, | IFT Beograd,
gde je predstavila svo-
je partnere iz regiona
| kongresnu ponudu
regiona potencijalnim klijentima i prezentovala katalog/vodic
kroz kongresnu industriju — SEEMICE. Na sajmu METUBES je tim
kompanije The Best Solutions najavio prvo regionalno okuplja-
nje kongresne industrije u Beogradu, SEEbtm party, koje je bilo
organizovano za vreme beogradskog sajma turizma. Novina na
Standu kompanije ove godine je bila prezentacija jedinstvenog
magazina o poslovnim putovanjima regiona, SEEbtm magazin,
koji je ova kompanija pocela da publikuje prosle godine.

KONGRES BANJA O UPRAVLJANJU U
ZDRAVSTVENOMTURIZMU

“Upravljanje u zdravstvenom
turizmu - neophodnost uvo-
djenja standarda” bice glavna
tema 21. Kongresa banja,
koji ¢e se odrZati od 18. do
20. maja u Vrnjackoj Banji,
najavio je Upravni odbor
UdruZenja banja Srbije. Glavna i pratece teme skupa ce se odnositi
na standarde u medicini i nemedicini, nove trendovi u balneologiji,
marketing i menadZment u zdravstvenom turizmu, menadZment
turistickih destinacija i lokalnih turistickih organizacija, internet
marketing, medijsku promociju zdravstvenog turizma. Na kongresu
(e se razmatrati i ekologija i energetska efikasnost hidrogeoloskog
potencijala Srbije, kaoiurbanizami prostorno planiranje. Predavaci
Ce biti domaci i inostrani strucnjaci, iz Slovenije i Madarske,
a oekuje se i potvrda od predstavnika Ministarstva turizma i
Slovacke i UdruZenja banja iz Bugarske i Rumunije. Predvideno je
da u radu kongresa aktivno ucestvuju visoki funkcioneri fondova
zdravstvenog osiguranja Nemacke i Austrije, koji ¢e predstaviti
uslove pod kojima se moZe olekivati dolazak pacijenata iz tih ze-
malja, na rehabilitaciju u naSe banje. Ono Sto posebno izdvajaju
iz Udruzenja je potvrda da ¢e u radu Kongresa aktivno ucestvovati
Prof. dr Guenther Leiner, koji je uspostavio standarde u banjama
Austrije. Osim banja Srbije, predstavice se i proizvodjaci opreme za
velnes i spa, hotelijerstvo i ugostiteljstvo.

BANJA LUKA ROCKOPEN AIR-
24-26 JUN 2010.

BANJA LUKA ROCK OPEN AIR je festival koji nudi fanovima rok
muzike veliki broj izvrsnih bendova i regionalnu muzicku scenu na
jednom mestu. Geografska po-
zicija Banja Luke i paZljiv odabir
obezbeduju Festivalu “BANJA
LUKA ROCK OPEN AIR” sve kval-
itete da postane muzicki centar
Evrope. Turisticki resursi i uslu-
ge daju mogucnost da BANJA
LUKA ROCK OPEN AIR postane
destinacija za fanove muzike i
postovaoce egzoticnih mesta.

KONGRES KARDIOLOGA

Klinicki centar Srbije bio je domacin najvecim svetskim imenima u oblasti interventne kardiologije, i to u
okviru kongresa interventne kardiologije koji se ve¢ godinama organizuje u Beogradu. Vi kongres kardiologa
i interventnih kardiologa odrZan je od 10. do 13. aprila, u organizaciji Fonda Srbije za vase srce, u saradnji
sa Radnom grupom za interventnu kardiologiju, Udruzenjem kardiologa Srbije i Medicinskim fakultetom
u Beogradu. Tom prilikom operisano je 40 pacijenata sa obolelim krvnim sudovima u bolnicama Srbije, a
sve operacije su bile direktno preno3ene optickim kablovima ostalim lekarima na Kongresu u Best Western
hotelu,M", ali i u Institutu za kardiovaskularne bolesti,Dedinje” i Institutu u Sremskoj Kamenici, kao i u
KBC,Bezanijska kosa” i KC,Nis". Prisutni lekari su imali prilike da ove intervencije, koje su se prenosile uzivo

iz sala za kateterizaciju srca iz cele Srbije, prate u hotelu“M”. Svaka od intervencija, koja je bila uradena, u svetu bi kostala po 20.000 evra, a na
beogradskom samitu, jednom od tri najvaznija kardioloska skupa u Evropi, intervencije su uradene o trosku zdravstvenog osiguranja.
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AVALSKITORANJ OTVOREN
21.APRILA 2010.

Avalski toranj, koji je srusen u napadu avijacije NATO 1999. godine,
bio je otvoren svecanom cenemonijom u sredu, 21. aprila, kao glav-
ni dogadaj u okviru manifestacije “Dani Beograda”Toranj ima dva
lifta i restoran na 119. metru odnosno vidikovac na 122-om metru
visine. Ukupna visina tornja je 204,57 metara, Sto ga ¢ini najvecom
gradevinom na Balkanu. Njegovu izgradnju inicirali su Radio-
televizija Srbije i UdruZenje novinara Srbije, uz podrsku velikog
broja gradana. U prilaznu stazu tornju bice ugradeno 200 otisaka
dlanova najzasluznijih donatora i ucesnika akcije “lzgradimo toranj
na Avali”. Avalski toranj je bio projektovan 1959/1960. godine, a
graden izmedu 1961. i 1964. Pusten je u rad 1965. Nekadasnji
toranj je bio visok 202,8 metara i smatrao
se jednim od najlep3ih televizijskih repeti-
tora u Evropi. Bio je jedini toranj na svetu
koji je za presek imao jednakostranicni
trougao, kao simbol srpskog trono3ca za
sedenje. Ceremonija svetanog otvaranja
Avalskog tornja, najvise gradevine na
Balkanu, pocela je oko 17 sati intoniranjem
drZavne himne “BozZe pravde’, a svecanost
su uvelicali i avioni koji su, nadletajuci
Avalski toranj, napravili od dima zastavu
Srbije, kao i hor RTS-a , “Big bend” i dedji
hor“Kolibri".

REGIONALNI SKUPOVI
U ORGANIZACULJISA

JISA - Jedinstveni Informati-
¢ki Savez Srhije, organizacija
usmerenanapoboljsanjeinfo-
rmisanja o novim tehnologija-
ma, najavljuje dva seminara '
koja Ce se odrzati u junu 2010. godine u Crnoj Gori u Hrvatskoj.
Kongreskoji ¢eseuperioduod 13.do 19.junaodrZatiuHerceg Novom,
(rna Gora, je XV Kongres JISA DICG, realizovan pod pokroviteljstvom
EEIG iz Brisela (European Economic Chamber of Trade, Commerce
and Industry). Cilj Kongresa JISA DICG je razmena prakticnih isku-
stava u oblasti primene informaciono komunikacionih tehnologija
u svim sferama poslovanja. Fokusiranost na najnovije trendove u
oblasti IKT je uticala da Kongres JISA DICG postane jedan od najemi-
nentnijih informatickih skupova na nasim prostorima, a samim tim
i mesto okupljanja sve veceg broja domacih i regionalnih ponudaca
i korisnika informacionih tehnologija. Bogat programski sadrzaj Ko-
ngresa JISA DICG se realizuje kroz kompanijske prezentacije, preze-
ntacije autorskih radova, strucna predavanja, okrugle stolove, B2B
sastanke i sl. SEFICT - South East Europe Forum ICT osnovan je 2002.
godine od strane ICT predstavnika privrednih komora sa podrucja
biviih jugoslovenskih zemalja, sa ciliem poboljSanja medusobne
saradnje u regionu, trgovinske razmene i uces¢a u zajednickim pro-
jektima, koji su finansirani od strane EU, USAID il raznih finansijskih
institucija. Ubrzo SEFICT je postao otvoren za sve zemlje u regionu i
svetu, kao i za sve kompanije koje su zainteresovane za plasiranje
svojih proizvodai usluga na ovim prostorima. Ove godine odrZava se
u Dubrovniku, u hotelu Excelsior od 16. do 18. juna.

BELGRADE DESIGN WEEK -
BDW 2010 - 29.05 - 06.06.2010

BDW je regionalni festival kreativnih
industrijal biznisa koji se od 2006. godi-
ne organizuje jednom godisnje i odvija
se na razlicitim lokacijama Beograda.
BDW okuplja najvece svetske strucnjake
iz oblasti dizajna, arhitekture, brendi-
nga, advertajzinga i ostalih vidova komunikacija koji gostuju u
Beogradu. Nikada pre Beograd nije imao ovako puno dogadaja iz
oblasti arhitekture, dizajna i kreativnih industrija! Ovakav procvat
energije usmerene ka navedenim sadrZajima nesumnjivo znaci
samo jedno - petogodisnji napori Belgrade Design Weeka da se
u nasoj zemlji probudi osecaj za znacaj kreativnih industrija u
modernom poslovnom okruzenju i <modernim drustvima znanja»
konacno radaju svoje najlepse plodove u vidu povecanog interes-
ovanja i Zelje za novim znanjima. Ove godine BDW ¢e biti sastavljen
iz nekoliko programskih celina od kojih je najznacajnija i najvaznija
nasa ¢uvena trodnevna kreativnai biznis-edukativna konferencija,
ove godine pod nazivom SMART2 (3-5. juna). Vide od 30 najkrea-
tivnijih umova sveta dolazi u Beograd da prenese svoje znanje i
strucnost legendarnoj strastvenoj publici BDW od 1000 i nesto
ljudi. Ta predavanja imaju jednaku vrednost kao nekoliko dobrih
semestara na fakultetu ili najbolji MBA program. Vrhunski globalni
eksperti iz oblasti dizajna, arhitekture, brendiranja i oglasavanja
¢e nam govoriti o tome kako su postigli neverovatan uspeh i iz-
vrsnost u svojoj oblasti rada, kao i njihovo stanoviste o tekucim
trendovima u tim oblastima pod vode¢om temom SMART2.

USPOSTAVLJEN REDOVAN SAOBRACAJ
IZMEDU BEOGRADA I BARSELONE

U Cetvrtak, 15.aprilane-
‘ f ;. Sp anai IF  $toposle 20sati iz Beo-

grada za Barselonu, sa
piste beogradskog aero-
droma “Nikola Tesla” po
prvi put u njegovoj istoriji poleteo je na redovnoj liniji avion jedne
Spanske kompanije. ,Spanair” ¢e iz Barselone za Beograd leteti
utorkom, Cetvrtkom i subotom, avionima tipa ,Airbus A-320" sa
156 sedista. “Spanair” takode najavljuje i da ¢e od 28. maja uvesti
letove od Beograda do Madrida, dva puta sedmicno - petkom i
nedeljom. Promotivne cene karata za putovanja izmedu Beograda
i Barselone bez taksi su od 75 evra. Karte za letove mogu da se
kupe preko turistickih agencija u Srbiji ili preko sajta kompanije.
Spanski,Spanair” ne spada u niskotarifne, ali se kupovinom karata
u povoljnom trenutku mogu obezbediti i niske cene, tako, i kod
“Spanair-a”vaZi pravilo da najjeftinije karte treba rezervisati neko-
liko meseci pre putovanja. Prvim avionom “Spanair-a” u Beograd
je doputovalo 55 putnika, uglavnom gostiju, drZavljana Spanije.
Osim predsednika kompanije Ferana Sorijana (43), jednog od
najmladih biznismena na tako visokoj funkiji, u avionu je bio i
Paskval Maragalj, jedan od najistaknutijih katalonskih politicara
poslednjih decenija. “Spanair” ima flotu od 36 aviona, a u 2009.
godini je prevezeno oko osam miliona putnika i ostvaren je prihod
od 670 miliona evra. “Spanair” zapoljava 3.160 ljudi i ¢lanica je
“Star alijanse”, koju predvodi nemacka “Lufthansa”.

A STAR ALLIANCE MEMBER r:" =
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DJZVEZDA BOB SINCLAIR
NA REFRESH FESTIVALU, KOTOR

Neprikosnovena DJ zvezda Bob Sinclar nastupice
2. avgusta na ovogodisnjem, trecem po redu Re-
fresh festivalu u Kotoru. Uz nove hitove koji ce se
do ovog leta znati ve¢ napamet, publiku Refresh
festivala u diskoteci Maximus u nedelju 2. avqu-
sta ocekuje provod uz najvecu zvezdu globalne
house scene. Uskoro e biti najavljeni i druge ve-
likani svetske DJ scene, kao i poetak prodaje ulaznica za treci Refresh festival u Kotoru
koji ¢e se odrZati od 30. jula do 2. avgusta ove godine. Refresh festival, talas nove energije
i osveZenja, trajace 4 dana u tehnicki verovatno najopremljenijoj diskoteci u ovom delu
Evrope — diskoteci Maximus u Kotoru koja moZe da primi vie od 5000 ljudi. Setajudi uli-
cama Kotora u avgustu mesecu uz bele plocnike, turiste, sunce, definitivno cete imati uti-
sak da se nalazite u pravom turistickom raju. Uz Smek istorije, i dodir buducnosti, imacete
osecaj da se nalazite na Ibizi i tu doZivljavate osveZenje i osecaj energije...

SAJMOVIKONGRESNE INDUSTRUE
UMAJU 1 JUNU - IMEX | ECECIBT

U predstojecem periodu, ucesnike kongre-

sne industrije ocekuju dva internacionalna ECECIBT
sajma. Osmi IMEX ¢e biti otvoren 25. maja
na Frankfurtskom sajmu sa najvecim brojem
,hosted buyer-a” ikada i ciljanim posetiocima i izlagacima koji rastu godinu za godinom.
IMEX Grupa je najavila da su na dobrom putu da pruze vise poslovnih prilika nego ikada
kada se vrata otvore. IMEX 2010 Ce se odrZati u Frankfurtu, u maju, a odmah zatim, u junu,
zapocece Sajam kongresne industrije istocne i centralne Evrope -ECECIBT 2010 u Istanbulu.
Poslednjih godina smo bili svedoci ogromnom porastu broja poslovnih putovanja i turizma
uiiz Zajednice Nezavisnih Drzava (ZND), baltickih drZava, istocne i centralne Evrope. Desti-
nacija do koje je lako stici, koja nudi mnogo u smislu objekata, lokacija, tehnicke podrike,
zabave, kulinarskih uZivanja i kulturnog bogatstva, u kombinaciji sa profesionalnom orga-
nizacijom i upravljanjem poslovnim putovanjima, predstavljaju novo i zanimljivo trZiste u
svetskoj kongresnoj industriji.

RS EUASN B

AJPED - NOVITABLET KOMPJUTER

Uaprilu2010. godiine je Ajped pusten u slobodni prodaju —samo u SAD. Evropa e pricekati
jo3 malo. Veci od Ajfona, elegantniji od laptopa — tako se opisuje novo Eplovo ¢udo za ko-
jim ve¢ vlada ogromno interesovanje. “Ajped” je debeo 1,3 cm, tezak je 0,68 kg, ima IPS
displej od 24,6 cm oseljiv na dodir (multi-touch screen), memoriju u varijantama 16 GB,
32 GB ili 64 GB, vaj-faj, “Blutut”, zvucnik, mikrofon, kompas i konktor za “ajpod” dodatke.
Trajanje baterije predvideno je na deset sati, Sto se smatra velikim napretkom narocito
s obzirom na visoke performanse novog racunara. Posebne pogodnosti predvidene su
za Citanje elektronskih izdanja novina, ¢asopisa
i knjiga, kao i koriscenje raznih “Eplovih” servisa
poput “Ajtjunsa”. “Sa njim moZete da pretrazujete
internet i to e biti najbolje iskustvo koje ste ikada
imali u surfovanju netom. Fenomenalno je kada
imate celu veb stranicu pred vama i moZete njome
da manipuliSete na dodir’, rekao je Stiv DZobs,
Izvr$ni direktor kompanije. Strunjaci za tehnologiju kazu da je ovo pravo vreme za Epl
da predstavi svoju verziju elektronskog tableta. Tablet kompjuteri su u opticaju ve¢ skoro
deceniju, ali do sada nisu nasli svoje mesto na trZistu prezasicenom inovativnim haj-tek
proizvodima. Prema tvrdnjama Epla, Ajped je bolji od svih uredjaja koji trenutno mogu da
se kupe, ali ostaje da se vidi da li Ce to biti naprava bez koje tehnomani nece moci da Zive.

KLAUS KOBJOLL -
TURISTICKI
PREDUZETNIK )
I PRIZNATI PREDAVAC
U ZAGREBU!

Pocetkom 4.tog meseca, u zagrebackom
hotelu Antunovi¢, u organizaciji EURES
TIM-a, odrzano je predavanje Klausa
Kobjolla, seminar “Nove boje turizma”.
Predavanje na temu uspesnog vodenja
Kobjoll je potkrepio licnim iskustvom, ko-
je mu, kao vrhunskom hotelijeru pozna-
tom po inovativnom pristupu poslu, ne
nedostaje.

Naime, Kobjoll je vlasnik uglednog Cou-
ntry Hotela i kreativnog centra Schindler-
hof, a za svoje poduzetnistvo primio je
brojne nagrade i priznanja.

Tokom predavanja u Zagrebu, paznju
je posvetio i hrvatskom turizmu i njego-
vomvidenjuHrvatskekao turisticke desti-
nacije. Posebnost njegovih predavanja
su poucne price iz vlastitog iskustva koje
u polaznicima bude preduzetnicki duh
i pomazu im da steceno znanje prila-
gode lokalnoj ponudi i uslovima. Pre-
davanje “Budi razlicit ili umri” naucio
je polaznike kako preZiveti u okruZenju
rastuce konkurencije, motivisao ih je i
inspirisao inovativnim pristupom poslu.
Uz direktora Hrvatskog kongresnog i
insentiv ureda, Nikolu Racica, kongresu
su se odazvali i predstavnici hrvatskih
hotela, predstavnici malih i srednjih
preduzetnika, gosti iz regije i novinari.
Total Quality Managment, strateSko
planiranje, godisnji ciljni plan, NPP (ne-
prestani proces poboljsanja), samo su
neka od prakti¢nih reSenja koja je ponu-
dio polaznicima Zeleci da ih pripremi na
sréanu borbu za pridobijanje finansijski
mocnih inostranih klijenata.
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NAGRADA ZA
ENERGETSKU EFIKASNOST -
BOHINJ PARKECO HOTEL

Poto je inovacija klju¢ konkurentnosti, Casopis Finansije i
slovenacko Ministarstvo za Zivotnu sredinu i prostorno planiran-
je sudali jo3 jedan niz godiSnjih priznanja za energetsku efikas-
nost u saradnji sa vodecim slovenackim naucno-istraZivackim
institutom — Institutom JoZef Stefan.

19. aprila 2010. Bohinj Park ECO Hotel je nagraden kao najefi-
kasnije preduzece, dok je Bostjan Cokl, njegov vlasnik, dobio
laskavu titulu Energetskog menadZera godine.

Po reima g. Cokla prvi slovenacki ekoloski hotel je bio pre svega
mogud jer je on bio i idejni tvorac i izvodaC radova i investitor —
sve u jednoj osobi.

SARAJEVO BIO DOMACIN
FILMSKOG FESTIVALA EKO OKO

Medunarodni Filmski festival Eko zavren je u martu u Sarajevu.
Petodnevna manifestacija ukljucivala je 20 dokumentarnih
i igranih filmova iz Bosne i Hercegovine, Kanade, Egipta, Ve-
like Britanije, Francuske, Sedinjenih Drzava, Spanije, Irana i
Svajcarske. Festival EKO OKO nastoji predstavljanjem filmova,
izlozbi i drugih pratecih sadrZaja umetnika iz Sarajeva, Bosne i
Hercegovine, Evrope i sveta, omoguciti bosanskohercegovackoj
publici da direktno ucestvuje i upoznaje desavanja i kretanja
u umetnosti, nove poetike, stilove i nove medije, ali i razliita
videnja i reSenja problema s kojima se suo¢avamo u savre-
menom svetu. U konkurenciji za zlatnu, srebrenu i bronzanu pa-
huljicu nadlo se 17 filmova, a najboljeg je izabrao Ziri Festivala
u sastavu - Slavisa Masi¢, dr. Vladimir Beus, NedZad Begovi¢,
Dino Kassalo i dr. Samir Dug. Kanadski film “Industrijski pejsazi”
autorice Jennifer Baichwall jednoglasnom odlukom Zirija 3.
Medunarodnog festivala ekoloskog filma “Eko oko” osvojio je
prvu nagradu, zlatnu pahuljicu.

AIRBALTIC ZAPOCINJE
SA LETOVIMA RIGA - BEOGRAD

5. maja, letonska nacionalna avio-kompanija AirBaltic pocela
je sa letovima do srpske prestonice Beograda, nudeci podesne
konekdije preko Severnog ¢vorista Rige do/iz Skandinavije, Rusi-
jeiZND. AirBaltic Ce leteti iz Rige za Beograd tri puta nedeljno —
ponedeljkom, sredom i nedeljom (od 31. maja Cetriri puta nede-
lino - ponedeljkom, sredom, petkom i nedeljom).

Putnici ¢e se ukrcavati u letelicu Boing 737 radi leta koji ce
trajati dva sata i 20 minuta. Cene karte u jednom pravcu ée
se kretati od 38 LVL (55 EUR), ukljucujuci aerodromske takse i
transakcione troskove.

Kompletan red letenja je na raspolaganju na pocetnoj stranici
sajta kompanije — www.airbaltic.com. AirBaltic opsluZuje 80
destinacija iz svog sedista u Rigi, Letonija. Iz svake od njih, Air-
Baltic nudi podesne konekdije preko Severnog ¢vorista Rige do
svoje mreZe koja se Siri preko Evrope, Skandinavije, Rusije, ZND
i Bliskog istoka.

WORLDWIDE TRANSLATIONS
SADA STEDIVASE VREME

Agencija Worldwide Translations je uvela neke novine u svoj
rad, da bi olaksala komunikaciju sa klijentima.

Agendija koja pruza usluge simultanog i konsekutivnog usme-
nog prevodenja i pisanih prevoda, ustanovila je kurirsku sluzbu
da bi preuzimala i dostavljala dokumenta za prevodenje,
Stededi vreme i vrieci dostavu na najpodesniju lokaciju po izbo-

ru klijenta.
WORLDWIDE

TRANSLATIONS

Da bi jo3 viSe poboljsala usluge, WORLDWIDE AGENCY je modi-
fikovala vebsajt kompanije. Klijenti sada mogu da naruce usluge
prevodenja/tumacenja on-lajn, da Salju dokumenta na procenu
ili da postave bilo kakva pitanja vezana za usluge agencije.

Vise na www.worldwide.rs
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CROATIAN AIRCARRIER
“ADRIA WINGS” FLIESTO NIS
The Croatian airline
“Adria Wings” should
\-® launch the flights be-
tween Rijeka and Nis at

the beginning of May,

said in Nis the director

of the Rijeka Airport

Mladen Pasaric. Pasaric said to the journalists that the Croatian
airline company “Adria Wings” will fly on the Nis-Rijeka route three
times a week. There are flights from Rijeka to Cologne, Stuttgart,
Hannover, Berlin, as well as to some destinations in Scandinavia,
said the director of the Rijeka Airport, who was in Nis on the oc-
casion of Tourism Fair. “Adria Wings” will be the third airline to fly
from the Nis Airport “Constantin the Great” in the summer flight
schedule. The Montenegrin carrier “Montenegroairlines” and the
[talian “Wind Jet” increased the number of flights from Nis in the
summer flight schedule. The Italian low-cost airline “Wind Jet”
will fly to Forli near Bologna twice a week — Mondays and Fridays.
The Montenegrin “Montenegroairlines” will perform the flights on
the Nis-Podgorica route on daily basis.

CONVENTION OFFER OF SOUTH
EASTERN EUROPE PRESENTED AT
REGIONAL FAIRS

The company “The
Best Solutions” had
its own stand for the
second time at the
fairs METUBES Budva,
and IFT  Belgrade,
where it presented
its regional partners and the regional convention offer to the
potential clients and oresented the catalogue/quide through
convention industry — SEEMICE. At the METUBES fair, the team
of the company The Best Solutions announced the first re-
gional convention industry gathering in Belgrade, the SEEbtm
party, which was organized during the Belgrade Tourism Fair.
The news at the company’s stand this year was the presentation of
the unique regional business travel magazine, SEEbtm Magazine,
which this company started to publish last year.

SPA CONVENTION ON HEALTH
TOURISM MANAGEMENT

Health Tourism Management —
Indispensability of Introducing the
Standards” will be the main topic
of 21st Spa Convention which will |
takeplace from 18th to 20th of
May inVnjacka Banja, announced
the Managing Board of the Spa Association of Serbia. The main and
the secondary topics of the convention will address the medical and
non-medical standards, new trends in balneology, marketing and
management in health tourism, management of touristic destina-
tions and local tourism organizations, internet marketing, media
promotion of health tourism. The ecology and energetic efficiency of
the hidro-geological potential of Serbia will be also discussed at the
convention, as well as urbanism and spatial planning. The lecturers
will be local and foreign experts, from Slovenia and Hungary, and
the confirmation from the representatives of the Slowakian Ministry
of Tourism and Spa Associations from Bulgaria and Romania. The
active participation of the high officers of the health insurance funds
from Germany and Austria in the Convention work was planned, and
they will present the conditions under which the arrival of patients
from these countries to rehabilitation in our spas can be expected.
The Association emphasizes the confirmation of active participa-
tion in the Convention work from Prof. dr Guenther Leiner, who
established the standards in the Austrian spas. Beside the Serbian
spas, the manufacturers of wellness and spa, hotel and restaurant
equipment will present themselves as well.

BANJA LUKA ROCKOPEN AIR-
24-26 JUNE 2010.

BANJA LUKA ROCK OPEN AlR is a festival which offers to rock music
fansalot of great bands from the international and regional music
scene in one place. The geographical position of Banja Luka and
a careful selection of partici-
pants give the Festival “BANJA
LUKA ROCK OPEN AIR" all the
qualities to become a Euro-
pean music center. Its tourist
resources and services allow
BANJA LUKA ROCK OPEN AIR to
become a destination for music
fans and exotic admirers.

CARDIOLOGY CONVENTION

The Clinical Center of Serbia hosted the greatest world names in the field of interventional cardiology, within
the interventional cardiology convention which has been organized for years in Belgrade. VI convention of
cardiologists and interventional cardiologists was held from 10th to 13th of April, in the organization of the
Serbian Fund For Your Heart, in cooperation with the Work Group for Interventional Cardiology, Association of
Cardiologists of Serbia and Faculty of Medicine in Belgrade. On this occasion, 40 patients with affected blood

vessels were operated in the Serbian hospitals, and all the surgeries were directly transmitted via optic cables to other doctors at the Conve-
ntion in “Best Western Hotel M, but also at the Institute for Cardio-Vascular Diseases “Dedinje” and the Institute in Sremska Kamenica, as well
as at CHC"Bezanijska kosa” and CC'Nis". The attending doctors had an opportunity to watch these interventions, which were transmitted in
live from the heart cathetherization ORs from all the Serbia, at the hotel “M”. Each intervention done would cost EUR 20.000 in the world, and
at the summit of Belgrade, one of the most important cardiology gatherings in Europe, they were done at the expense of health insurance.
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AVALATOWER OPENED BELGRADE DESIGN WEEK -
ON 21 APRIL 2010 BDW 2010 -29.05-06.06.2010

The Avala Tower, destroyed in the NATO avia-
tion strike in 1999, was opened ceremoniously
on Wednesday, April 21st, as a main event wi-
thin the manifestation “Belgrade days”

The Tower has two elevators and a restaurant at
its 119th meter, and a gazebo at 122nd meter
of height. A total height of the Tower is 204,57
meters, which makes it the tallest structure in
the Balkans. Its construction was initiated by
Radio-Television of Serbia and Association of
Journalists of Serbia, with the support from a large number of citi-
zens. 200 palm prints of the most meritorious donors and partici-
pants of the action”Let’s build the Avala Tower”will be built into the
access path. The Avala Tower was projected in 1959/1960, and built
between 1961 and 1964. Its public opening took place in 1965.
The former Tower was 202,8 meters tall and was considered one of
the most beautiful TV repeaters in Europe. It was the only tower in
the world which had a section in the form of equilateral triangle, as
a symbol of Serbian three-legged stool. The opening ceremony of
the Avala Tower, the tallest structure in the Balkans, began around
5 p.m. with the intonation of the State anthem “Boze pravde’, and
it was also made more pompous by the airplanes which, flying over
the Avala Tower, made the Serhian flag out of smoke, as well as by
the RTS choir, “Big band” and the children choir “Kolibri".

REGIONAL GATHERINGS
ORGANIZED BY JISA

JISA - Unique Information Asso-
ciation of Serbia, the organization
focused onimprovementofinformi-
ngon new technologies, announces
two seminars to be held in June
2010in Montenegro and in Croatia.
The Convention to be held from 13th to 19th of June in Herceg
Novi, Montenegro, is XV Convention JISA DICG, realized under the
patronage of EEIG (European Economic Chamber of Trade, Comme-
rce and Industry) from Brussels. The aim of the Convention JISA
DICG is an exchange of practical experiences in the field of appli-
cation of information communication technologies in all business
areas. Focusing on the latest trends in the ICT field influenced to
Convention JISA DICG becoming one of the most eminent informa-
tion gatherings in our region, and by that the place for gathering
of ever larger number of local and regional suppliers and users of
information technology. A rich programme content of Convention
JISA DICG is realized through company presentations, presenta-
tions of authorial works, expert lectures, round tables, B2B meeti-
ngs and sim. SEFICT - South East Europe Forum ICT was founded
in 2002 by the ICT representatives of chambers of commerce from
the areas of ex-Yugoslav countries, with a view to improvement of
mutual cooperation in the region, trade exchange and participa-
tion in joint projects, financed by EU, USAID or various financial
institutions. SEFICT soon became open for all the countries in the
region and the world, as well as for all the companies interested in
placement of their products and services in this region. This year it
is held in Dubrovnik hotel Excelsior, from 16th to 18th of June.

BDW s a regional festival of creative industries and business which
has been organized once a year since 2006 and held in different
Belgrade locations. BDW gathers the greatest world experts in
the areas of design, architecture, brending, advertising and other
forms of communication as guests in Belgrade. Never before has
Belgrade had so many events in the field
of architecture, design and creative indus-
tries! Such afflorescence of energy directed
towards the mentioned contents undoubt-
edly means only one thing — the five-year-
efforts of Belgrade Design Week to awaken
in our country a sense for significance of creative industries in mo-
dern business environment and «<modern societies of knowledge»
finally generate their most beautiful fruits in the form of increased
interest and desire for new knowledge. This year BDW will consist
of several program complexes, out of which the most important
is our famous three-day creative and business educational confe-
rence, this year under the name SMART2 (June 3rd-5th). Over
30 of the world’s most creative minds are coming to Belgrade to
transmit their knowledge and expertise to the legendary passio-
nate 1000 — something BDW audience. Those lectures are equal to
several good semestera at university or a top MBA programe. Top
global experts from the fields of design, architecture, branding
and advertising will tell us how they achieved incredible success
and excellence in their field of work, as well their viewpoint on
current trends in these areas under the SMART2 lead topic.

ABOARD A SCHEDULED FLIGHT
BETWEEN BELGRADE AND BARCELONA

On Thursday, 15th April, somewhat after 20.00 hours, a Spanish
airliner’s scheduled flight took off from the airport “Nikola Tesla" for
the first time in the airport’s history. Spanair will fly from Barcelona
to Belgrade on Tuesdays, Thursdays and Saturdays, on Airbus A-320
with 156 seats. Spanair also announces that it will introduce flights
between Belgrade and Madrid as of 28th May, two times a week —
on Fridays and Sundays. Promo airfares for the flights between Bel-
grade and Barcelona, taxes excluded, start at EUR 75. The flight tick-
ets can be obtained through travel agents in Serbia or via the airliner
website. The Spanish airliner, Spanair, is not a low-cost company, but
if the tickets are purchased at certain times, the cost can be quite low
so that Spanair applies the same rule that the cheapest fares should be
booked a few months
ahead. The first Spa-
nair plane to Belgrade
brought 55 passen-
gers, mostly visitors,
the Spanish residents. [
Except the airliners |
President, Ferran Sori- - =
ano (43), one of the youngest businessmen in such a high office, there
was also Pasqual Maragall on hoard the plane, one of the most promi-
nent Catalan politicians in the last decades. Spanair’s fleet includes 36
planes, and it transported over eight million passengers generating
EUR 670 M in 2009. Spanair employs 3,160 people and it is a member
of Star Alliance, headed by the German airliner Lufthansa.
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DJSTARBOB SINCLAIRAT
REFRESH FESTIVAL, KOTOR

The incomparable DJ star Bob Sinclar will pe-
rform on August 2nd, at this year’ third Refresh
festival in Kotor. With the new hits which will be
learned by heart by this summer, the audience of
Refresh festival will have a great time on Sunday
August 2nd, in the discotheque Maximus, with the biggest star of the global house scene.
Soon some other big names of the world DJ scene will be announced, as well as beginning
of ticket sale for 3. Refresh festival in Kotor to be held from Jul 30th to August 2nd of the
current year. Refresh festival, the wave of new energy and refreshment, will last 4 days in
technically probably the most equipped discotheque in this part of Europe — discotheque
Maximus in Kotor which can receive more than 5000 people. Walking in the streets of
Kotor in the month of August with white pavements, tourists, sun, you will definitely have
an impression of being in the real tourist heaven. With taste of history and touch of the
future, you will have a feeling of being in Ibiza and sense of refreshment and energy...

CONVENTION INDUSTRY FAIRS IN MAY AND JUNE -
IMEX AND ECECIBT

In the forthcoming period, the participants of the e®®

convention industry have two international fairs wai- .= §ne

ting for them. The eighth IMEX will open on May 25th I‘ mex1

at Messe Frankfurt with its largest ever hosted buyer I O
. . s Frankfurt / 25-27 May

programme in place and visitor and exhibitor targets

all on course for year-on-year growth. The IMEX Group have announced that they are on

course to deliver more business opportunities than ever when the doors open. IMEX 2010

will take place in Frankfurt, at May, and soon afterward, in June, will start East & Central

Europe Convention, Incentive and Business Travel Exhibition -ECECIBT 2010 in Istanbul.

Recent years have witnessed a huge growth in business travel and tourism to and from the

Commonwealth of Independent States (CIS), Baltic States, East and Central Europe. A desti-

nation easy to reach, which offers a lot in terms of properties, venues, technical support,

entertainment, culinary delights and cultural richness, eventually combined with a profe-

ssional organization and business travel management, will provide excellence in results.

IPAD - ANEW TABLET COMPUTER

In April 2010 iPad was released for free sale — only in USA.
Europe will wait a little longer. Bigger than iFon, more ele-
gant than laptop — thisis how the new Apple’s wonder is de-
scribed, being already an object of huge interest. iPad is 1,3
cm thick, weighs 0,68 kg, has a touch-sensitive IPS display of
24,6 am (multi-touch screen), memory in variants of 16 GB,
32 GB or 64 GB, Vii-Fi, Blutooth, speaker, microfone, compass
and a connector for iPod accessories. The planned battery duration is ten hours, which is
deemed big success, especially considering high performances of the new computer. Spe-
cial advantages are predicted for reading of electronic issues of newspapers, magazines
and books, as well as for use of various Apple services such as iTunes. ,,You can search the
Internet with it and this will be the best experience you've ever had in surfing the net. It's
fantastic when you have the whole webpage in front of you and you can manipulate it by
touch’, said Steve Jobs, the company’s CEQ. The technology experts say that this is a right
time for Apple to present its version of electronic tablet. The tablet computers have been
in circulation for almost a decade, but have not found their place in the market saturated
with innovative high-tech products up until now. According to Apple, iPad is better than
all the devices currently in sale, but it is still to be seen whether it will be the gadget
technomaniacs will not be able to live without.

KLAUS KOBJOLL -
TOURIST
ENTREPRENEUR

AND ACKNOWLEDGED
LECTURERIN ZAGREB!

At the beginning of April, in the Zagreb
hotel “Antunovic’, in the organization of
EURES TIM, the lecture of Klaus Kobjoll
was held, the seminar “New Colours of
Tourism”.

Kobjoll endorsed the lecture on the
subject of successful leadership with
personal experience, which he, as a top
hotel manager known by the innovative
approach to work, does not lack.

Kobjoll is the owner of the renowned
Country Hotel and the creative centre
Schindlerhof, and he received nume-
rous awards and recognitions for his
entrepreneurship. During the lecture in
Zagreb, he dedicated his attention to the
Croatian tourism and his vision of Croatia
as touristic destination.

A specificity of his lectures are the di-
dactial stories from personal experience
which inspire the entrepreneur spirit in
the participants and help them adjust
the acquired knowledge to the local
offer and conditions.

The lecture “Be different or die” taught
the attendants how to survive in the
atmosphere of growing competition,
motivated and inspired them with an
innovative approach to work.

Beside the director of Croatian Conventi-
on and Incentive Bureau, Nikola Racic,
the representatives of the Croatian ho-
tels, small and medium entrepreneurs,
guests from the region and journalists
also attended the convention.

Total Quality Managment, strategic
planning, annual target plan, CIP (conti-
nuous improvement process), these are
only some of the practical solutions he
offered to the attendants in his desire
to prepare them for the brave fight for
winning over of financially powerful
foreign clients.
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ENERGY EFFICIENCY AWARD -
BOHINJ PARKECO HOTEL

As innovation is the
keynote for competiti-
veness, Finance maga-
zine and Slovenian
Ministry of the Envi-
ronment and spatial
planning have given
away another set of
annual acknowledge-
ments for Energy effi-
ciency in cooperation
with the leading Slove-
nian scientific research
Institute — the JoZef Stefan Institute. On April 19th 2010 Bo-
hinj Park ECO Hotel was awarded as most efficient enterprise,
while Bostjan Cokl, its owner, recieved the flattering title of
Energy Manager of the Year. According to Mr. Cokl the Tst
Slovenian Ecological Hotel was foremost possible on account of
him being the mastermind, building contractor and investor —
all one person.

PA Finance

SARAJEVO HOST
OF THE FILM FESTIVAL”ECO EYE"

The International Film Festival Eco Eye ended in March in Sara-
jevo. The five-day manifestation included 20 documentary and
feature films from Bosnia and Herzegovina, Canada, Egypt,
Great Britain, France, United States of America, Spain, Iran and
Switzerland. By presenting films, exhibitions and other acco-
mpanying contents of the artists from Sarajevo, Bosnia and
Herzegovina, Europe and the world, the festival ECO EYE tends
to enable the B&H audience to directly participate and get fa-
miliarized with the events and trends in art, new poetics, styles
and new media, but also different points of view and solutions
of the problems we face with in contemporary world. 17 films
competed for Gold, Silver and Bronze Snowflake, and the best
was selected by the Festival jury - Slavisa Masic, Vladimir Beus,
PhD, Nedzad Begovic, Dino Kassalo and Samir Djug, PhD. The
(Canadian film “Industrial Landscapes” by the author Jennifer
Baichwall, by a unanimous decision of the jury of 3. Interna-
tional Festivala of Ecological Film “Eco Eye” won the first prize,
the Gold Snowflake.

AIRBALTIC STARTS
RIGA - BELGRADE FLIGHTS

On May 5, the Latvian national airline airBaltic started to ope-
rate flights to the Serbian capital of Belgrade, offering conve-
nient connections via North Hub Riga to/from Scandinavia,
Russia and the CIS. AirBaltic will fly from Riga to Belgrade three

.
rpaltic

times a week — Mondays, Wednesdays and Sundays (from May
31 four times a week — Mondays, Wednesdays, Fridays and Su-
ndays). Passengers will board a Boeing 737 aircraft for a flight
that will last for two hours and 20 minutes. One-way ticket
prices will start at LVL 38 (EUR 55), including airport fees and
transaction costs. A full schedule of flights is available on the
company’s homepage — www.airbaltic.com. AirBaltic serves 80
destinations from its home base at Riga, Latvia. From every one
of these, airBaltic offers convenient connections via North Hub
Riga to its network spanning Europe, Scandinavia, Russia, CIS
and the Middle East.

WORLDWIDE TRANSLATIONS
IS NOW SAVING YOURTIME

Worldwide Translations agency has introduced some novelties
in their operations, in order to facilitate communication with
the clients. Agency which provides services of simultaneous and
consecutive interpretation and written translations, has estab-

lished a courier service in order to collect and deliver documents
for translation, saving time and delivering to the most conven-
ient location of client’s choice. In order to further improve serv-
ices, WORLDWIDE AGENCY has modified company website. Cli-
ents can now order translation/interpretation services online,
send documents for a price estimate or ask any question related
to their services.

Further on www.worldwide.rs
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Ulepsavanje makedonske prestonice

U toku marta 2010 pocelo je sprovodenje plana za izgradnju i renoviranje skoro 30 zgrada
Skoplja. Veliko renoviranje glavnog grada Makedonije tece po planu, nakon Sto je vlada
predstavila video prezentaciju sa detaljima promena. Cilj je da se unaprede priviacnost
i administrativna funkcionalnost Skoplja. U okviru projekta takode su predvideni brojni
spomenic -- ukljucujuci statuu Aleksandra Velikog koja ce biti postavljena na vrh nove
fontane na centralnom Trgu Makedonije -- do kraja ove godine. Izgradnja dva nova pesacka
mosta preko reke Vardar -- mosta Oko koji je nazvan po svom karakteristicnom krugu na
sredini, i specifi¢no oblikovanog Mosta umetnosti -- ve¢ je pocela. Radovi na novim fasadama
i zgradama duZ Vardara -- Ustavni sud, Arheoloski muzej i sediste finansijske policije -- takode
se blize kraju. Nove zgrade ministarstva inostranih poslova i drzavnog arhiva, pored ostalih
vladinih agencija su u pocetnim fazama izgradnje.

HOTEL N u novu sezonu ulazi sa mini konferencijskim centrom FORUM

HOTEL “N”***, u novu sezonu, od 01. marta 2010. godine, krece sa novom ponudom: otvoren je | E—
mini konferencijski centar “FORUM’, u Cijem sastavu je 5 konferencijskih sala, kapaciteta od 10 - ¢ -

70 osoba, moderan aperitiv bar, garderoba, manja letnja basta i drugi prateci sadrZaji, kao $to su '

prodavnica Stampe i cigareta, prodavnica suvenira, frizer, elektronska menjacnica, toalet za lica
sa invaliditetom... Sale su opremljene konferencijskim stolicama sa radnom plocom na preklop,
projektorskim platnom, flipchartom, video projektorom i Internetom, a dve sale raspolazu i
kabinama za simultano prevodenje. Korisnicima konferencijskog centra, po veoma povoljnim
cenama, moze se obezbediti hotelski smestaj (sobe, apartmani), usluge keteringa (kafe pauze,
obroci, svecane vecere), usluge fotokopiranja, Stampanja, fax-a itd.

g4 Continental hotel Beograd dobio

- Bl potpuno noviizgled predvorja

Predvorje Continental hotela Beograd dobilo je sasvim novi izgled. Elegantan i prostran otvoren
ambijent sada krase nove garniture za sedenje savriene udobnosti. Novi floralni i dekorativni
elementi unose poseban osecaj sklada i pruzaju savrsenu mogucnost mirnog i kvalitetnog predaha.
Uz izuzetnu uslugu lobi restorana Promenada Lounge, domacu i inostranu dnevnu Stampu, biznis
centar i savrien servis osoblja koje e odgovoriti na sva pitanja i zahteve gostiju, lobi Continental
hotela predstavlja mesto gde je postignuta fuzija aktivnosti i opustanja.

Kopaonik je od prethodne zimske sezone bogatiji za jos jedan hotel koji se nalazi u samom srcu
turistickog centra. Hotel Angella 4* nastao je spajanjem predasnjih konaka Ras i Zvecan koji su i pored
potpunog preuredenja enterijera zadrZali autentican spoljasnji izgled apartmanskog kompleksa. Hotel
raspolaze sa 127 moderno opremljenih soba koje gostima pruzaju potpuni komfor i udobnost. Velika
prednost hotela je kongresni centar koji se prostire na pet nivoa i 1000 m?, kao i mogucnost besplatnog
koriS¢enja niza sadrZaja u nedavno renoviranom hotelu Grand.

Hotel Grand 4* koji je oduvek bio sinonim za visok standard, zasijao je potpuno novim izgledomiobogacen
je novim sadrzajima, poput luksuznog SPA & Wellness centra,Grand Oaza” na 1800 m?, opremljenog po
uzoru na svetske SPA centre, zatvorenog bazena sa relaks zonom, decije igraonice, moderne kuglane
sa 8 staza, modernim fitness centrom i business centrom sa kompletnom tehnickom opremom. Hotel
raspolaze sa 165 luksuznih soba, od ¢ega je 11VIPi 2 predsednicka apartmana. Deo ukupnog smestajnog
kapaciteta, kao i svi restorani i barovi u hotelu, potpuno su redizajnirani i prilagodeni najzahtevnijim
gostima. Hoteli,Grand” i ,Angella”, zajedno sa apartmanskim kompleksom ,Konaci Suncani vrhovi” i restoranom nacionalne kuhinje Zvrk, predstavljaju
sastavni deo MK Mountain Resort-a na Kopaoniku.

Coming soon! 8% S Solaris Hotels Resort otvorio novi golf park

Wlay 200 R AR Solaris Hotels Resort u maju 2010. godine otvara Solaris Golf Park, PAR 3 sa 9 rupa. U prirodnom
X ambijentu odmah do Solaris Hotela Jakov, okruzen s jedne strane prekrasnom recicom, a s druge
mirisnom borovom Sumom, unutar kojeg se nalazi malo jezero | uz to odmah na plazi, odusevice
svakog golfera bilo profesionalca ili pocetnika.

Solaris Golf Park, PAR 3, sa 9 rupa poseduje practice putting green sa 230 kvadratnih metara i

driving range (19 metara dubok, 16 metara Sirok i 6 metara visok). U parku ce se, takode,
v nalaziti Golf Club House sa razlicitim suvenirima, ponudom pica, grickalica i golf opremom za
waurs iznajmljivanje.

Solaris Golf Park bi e otvoren od maja do novembra. Na ovaj nacin Dalmacija je dobila prvi PAR 3
golf park, igraliSte za sve ljubitelje golfa - pocetnike ili profesionalce.
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Bohinj Park EKO hotel - stalan podsticaj eko
turizmu

Bohinj Park ECO Hotel nastavlja da
prezentira nove ideje u praksi.

Pocetkom februara postao je prvi slovenacki
hotel koji ima stanicu za punjenje hibridnih
i elektricnih vozila. Specijalna stanica nalazi
se u garazi hotela. Gosti koji voze elektricni
automobil mogu slobodno da koriste garaze
i pune svoje automobile besplatno.

Ovo je jos jedan korak u smeru podsticaja
zelenog turizma u Bohinj regiji. Hotel
takode podstice svoje goste da koriste javni
prevoz tako $to nudi dodatne popuste za

FUSUUS  one koji putuju vozovima i autobusima. BohinfRarialet

Najvedi trzni centar
na Balkanu otvara svoja vrata u Sofiji

Bugarski premijer Bojko Borisov otvorio je najveci trni centar na Balkanu nazvan ,,The
Mall”. Pozelevsi dobrodoslicu investitorima, premijer je izrazio svoja nadanja da e se drzava
uskoro stabilizovati i da ce se potrosnja porasti. The Mall se nalazi na adresi Carigradski
bulevar 115, jednom od najvecih sofijskih bulevara. The Mall se prostire na 66,000 kvadratnih
metara $to ga ¢ini najvecim trznim centrom u drZavi, i moZe se pohvaliti sa 186 prodavnica,
restorana, zabavnih sadrZaja, prvim Carrefour hipermarketom u Sofiji, i parkingom sa 2800
mesta. The Mall otvara i 1500 novih radnih mesta, od kojih je 400 u hipermarketu Carrefour.
Prema vlasnicima, grkoj porodici Restis, The Mall teZi ponudi ,,novog Zivotnog stila Sirokom
rasponu potrosaca — od tinejdZera i japija do porodica sa decom i starijih ljudi.” Novi centar za
kupovinu i zabavu ima bioskopski kompleks Arenu sa 10 sala i ukupno 1800 sedista, kuglanu
i teretanu. The Mall ima Sest nivoa, od kojih su tri podzemna. Projektovao ga je arhitekta llijan
llijev iz ,,Studija za planiranje”, izvodac radova je bila firma GEK TERNA Group, a zemljiste je
bilo vlasnistvo Colliers International Bulgaria.

Hotel Prag u novom svetlu!

Tradicionalni hotel ,Prag” Beograd zavrsio je sa renoviranjem i ponovo radi punim
kapacitetima.

Hotel koji datira jos od davne 1929. godine sada ponovo otvara svoja vrata u potpuno
novom svetlu. Nalazi se u samom centru Beograda, raspolaze sa 82. moderno
opremljene sobe koje ce zadovoljiti potrebe i najzahtevnijih gostiju.

Sistem inteligentnih soba, besplatan internet, mini bar, centralna klimatizacija, sef,
samo su neke od brojnih moguénosti koje hotel pruza.

Pored renoviranih soba, u prijatnom ambijentu nalazi se i renovirani A La Carte
restoran, na Cijem se meniju nalazi bogat izbor internacionalne kuhinje.

Novina u ponudi hotela jesu i tri konferencijske sale, dve business kancelarije
sa _kompletnom tehnickom podrikom kao i Event restoran koji je pogodan za
organizovanje razli¢itih dogadaja.

Hotel Maestral 4* u Novigradu (Istra, Hrvatska), koji svojim gostima nudi
jedinstveni dozZivljaj odmora kroz vrhunski kvalitet usluge i kroz bogatu ponudu
razlicitih sadrZaja, je pocetkom aprila ove godine zablistao u punom sjaju uz
novouredeni Wellness centar.

Goste ocekuje oko 2.500 m*ugodnogimoderno opremljenog prostora s brojnim
sadrzajima sportsko — revitalizirajuceg karaktera: unutradnji bazen s grejanom
morskom vodom i whirlpoolom, SPA (finska i bio sauna, parno kupatilo, ledena
fontana, whirlpool, relax zona), tretmani nege lica i tela, fitness studiom kao i

VIP zona s finskom saunom, whirlpoolom za dvoje i vodenim krevetom.
15 |
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Embellishing of Macedonian capital

The execution of the plan for construction and restoration of almost 30 buildings in Skopje initiated
during March 2010. The great renovation of the Macedonian capital is going as planned, after the
Government held the video-presentation with details of modifications. The goal is to improve
attractiveness and administrative functionality of Skopje. Numerous monuments are also planned
within the project — including the statue of Alexander the Great which will be placed on top of the
new fountain at the central Macedonian Square — by the end of this year. The construction of two
new pedestrian bridges across the river Vardar — the Eye bridge, named after its characteristic circle in
the middle, and the specifically shaped Bridge of Art — has already begun. The works on new facades
and buildings along the river Vardar — Constitutional Tribunal, Archeological Museum and the seat of
financial police — are also approaching the end. The new buildings of the Ministry of External Affairs
and State Archives, beside the other governmental agencies, are in their initial construction stages.

HOTEL “N” enters a new season with mini conference center FORUM

HOTEL “N” ***, enters a new season, starting from March 1st 2010, with a new offer: a mini
conference center “FORUM” is opened, which consists of 5 conference rooms, with capacity 10 -
70 persons, modern aperitif bar, cloakroom, smaller summer garden and other accompanying
contents, such as cigarette and newspaper shop, souvenir shop, electronic money exchange,
restroom for disabled persons. The rooms are equipped with conference chairs with foldable
writing-board, projector screen, flipchart, video projector and Internet, and two rooms also
have booths for simultaneous translating. The users of the conference center can be provided
with hotel accommodation (rooms, suites), catering services (coffee breaks, meals, gala dinners,
photocopying, printing and faxing services, etc. at very favourable prices.

Continental hotel Beograd
has got a completely new lobby look

The lobby of Continental hotel Beograd has got a completely new look. Elegant and spacious open
ambiance is decorated with new perfectly comfortable seating sets. New floral and decorative elements
give special feeling of harmony and a perfect possibility of peaceful and quality repose. With excellent
service of the lobby restaurant Promenada Lounge, local and international daily newspapers, business
center and perfect service of the personnel who will answer all the questions and requests of the guests,
the Continental hotel lobby represents a place where fusion of activity and relaxation has been achieved.

Kopaonik - more equiped congress center with Hotel Angella and renewed Grand Hotel

Kopaonik has recently gota brand new hotel located in the very heart of the tourist center. Hotel
Angella 4* has inmerged two mayor buildings of the apartment complex Konaci. Though the
hotel has undergone complete renovation of interior, the authentic exterior of the apartment
complex Konaci-Sunny heights has stayed untouched. Featuring 127 modern rooms, hotel offers
pure comfort and coziness. One of the main adventages of the hotel is its direct connection
with the convention center at 1000 m2 in addition to complimentary use of facilities at the
recently refurbished Hotel Grand. Hotel Grand 4%, symbol of high standards, has undergone a
complete refurbishment programme providing state-of-the- art facilities to include wireless
internet, flat TV screens and contemporary luxury in all 165 rooms, in addition to two new
presidential suites and 11 VIP rooms. Restaurants, bars and lobby areas have also undergone
complete renovation and the Grand now boasts a new purpose built spa and wellness centre
on a 1800 m2, fully equiped business center, modern fitness center, 8 lane bowling center and
kid's corner. Hotel Grand and Hotel Angella, all together with the apartment complex Konaci
and the national restaurant Zvrk, represent the entire MK Mountain Resort.

Solaris Hotels Resort opened a new golf park

Solaris Hotels Resort opens in May 2010 a Solaris Golf Park, PAR 3 with 9 holes. In natural
environment right next to Solaris Hotel Jakov, surrounded with beautiful little river on one side,
and aromatic pine forest, with small lake in the middle of it, on the other side, and situated
right on the beach, it will delight every golfer, professional or beginner. Solaris Golf Park, PAR
3, with 9 holes possesses practice putting green with 230 square meters and driving range (19
meters deep, 16 meters wide and 6 meters high). In the park there will also be a Golf Club House
offering different souvenirs, drinks, snacks and golf equipment for rent. Solaris Golf Park will be
open from May to November. Thus Dalmatia got the first PAR 3 golf park, the course for all golf
lovers — beginners or professionals.
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Bohinj Park EKO hotel -
a constant stimulus for eco tourism

Bohinj Park ECO Hotel continues
to present new ideas in practice.
At the beginning of February
it became the first Slovenian
hotel with a recharging station
for hybrid and electric vehicles.
The special station is located in
the hotel’s garage. The guests
driving electric cars can use the
garage spaces and charge their
cars for free. This is another step towards the direction of stimulating of green tourism in the
Bohinj region. The hotel also encourages its guests to use public transportation by offering
additional discounts for those travelling by trains and busses.

Bohinj Park Hotel

The largest mall on the Balkan
opens doors in Sofia

The Bulgarian Prime Minister Boyko Borissov has opened the largest mall on the Balkans called “The
Mall”. Welcoming the investors, the prime minister expressed his hope that the state would soon
stabilize and consuming would galvanize. The Mall is located at 115 Tsarigradsko Shose, one of the
major Sofia boulevards. The Mall spreads on 66,000 square meters which makes it the largest shopping
center in the country, and it boasts 186 shops, restaurants, entertainment courts, the first Carrefour
hypermarket in Sofia, and parking lot with 2800 spaces. The Mall also opens 1500 new jobs, 400 of
which are in the hypermarket Carrefour. According to the owners, Restis family from Greece The Mall
is aimed at offering “a new lifestyle to a wide range of consumers — from teenagers and yuppies to
family couples with kids and elderly people.” The new shopping and entertainment center has an Arena
Cinema Complex with 10 halls and a total of 1800 seats, a bowling center, and a gym. The Mall is located
onssix levels, three of which are underground. It has been designed by architect llian lliev from ‘Planning
Studio; the construction was carried out by the GEK TERNA Group, and the property is managed by
Colliers International Bulgaria.

Hotel Prag in new light!

The traditional hotel "Prag” in Belgrade finished its renovation and is working
again with full capacities. The hotel dating back to 1929 now re-opens its door in
completely new light. It is located in the very center of Belgrade, it has 82 modernly
equipped rooms which will satisfy the needs of the most demanding guests.
The"intelligent” room system, free internet, mini bar, centralized air-conditioning,
safe, these are only some of numerous possibilities offered by the hotel. Beside the
renovated rooms, in pleasant atmosphere, there is also a renovated restaurant A
La Carte, the menu of which presents a rich selection of international cuisine. The
news in the hotel’s offer are three conference rooms, two business offices with full
technical support as well as Event restaurant suitable for organization of different
events.

Hotel Maestral 4* in Novigrad (Istria, Croatia), which provides the
guests with a unique holiday experience offering them the highest
quality service that they strive to achieve and providing rich offer of
different facilities, has open its doors in April to the newly renovated
Wellness center.

The guests can enjoy in more than 2.500 square meters of modern
and cozy wellness facilities with numerous sports and revitalization
services: indoor swimming pool with heated sea water and whirlpool,
SPA (Finnish sauna, bio sauna, steam bath, ice fountain, whirlpool,
relax room), face and body treatments, fitness studio and VIP area with
Finnish sauna, private whirlpool and waterbed.
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Rik Tejlor, Kejptaun, Juzna Afrika

interviju

KARTE NA STADIONU GRIN POINT
SE PRODAJU KAO VRUCE PECIVO

Rik Tejlor, bivsi rukovodilac Juznoafrickog kongresnog biroa, osnovao je medunarodnu konsultantsku firmu za poslovni turizam prvenstveno
za (&l bransu. The Business Tourism Company ima sediSte u Juznoj Africi i fokusira se na strateki rad sa klijentima u oblastima upravljanja
destinacijama, promocije destinacija, razvoja destinacija i obuke/profesionalnog razvoja. Medu klijentima su kongresni biroi i DMC na
medunarodnom nivou. Firma nastupa kao konsultant za kompanije koje Zele da agresivno ciljaju C&I trZite. ,,Postoji ogroman kapacitet za ovu
vrstu poslovanja u Juznoj Africi i drugim trZistima u nastajanju’, rekao je on. ,,Ucenje je valuta buducnosti, posebno za destinacije poput Afrike,

Azije i jugoistocne Evrope.

Rikovo poslovno zalede ima korene
u marketingu i oglasavanju. Bio je
generalni direktor dve agencije za
oglasavanje tokom poslednjih 10 go-
dina. Njegovo angazovanje u turizmu
zapocelo je 1994. kupovinom Hout
Bay hotela u Kejptaunu u Juznoj Afri-
ci. Od 1998. Rik je bio pionir u razvoju
turisticke industrije Kejptauna u ko-
joj je, kao izvrdni direktor firme Cape
Metropolitan Tourism uveo brojne
inovativne marketinske koncepte kao
$to su kejptaunska , Tajna sezona’, Be-
stCities.net, Divni zalivi i Velike vinske
prestonice sveta.

Trenutno se Rik nalazi na ¢elu The
Business Tourism Company, a tokom
svog radnog iskustva uspeo je 2008.
godine da stigne i do Srbije i da po-
kaze, kao konsultant i kao predavac,
kako pozicionirati proizvode i kasnije
ostvariti napredak u poslovnom turiz-
mu. Njegov rodni grad je Kejptaun, i
s obzirom na ogromnu popularnost
tog grada u ovom trenutku, trenutak
je vise nego savrien da podelimo deo
Rikovog iskustva sa ¢itaocima koji se
susrecu sa MICE proizvodom.

1. Uz vase vodstvo, Kejptaun se popeo
sa 51. na 30. mesto na ICCA listi inte-
rmacionalnih gradova za kongresna i
podsticajna putovanja u 2000. godi-
ni. Da li biste mogli da za casopis SEE-
btm opisete kakve izazove ste imali
nasvom putu ka popularizacijiiizgra-
dnji MICE industrije u JuZnoj Africi
i implementaciji novih inovativnih
marketinskih koncepata?

Izlazeci iz post-aparthejdske ere, pre-
poznali smo turizam kao privredni
pokretac koji pomaze u lansiranju de-
stinacije. Glavni izazov Kejptauna sa
tacke gledista dolazaka je lezao izme-
du maja i septembra - nase zime.
Potreba da se obezbedi destinacija
dostupna tokom cele godine i da se
pobedi njen sezonski karakter izrodila
je Kongresni biro Kejptauna i Medu-
narodni kongresni centar Kejptauna.
To je bio pocetak fokusiranja na MICE
sektor koji danas nastavlja da raste ra-
zvijajuci jednu po jednu jaku stranu.

2. Jedan od najvecih izazova u to
vreme (1997.) je bio manjak znanja
u bransi i uvazavanja zasluga tog se-
ktora, posebno pogodnosti stvaranja
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radnih mesta. To je pokriveno pro-
gramom sveobuhvatne obuke/pro-
fesionalnog razvoja. Nakon ¢vrstog
planiranja destinacija je pocela da se
penje uz rang-lestvicu ICCA u korist
svih ulagaca. Juzna Afrika ce biti u
centru svetske paznje kao drzava-
domacin Svetskog prvenstva u fudba-
lu 2010. po prvi put u Africi. To dolazi
uz brojne izazove i potraznju za resu-
rsima drzave. Da li biste mogli da
nam kazete vise o programu ,,Zeleni
gol” i kako vidite potencijal Juzne
Afrike tokom manifestacije i nakon
njenog zavrsetka?

Grad-domacin Kejptaun se posvetio
odgovornom upravljanju zivotnom
sredinom tokom Svetskog prvenstva
kao i ostavljanju legata za svoje gra-
dane nakon njega. ,,Zeleni gol 2010
je program koji svodi otpad na mi-
nimum, efikasno koristi energiju,
stedljivo trosi vodu i nadoknaduje
emisiju Stetnih gasova tokom doga-
daja. Kroz program se fokus stavlja na
sprovodenje odgovornog turizma, a
infrastruktura je planirana i gradena
sa buduc¢im generacijama na umu.
To ¢e osigurati trajnu zaostavstinu

Durban
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Navijaci

gradu nakon $to pistaljka zazvizdi po-
slednji put. Primer jednog od ciljeva
+Zelenog gola” jeste samonikli pejzaz
oko prelepog novog kejptaunskog
stadiona - uredeno je 60 hektara ja-
vnog otvorenog prostora i vrtova.

3. Sta je sa druitvenim uticajem
manifestacije? Koliko ce to poboljsati
zivot obicnih judi koji Zive na ovoj
destinaciji?

Ocekujemo da negde izmedu 300,000
i 480,000 stranih navijaca stigne u Ju-
Znu Afriku na turnir, i da potrose 1.17
milijardi americkih dolara. Taj novac
Ce biti rasporeden prvenstveno na
turisticke Meke u zemlji poput Naci-
onalnog parka Kruger, Rute vrtova i
Kejptauna (Ostrvo Roben, Vajnlends).
Prema istrazivanju Svetsko prvenstvo
u fudbalu 2010. ¢e doprineti juznoa-
frickoj privredi sa 55.7 milijardi randa
i stvoriti ukupno 415,400 radnih me-
sta. Uz to, kako se dogadaj blizio, po-
stojao je snazan fokus na pribavljanje
politika koje podrzavaju i dalje prosi-
ruju ovlas¢enja za crnu ekonomiju i
jacaju mala i srednja preduzeca.

4. Kako Juzna Afrika izgleda u vreme
pripreme za Svetsko prvenstvo? Sada
je datum pocetka veoma blizu. Da li
se moze zapaziti veca euforija kod
gradana Juzne Afrike?

Sada kada nas samo dani dele od po-
Cetka 11.juna2010.zemlja je spremna
da doceka svoje goste. Svi fudbalski
stadioni su zavrseni i odobreni od
strane LOK (Lokalnog organizacionog

komiteta) i FIFA. Aerodromi, hoteli i
restorani su spremni da toplo prime
posetioce - posebno one iz Srbije.
Nacija i kontinent su naelektrisani od
iS¢ekivanja, sa posebno smisljenim
pesmama za Svetsko prvenstvo, kao
i sa specijalnim , diski plesom” (videti
na Internetu). A vuvuzele (juznoafri-
ke fudbalske trube) ve¢ mogu da se
¢uju posvuda!

5. Radionice firme ,The Business
Tourism Company’, ,,Obuka i timsko
reSavanje problema (brainstorming)”
bile su organizovane u Srhiji, imajuci
za cilj da razviju uzbudljive i profi-
tabilne ideje koje ce podmladiti plan
strategije rasta turizma Srbije kao i
timsku energiju. Sta biste mogli da
kazete o Srhiji i regionu jugoistocne
Evrope kada se radi o C&I trzistu?

Srbija i jugoisto¢na Evropa su desti-
nacija za sastanke koja ¢eka da bude
istinski otkrivena. Veliki posao koji
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su pokrenule organizacije kao $to su
TOS (Turisticka organizacija Srbije),
turisticke organizacije Beograda i No-
vog Sada, na primer, pomaze poveca-
nju atraktivnosti i privlacnosti zemlje
i regiona. Samo pogledajte rang-listu
ICCA i videcete kako zemlja prosto
grabi navise.

6. U jednom clanku ste spominjali
da vam je biciklizam veoma blizak i
da vam je zhog toga Lens Armstrong
najveca inspiracija. Da li je jos uvek
tako?

Biciklizam kao sport ¢ini veliki deo
mog zdravstvenog rezima i sedmo-
struki pobednik Tur d Fransa Lens
Armstrong ostaje moja motivaciona
ikona. Nedavno je bio u Kejptaunu
da vozi na$ Cape Argus Cycle Tour,
najveci vremenski ograniceni bicikli-
sticki dogadaj na svetu. Svakako ¢u
ga pratiti nakon Svetskog prvenstva
na Tur d Fransu 2010. jer pokusava da
ga osvoji i 8. put.

7. A fudbal? Da li ste vec rezervisali
sediSte na stadionu Grin Point?

Karte na stadionu Grin Point se pro-
daju kao vruce pecivo i nadam se
da ce Srbija (ili Slovenija) sti¢i do za-
vrénih faza na turniru tako da ¢u moci
da vidim tim iz jugoisto¢ne Evrope
kako igra u mom dvoristu. To bi bilo
neverovatno.

Cape Town
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Rick Tailor, Cape Town, South Africa

interview

TICKETS AT GREEN POINT STADIUM

HAVE BEEN SELLING LIKE THE

PROVERBIAL HOT CAKES

Rick Taylor, former head of the South African Convention Bureau, has set up an international business tourism consultancy primarily for the C&
industry. The Business Tourism Company is based in South Africa and focuses on working strategically with clients in the areas of Destination
Management, Destination Marketing, Destination Development and training / professional development. Clients include - convention venues
and DMGs internationally. The company acts as a consultant to businesses that want to aggressively target the C& market. “There is a huge
capacity for this sort of business in South Africa and other emerging markets” he said. “Learning is the currency of the future, particularly in
destinations such as Africa, Asia and South East Europe.

Rick’s background is rooted in marke-
ting and advertising. He was MD of
two advertising agencies during his
last 10 years in the industry. His invo-
Ivement in tourism began in 1994
with the purchase of the Hout Bay
Hotel in Cape Town, South Africa.
From 1998 Rick was a pioneer in the
greater Cape Town tourism industry
where, as CEO of Cape Metropolitan
Tourism he introduced numerous
innovative marketing concepts such
as Cape Town's ‘Secret Season, Be-
stCities.net, Beautiful Bays and Great

Wine Capitals of the World. Currently
Rick is managing the company na-
med The Business Tourism Company,
and during his working experience
he also managed to come to Serbia
in 2008 and to show, as a consultant
and a lecturer, how to position the
products and make progress in busi-
ness tourism later on. His hometown
is Cape Town, and considering this
city’s huge popularity at the moment,
the timing is more than perfect for
sharing a part of Rick’s experience
with the readers encountering a MICE
product.

1. Through your leadership, Cape
Town rose from 51 to 30 on the ICCA
list of top international conference
and incentive cities in 2000. Could
you describe for SEEbtm magazine
what challenges you had on your way
to popularize and build MICE industry
of South Africa and implement new
innovative marketing concepts?

Coming out of the post-apartheid era
we identified tourism as an economic

Bid Announcement
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driver to help kick start the destinati-
on. The Greater Cape Town area’s ma-
jor challenge from an arrivals point
of view lay between May and Septe-
mber - our winter. The need to deliver
an all-year-round destination and to
combat the seasonality trough gave
birth to the Cape Town Convention
Bureau and the Cape Town Internati-
onal Convention Centre. This was the
start of the focus on the MICE sector
which today continues to grow from
strength to strength.

2. One of the major challenges at
the time (1997) was a lack of indu-
stry knowledge and appreciation
of the merits of this sector, particu-
larly the job creation benefits. This
was addressed via a comprehensive
training / professional development
programme. After solid planning the
destination started to climb the ICCA
rankings ladder to the benefit of all
stakeholders. South Africa will be the
centre of the world’s attention as the
country hosts the 2010 FIFA World
Cup™ for the first time in Africa. This
comes with numerous challenges
and demands on the country’s re-
sources. Could you tell us more about
The Green Goal programme and how
do you see potential of South Africa
during manifestation and after it
finishes?

The Host City of Cape Town has co-
mmitted to responsible environme-
ntal management during the World
Cup as well as leaving a legacy for
its people afterwards. ‘Green Goal
2010" is a programme that minimi-
zes waste, uses energy efficiently,
consumes water sparingly and com-



interview

pensates for the event’s carbon fo-
otprint. Through the programme
focus has been placed on practicing
responsible tourism and infrastru-
cture was planned and constructed
with future generations in mind. This
will ensure a lasting legacy for the
city after the final whistle blows. An
example of one of the ‘Green Goal
targets is the indigenous landsca-
ping in the parklands around the
beautiful new Cape Town stadium -
60 hectares of public open space and
gardens have been developed.

3. 1.What about social legacy of this
manifestation? How much will this
improve lives of ordinary people who
live in the destination?

We are expecting somewhere
between 300,000 and 480,000 fore-
ign fans to arrive in South Africa for
the tournament, spending US$ 1.17
Billion. This investment will be spread
primarily in the tourist Mecca’s of the
country such as the Kruger National
Park, the Garden Route and Cape
Town (Robben Island, Winelands).
According to research the 2010 FIFA
World Cup will contribute R 55.7 billi-
on to the South African economy and
generate a total of 415,400 jobs.

In addition to this, in the run up to the
event there has been strong focus on
procurement policies supporting and
further enhancing black economic
empowerment and strengthening
small and medium sized enterprises.

4, How South Africa looks like at the
time of preparation for the World
Cup? Now the start date is very close.

Tourist attraction Northern Cape

Is it possible to notice bigger eupho-
ria on citizens of South Africa?

With just days to go before the kick
off on the 11th June 2010 the country
is ready to welcome its guests. The fo-
otball stadia have all been completed
and have been given the ‘thumbs up’
by the LOC (Local Organizing Commi-
ttee) and by FIFA. Airports, hotels and
restaurants are ready to warmly re-
ceive visitors — especially those from
Serbia.

The nation and continent are electri-
fied in their anticipation with specific
world cup songs being created, as
well as the special ‘diski dance’ (check
it out on the web). And the vuvuzela’s
(S.Als football trumpets) are already
to be heard everywhere!

5. The Business Tourism Company’s
‘“Training and Brainstorming’ wo-
rkshops were organized in Serbia,
having goal to develop exciting and
profitable ideas that will rejuvenate
tourism of Serbia growth strategy
planaswell as the energy of the team.
What could you say about Serbia and
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South East Europe region when it
comes to C&I market?

Serbia and South East Europe is a
meeting destination just waiting to
be truly discovered. The great work
being steered by organizations such
as the NTO (National Tourism Orga-
nization), the Belgrade and Novi Sad
Tourism Organizations for example,
is helping elevate the country and
region’s attractiveness and appeal.
Just watch the ICCA rankings and
you'll see how the country is clawing
its way upwards.

6. In one article about you, you were
mentioning how cycling is very close
to your heart and this is why your bi-
ggest inspiration is Lance Armstrong.
Is he still the biggest inspiration?

Cycling as a sport is very much part
of my health regime and seven times
Tour de France winner Lance Arm-
strong remains a motivational icon.
He was recently in Cape Town to ride
our Cape Argus Cycle Tour, the largest
timed cycle event in the world. I will
obviously be following him post the
World Cup in the 2010 Tour de France
as he bids to win his 8th tour.

7. And football? Have you already
booked your seat at Green Point Sta-
dium?

Tickets at Green Point Stadium have
been selling like the proverbial hot
cakes and I'm hoping that Serbia (or
Slovenia) make the final stages of the
tournament so that | get to see a Sou-
th East European team play in my own
back yard. That would be incredible.
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Sportsko-turisticka manifestacija - Svetsko prvenstvo u fudbalu 2010.

»+DOSLO JE VREME AFRIKE”

Juzna Afrika je odrZala svoju zavr$nu prezentaciju pred Izvr$nim komitetom FIFA uodi glasanja 15. maja. Nelson Mandela je govorio o juznoafrickom
,posvecenom i predanom timu’; a predsednik Mbeki je strastveno govorio o tome kako je ,,doslo vreme Afrike’”.

Juzna Afrika je odrzala svoju zavrinu
prezentaciju pred Izvr$nim komite-
tom FIFA uoci glasanja 15. maja. Nel-
son Mandela je govorio o juznoafri-
¢kom ,posvecenom i predanom
timu’, a predsednik Mbeki je strastve-
no govorio o tome kako je ,,doslo vre-
me Afrike".

Tiho i sa obnovljenom energijom
i odlu¢noscu, Juznoafricki komitet
za kandidaturu je ponovo prionuo
na rad i u decembru 2002. godine
obavestio FIFA o svojoj nameri da
se kandiduje za Svetsko prvenstvo u
fudbalu 2010. Namera Juzne Afrike
je ponovo potvrdena 30. maja 2003,
putem garancija koje su njena Vla-
da i Juznoafricki fudbalski savez dali

Poruka Juzne Afrike je bila jedno-
stavna, ali mocna. Imala je najbolje
sportske objekte u Africi, mnoge vec
postojece, neke koje je trebalo pro-
siriti, ali trebalo je neke i izgraditi.
Imala je jaku komercijalnu podrSku
vodecih medunarodnih korporacija,
najvecu i najstabilnijiu ekonomiju na
kontinentu, sofisticiranu medijsku
industriju i ogromnu podrsku miliona
svojih gradana.

FIFA. Pocetna svest o kandidaturi je
stvorena pozivanjem Izvrénih ¢lanova
FIFA na juznoafricke lokalne i medu-
narodne dogadaje povodom lansira-
nja kandidature za 2010. Odrzano je
nekoliko sastanaka sa predsednikom
FIFA DzZozefom S. Blaterom tokom
2003. godine.

Cape Town stadion

Poruka Juzne Afrike je bila jedno-
stavna, ali moc¢na. Imala je najbolje
sportske objekte u Africi, mnoge vec¢
postojece, neke koje je trebalo pro-
Siriti, ali trebalo je neke i izgraditi.
Imala je jaku komercijalnu podrsku
vodec¢ih medunarodnih korporacija,
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najvecu i najstabilnijiu ekonomiju na
kontinentu, sofisticiranu medijsku
industriju i ogromnu podrsku miliona
svojih gradana.

Nakon hiljada sati letenja oko sveta,
stotina sati sastanaka i lobiranja, Ju-
znoafricki komitet za kandidaturu je
u maju 2004. otputovao u Cirih na
proglasenje domacina Svetskog prve-
nstva u fudbalu 2010.

Sportski turizam je svetski obrtac
novca, ¢ija je vrednost procenjena na
600 milijardi dolara godi$nje i koji na-
vodi milione sportskih fanova Sirom
sveta na krupno tro$enje novca.
Sport je sam po sebi privlacan, ali se
ta privla¢nost ostvaruje preko ta-
kmicenja - dogadaja - koji moraju da
budu organizovani u odredeno vre-
me i na odredenom mestu, u skladu
sa specificnim pravilima. Takmicarski
sport se razlikuje od rekreacije ugla-
vnom zato $to je on neka vrsta rituala,
standardizovan je i ne tolerise druge,
nove i slobodne vidove aktivnosti.
Ako se takmicenje, koje se odrzava
na jednoj ili nekoliko lokacija, pretvo-
ri u sistem propracen aktivnostima
karakteristicnim za formiranje celo-
vitog turistickog proizvoda, stvara
se sportsko-turisticki dogadaj. Sport
¢e biti primarna komponenta, glavna

City of Johanneshurg Employee Soccer day
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Sportski turizam je svetski obrtac
novca, dija je vrednost procenjena
na 600 milijardi dolara godisnje i koji
navodi milione sportskih fanova si-
rom sveta na krupno troSenje novca.

vrednost ponude, ali trebalo bi da
postoje i druge vrednosti i oblici po-
nude, koji bi trebalo da budu stimu-
lativni i da se dopunjuju. Medutim,
postoji i mogucnost da ¢e kod nekih
turistickih proizvoda sport biti prateci
dogadaj, ali toliko snazno prisutan da
¢e odlucujuce uticati na celokupan
utisak.

Juzna Afrika ¢e biti u centru svetske
paznje, jer je ovo prva africka drzava
koja je domacin Svetskog prvenstva u
fudbalu. Svetsko prvenstvo u fudbalu
2010. ¢e biti najveci kulturni i sportski
festival koji je Juzna Afrika ikada isku-
sila, po recima japanske fudbalske
legende, Hidetosija Nakate, koji se
nalazi u Juznoj Africi kao deo FIFA
World Cup™ Trophy Tour koji sponzo-
rise Coca-Cola.

Kejptaun je raznolik grad i posmatra
se kao tacka vrenja razli¢itih kultura
juga Afrike. Tesko bi se mogao nadi
razlog da se ne zaljubite u jedan od
najslikovitijih gradova Juzne Afrike,
Kejptaun. On ima jedan od najidili-
¢nijih polozaja - ugnezden izmedu
okeana i planina koje oduzimaju dah.
Pitoreskna planina se uzdize 1,086 m
iznad grada i sluZi kao orijentir more-
plovcima. Kada je dan vedar, planina
sa ravnim vrhom je vidljiva na 200 km
sa otvorenog mora.
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,Grad-majka’, kako Kejptaun nazivaju
u Juznoj Africi, nudi obilje kontrastnih
aktivnosti, od izlezavanja na popula-
rnim plazama na ivicama Atlantskog
okeana, do istraZivanja Zivopisno
obojene oblasti Bo-Kaapa. Hut Zaliv
je glavno mesto za pecanje, posebno
tune i jastoga, a istorijska pomorska
baza u Sajmonstaunuima fascinantnu
proslost. Jedna od reprezentativnijih
fudbalskih lokacija u Juznoj Africi, no-
voizgradeni stadion Grin Point se na-
lazi u jednom od najtrazenijih delova
grada Kejptauna. Stadion Grin Point
je jedna od dve lokacije odrzavanja
polufinalnih utakmica Svetskog prve-
nstva u fudbalu.

Generalni  sekretar FIFA DZerom
Valke je opisao novoizgradeni ke-
jptaunski stadion kao ,savrsen”

,To je jednostavno neverovatan sta-
dion, i svi timovi koji igraju u Kejpta-
unu Ce igrati na savrsenom mestu.’
Bez Zelje za subjektivno$¢u u odnosu
na ostale gradove-domacine, rekao je
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da je Kejptaun ,jedan od najlepsih u
drzavi".

Stadion, koji ima spoljasnjost pokri-
venu oplatom za smanjivanje buke,
ima kapacitet od 70,000 ljudi i zavr-
Setak radova je planiran u decembru
2009. Grin Point posed, na kome se
gradi novi stadion za 2010., bio je
prvobitno mnogo veci nego danas, i
obuhvatao je vedi deo zemlje izmedu
mora i Signal Hila, protezudi se od
centra grada prema Si Pointu. Fudba-
Iski navijaci koji putuju u Juznu Afriku
na Svetsko fudbalsko prvenstvo 2010.
dobice tradicionalnu toplu juZnoa-
fricku dobrodoslicu bez obzira na to
koji od devet gradova-domacina po-
sete. Kejptaun, Durban, Johanesburg,
Mangaung/Blumfontejn, Zaliv Nelso-
na Mandele/Port Elizabet, Nelspruit,
Polokvane, Rustenburg i Cvane/Pre-
torija ¢e biti domacini svih 64 utakmi-
ca tokom turnira koji ¢e trajati mesec
dana, od 11.juna do 11.jula 2010, ali
za gradonacelnika Kejptauna, Dena
Platoa, utakmice ¢e dobiti timski duh.
,Vise smo nego spremni da ugostimo
sve takmicare i navijace i nadamo se
da Ce se oni i kasnije vracati kao turisti
bez svojih timova.

Ovo Svetsko prvenstvo ¢e posetio-
cima ponuditi priliku da istraze atra-
kcije drzave i glavna turisticka mesta
i omoguciti svetu da bolje upozna i
vise ceni Juznu Afriku i kontinent”, re-
kao je dr Deni Dzordan.

Podite i otkrijte 47 miliona Juznoafri-
kanaca koji su spremni da vas doce-
kaju toplo i gostoljubivo.

Odsek za medije FIFA

“Training of 2010 FIFA World Cup volunteers
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Sport tourism manifestation - 2010 FIFA World Cup

“AFRICA’S TIME HAS COME"

cover story

South Africa made its final presentation to FIFAs Executive Committee on the eve of the 15 May vote. Nelson Mandela spoke of South Africa’s
“committed and dedicated team”and President Mbeki passionately spoke of how “Africa’s time has come.”

Quietly and with renewed vigour and
determination, South Africa’s bid co-
mmittee dusted themselves off and
in December 2002 notified FIFA of
theirintention to bid for the 2010 FIFA
World Cup™. On 30 May 2003, South
Africa’s intention was reaffirmed by
way of their government and South

African Football Association guara-
ntees to FIFA. Initial awareness for the
bid was created by inviting FIFA Exe-
cutive members to South Africa’s lo-
cal and international 2010 bid launch
events. Several meetings were held
with FIFA President Joseph S. Blatter
during 2003.

South Africa’s message was simple
but powerful. It had the best stadia
facilities in Africa, many already in
existence, some to be upgraded, and
some new. It had strong commercial
backing from leading international
corporations, the continent’s largest
and most stable economy, a sophisti-
cated media and broadcast industry
and a huge South African support
base from its millions of citizens.
After thousands of hours of flying
around the world, hundreds of hours
of meetings and frenetic lobbying,
South Africa’s Bid Committee trave-
led to Zurich for the announcement

of the 2010 FIFA World Cup hosts in
May 2004.

Sports tourism is a worldwide money-
spinner, estimated to be worth 600
billion dollars a year, attracting high-
end spend from millions of sporting
fans worldwide.

Sport is, in itself, attractive, but this

attractiveness is realized through
competitions - events - which have to
be organized at a particular time and
place, in accordance with specific ru-
les. Competitive sport differs from re-
creation mainly because it is a sort of
ritual, it is standardized, and does not
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South Africa’s message was si-
mple but powerful. It had the
best stadia facilities in Africa,
many already in existence, some
to be upgraded, and some new.
It had strong commercial backing
from leading international corpo-
rations, the continent’s largest
and most stable economy, a so-
phisticated media and broadcast
industry and a huge South African
support base from its millions of
citizens.

tolerate other, new and free forms of
activity. If a competition, conducted
in one or several locations, turns into
a system accompanied by activities
characteristic of the formation of an
integral tourist product, then a sports
touristic event is created. The sport
will be the primary component, the
main value of the offer, but the other
values and forms of the offer should
be there, and should be stimulating
and complementary.

However, there is also the possibili-
ty that in some tourist products the
sport will be an accompanying event,
but so strongly visible that it will de-




cover story

Sports tourism is a worldwide
money-spinner, estimated to
be worth 600 billion dollars a
year, attracting high-end spend
from millions of sporting fans
worldwide.

cisively influence the overall impre-
ssion

South Africa will be the centre of the
world'’s attention as the country hosts
the 2010 FIFA World Cup™ for the first
time in Africa.

The 2010 FIFA World Cup™ will be
the biggest cultural and sporting
festival South Africa will ever experi-
ence according to Japanese football
legend, Hidetoshi Nakata, who is in
South Africa as part of the FIFA World
Cup™ Trophy Tour by Coca-Cola.
Cape Town is a diverse city and is
regarded as the melting point for va-
rious different cultures in Southern
Africa. One would be hard pressed to
find a reason not to fall in love with
one of South Africa’s most iconic city,
Cape Town. It has one of the most
idyllic settings - nestled between the
ocean and breath-taking mountains.
The iconic Table Mountain rises 1,086
above the city and has served as a
mariner’s landmark. On a clear day,
the flat-topped mountain is visible
200 km out to sea.

The “Mother city’, as Cape Town is
known in South Africa, has an abu-
ndance of contrasting activities from
lounging on the Atlantic seaboard’s

popular beaches to exploring the
vividly painted area of the Bo-Kaap.
Hout Bay is a hub for fishing, especi-
ally tuna and crayfish, and the histo-
rical naval base at Simon’s Town has a
fascinating past.

One of the most artistic football ve-
nues in South Africa, the newly-built
Green Point Stadium is situated in
one of the much sought-after areas
in the city of Cape Town. Green Point
Stadium is one of the two semi-final
venues for the FIFA World Cup™.

FIFA Secretary-General Jerome Va-
Icke has described the newly-built
Cape Town Stadium as “perfect”
“It's just an amazing stadium, and
all the teams who play in Cape
Town, will play in a perfect place”
Without wanting to be biased rega-
rding other host cities, he said Cape
Town is “one of the most beautiful in
the country”.

The stadium, which has an exterior
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Polokwane2

that is covered with noise-reducing
cladding has a capacity of 70,000
and is scheduled for completion in
December 2009. The Green Point Co-
mmon, on which the new 2010 stadi-
um is being built, was originally much
larger than what now remains, and
included most of the land between
the sea and Signal Hill, stretching
from the city centre towards Sea Po-
int. Football supporters who travel to
South Africa for the 2010 FIFA World
Cup™willreceive the traditional warm
South African welcome irrespective
of which of the nine host cities they
visit. Cape Town, Durban, Johanne-
sburg, Mangaung/Bloemfontein, Ne-
Ison Mandela Bay/Port Elizabeth, Ne-
Ispruit, Polokwane, Rustenburg and
Tshwane/Pretoria will host all of the
64 games over the one month long
tournament from 11 June to 11 July
2010 but for Mayor of Cape Town,
Dan Plato, it is team work that will win
the game.

“We are more than ready to host all
the fans during the 2010 World Cup
and hopefully thereafter they will
return as tourists without their te-
ams. This World Cup will offer visitors
a chance to explore the country’s
attractions and major tourism spots
and allow the world to get to know
and appreciate South Africa and the
continent better’, said Dr Danny Jo-
rdaan.

Go and discover the 47 million South
Africans who are ready to welcome
you warmly and hospitable.

FIFA media department
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tema broja

Manifestacije

ZNACAJ MANIFESTACLJA
ZA RAZVOJ DESTINACLJE

Sportske, muzicke i kulturne manifestacije sa medunarodnim uceS¢em imaju jako veliki uticaj na samu destinaciju u kojoj se odrzavaju
i predstavljaju svakako najbolji nacin za njen marketing i promociju.

Tzv. ,event” industrija, koja ukljucuje
festivale, konferencije, izlozbe, spo-
rtske, kulturne i razne druge manife-
stacije, se jako brzo razvija i postaje
sve sloZenija i uticajnija na kongresni
i poslovni turizam, kao i na turizam,
generalno.

Uticaj drzave i korporacija je sve veci
i potrebno je uskladiti i zadovoljiti Siri
spektar potreba i ciljeva razlicitih ste-
jkholdera.

Sportske, muzicke i kulturne manife-
stacije sa medunarodnim uceS¢em
imaju jako veliki uticaj na samu desti-
naciju u kojoj se odrzavaju i predsta-
vljaju svakako najbolji nacin za njen
marketing i promociju.

Sto dogadaj ima iri opseg i znacaj,
vedi procenat medunarodnog uce-
$¢a i ukljucenost svetski i regionalno
poznatih li¢nosti, to je i zainteresova-
nost svetskih medija za njega veca, a
samim tim i promocija same destina-
cije, njene kulture i obicaja, alii eko-
nomije i privrede.

Zato prilikom organizacije velikih

manifestacija i festivala uticaj drzave
i relevantnih asocijacija i korporacija
je jako veliki i prisutan u svakoj etapi
njene realizacije i pripreme.
Promocija destinacije se vrsi pre
odrzavanja samog dogadaja, kada
traju najave i pripreme za isti, tokom
dogadaja, kada se vrsi izvestavanje i
reportaze sa lica mesta, i nakon do-
gadaja, kada svi ucesnici i posmatraci
svoje utiske ponesu sa sobom i po-
dele ih sa svojim prijateljima, porodi-
com, kolegama.

Kada uzmemo u obzir postojanje i
ogromnu popularnost socijalnih mre-
7a kao $to su Facebook, Twiter, Lin-
kedIn isl., moramo imati u vidu da se
utisci svakog ucesnika manifestacije
mogu preneti u sekundi stotinama
njegovih prijatelja i poznanika. Takav
nacin Sirenja informacija i kreiranja
misljenja ima sve vedi uticaj, koji nika-
ko ne sme da se zanemari.

Razvoj turizma, popularizovanje de-
stinacije, popunjavanje kapaciteta
i angazovanje/zaposljavanje radne
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snage su primarne koristi koje mani-
festacija odnosno, festival moze da
obezbedi i zato ima primetnu ulogu
u ekonomiji jedne zemlje.

Festivali kao proizvod

“Manifestacija ili dogadaj je specifi¢an
proizvod, jer se odrzava samo jednom
godidnje i ima neobic¢no jak uticaj na
kreiranje imidZa o nekoj destinaciji.
Pored znacaja koje manifestacija ima
u smislu Sirenja pozitivnih vibracija o
zemlji, ona ima i ekonomsku funkciju,
a to je povecana potrosnja turista i
stvaranje novih radnih mesta. Da bi
postali deo turisticke ponude neke
destinacije, manifestacija, mora da
privla¢i ucesnike i posmatrace koji
nisu deo lokalne zajednice. Turisti ve-
zani uz dogadaje Cine najsiru popula-
ciju, pri ¢emu im poseta konkretnom
dogadaju predstavlja ili kratki odmor
ili tre¢i odmor u godini” - Aleksandar
Suga, Turisticka Organizacija Srbije.
Festival je manifestacija koju obi¢no
organizuje lokalna zajednica, a koja
sluzZi za ispunjenje konkretnih potre-
ba, kao i za zabavu. Postoji veliki broj
festivala u svetu. lako mnogi od njih
imaju korene u religiji, ostali imaju
sezonski karakter ili izvesni kulturni
znacaj. | neke od institucija organi-
zuju sopstvene festivale (koji se ¢esto
nazivaju “fest”) da bi obelezile znaca-
jne dogadaje svoje istorije. Oni mogu
biti dan osnivanja institucija ili drugi
dogadaj koje odaberu za periodi¢no
obelezavanje i to obi¢no na godi-
$njem nivou.

Postoji Sirok spektar festivala: ve-
rskih, istorijskih, muzickih, sportskih,
umetnickih, filmskih, zabavnih, itd.
Odabracemo neke od njih i objasniti
o ¢emu se radi.

Festival piva je organizovani doga-
daj tokom kojeg su dostupne razne
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vrste piva (a neretko i druga alkoho-
Ina pic¢a) za degustaciju i kupovinu.
Festivali piva se odrzavaju u znaca-
jnom broju zemalja.

Neki od najpoznatijih festivala piva su
festivali piva u Nemackoj. Najveci
svetski festival piva na svetu je Okto-
berfest u Nemackoj. Drugi najveci
festival piva u Nemackoj, a verovatno
i u Evropi jeste Cannstatter Volksfest u
Stutgartu. Veliki britanski festival piva
se odrzava svake godine u avgustu u
Londonu.”GBBF’ kakogazovu,odrzan
je po prvi put 1977. godine, a poseta
je brojala preko 66,000 ljudi 2006. go-
dine sa 350.000 pinti (oko 200.000 I)

piva popijenih za pet dana festivala.
Ostali festivali piva se odrzavaju u Be-
ogradu, u Srbiji - Belgrade Beer Fest,
koji se odrzava svakog avgusta u pa-
rku Usce, zatim u Bragovu, u Rumu-
niji, veliki festival piva se odrzava sva-
ke godine u oktobru, pa u Karlovcu,
u Hrvatskoj, Dani piva, u trajanju od
10 dana pocev od poslednjeg petka u
avgustu, potom u Kragujevcu u Srbiji,
Sumadija Beer Open, svake godine
u junu i u Prilepu, u Makedoniji,
(®ecmusan Ha nusomo, koji se odrza-
va svake godine u avgustu.

Filmski festival predstavlja organizo-
vano, prosireno prikazivanje filmova
u jednom ili vise bioskopa odnosno
mesta projekcija, obi¢no na jednoj
lokaciji. Filmovi mogu biti novijeg da-
tuma a, zavisno od fokusa pojedinac-
nog festivala, moze obuhvatitii stranu
produkciju, kao i filmove iz domace
produkcije organizatora festivala. De-
sava se i da je fokus na konkretnom
filmskom umetniku ili zanru (npr. film
noir) odnosno temi (npr. gej i lezbijski
filmski festivali). Izvestan broj filmskih
festivala je specijalizovan za kratki
film, a svaki je definisano maksima-
Inu duzinu. Filmski festivali se obi¢no
odrzavaju na godi-
$njem nivou.
Najznacajniji fi-
Imski festivali se
odrzavaju u Kanu,
Veneciji, Torontu,
Berlinu, Sanga-
ju, Moskvi, San
Sebastijanu, Mo-
ntrealu, Lokarnu
(od 2002. godine),
Karlovim Varima,
Mar del Plati, Kai-
ru i Tokiju.
Muzicki festival je
muzicki orijentisan
festival koji Cesto
imaza temu muzicki
Zanr, nacionalnost
ili lokalne muzicare.
Obi¢no se odrzavaju
na otvorenom, a ne-
retko sadrze i druge
atrakcije kao $to su
aparati sa hranom
i robom, izvodacke
umetnosti i drustvene aktivnosti.
Pitijske igre u Delfima obuhvataju
muzicka izvodenja, a najverovatnije
su i jedan od najranijih poznatih fe-
stivala.

Mnogi festivali se odrZavaju na go-
disnjem nivou, ili u nekom drugom
intervalu, dok se neki, kao i vecina
rok-festivala odrzavaju samo jednom.
Neki festivali su profitnog karaktera,
drugi se pak organizuju iz konkre-
tnog razloga.

Jo$ jedna vrsta muzickih festivala se
odnosi na festivale obrazovnog ka-
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raktera, koje jednom godidnje orga-
nizuju lokalne zajednice, na regio-
nalnom ili nacionalnom nivou, kao
promovisanje muzicara amatera svih
starosnih grupa i nivoa uspe$nosti.
Dok kandidati izvode primpremlje-
na dela pred publikom koja okuplja
druge takmicare, osnovna karakteri-
stika ove vrste festivala jeste da svaki
ucesnik dobije usmenu ili pismenu
povratnu informaciju, na tom mestu
i u tom trenutku, od visoko-stru¢nog
i profesionalnog Zirija - nekog koga
inaCe verovatno ne bi sreli. Obi¢no
dobiju i svedocanstvo, zavisno od
uspeha, a neki dobiju i nagrade. Ele-
ment konkurencije je ¢esto u drugom
planu, posto je vazno da ucesnici uce
jedni od drugih. Takvi festivali imaju
za cilj da pruze prijateljsku platformu
podrske muzi¢arima da uzmu ucesca
u radosti muzi¢kog stvaralastva.
Najveci svetski muzicki festival je
Summerfest (24. jun-4.jul 2010.) - 11
dana, 11 bina, preko 800 bendova,
koji se odrzava svake godine u Milvo-
kiju, drzava Viskonsin. Svake godine
ovaj festival poseti izmedu 800.000 i
1.000.000 ljudi.

Multi-sportski dogadaj je organizo-
vani sportski dogadaj, koji Cesto traje
vise dana, a obuhvata takmicenja u
razli¢itim sportovima izmedu organi-
zovanih sportskih timova (uglavnom)
iz nacionalnih drzava. Prvi najveci
savremeni multi-sportski dogadajod
medunarodnog znacaja su moderne
Olimpijske igre.

Mnogi regionalni multi-sportski do-
gadaji su se odrzavali od tada, a po
uzoru na Olimpijske igre. Mnogi od
njih imaju istu strukturu u osnovi.
Ol se odrZavaju u intervalu od neko-
liko godina u samom ,gradu doma-
¢inu” i u njegovoj okolini, a grad se
bira za svake nove Ol. DrZave $alju re-
prezentacije na sva takmicenja, koje
okupljaju sportiste u raznim vrsta-
ma pojedinacnih i timskih sportova.
Sportisti i u pojedinacnim i u timskim
sportovima dobijaju zlatne, srebrne
i bronzane medalje za prvo, drugo,
odnosno tre¢e mesto. Ol se odrzavaju
svake Cetiri godine, a neke su i takmi-
¢enja na godisnjem nivou.

M.S.
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Events

SIGNIFICANCE OF EVENTS
FOR DESTINATION DEVELOPMENT

Sports, music and cultural events with the international participation have a strong impact on the destination where they take place,
being the best way for its marketing and promotion.

The so-called event industry, inclu-
ding festivals, conferences, exhibiti-
ons, sports, cultural and other events
are developing very quickly and be-
coming growingly complex and influ-
ential on the congressional tourism,
as well as on tourism in general.

The state and corporate influence is
growing and a wide range of needs
and objectives of various stakeho-
Iders should be harmonized and met.
Sports, music and cultural events with
the international participation have
a strong impact on the destination
where they take place, being the best
way for its marketing and promotion.
The wider the range and significance
of the event, the higher the percenta-
ge of the international participation
and involvement of the global and
regional celebrities, the bigger the
interest of the global media for such
an event, and at the same time the bi-
gger the promotion of the destinati-
on itself, its culture and customs, but
also its economy.

That is why when arranging the big
events and festivals the influence of
the state and relevant associations
and corporations is very strong and
present in every stage of its imple-
mentation and preparation.

The promotion of a destination is
made before the very event, when
its announcements and preparations
take place, during the event, when re-
ports and coverage are made on the
scene, and after the event, when all
participants and spectators take the-
ir impressions with them and share
them with their friends, families and
co-workers.

When we take into account the exi-
stence and huge popularity of the
social networks such as Facebook,
Twitter, LinkedIn etc, we have to bear

in mind that the impressions of each
event participant may be conveyed in
a second to hundreds of their friends
and acquaintances. Such means of
spreading information and forming
opinions is growingly influential, and
it should not be at all neglected.

The development of tourism, popu-
larization of a destination, filling the
capacities and hiring/employing the
labour are the principal benefits to be
provided by an event or festival and
that is why it plays an important role
in a country’s economy.

Festivals as Product

“The happening or event is a specific
product because it is held only once
a year and it has an extraordinarily
strong impact on the creation of ima-
ge for a destinati-
on. Apart from the
significance  which
an event has in
terms of spreading
the positive vibes
about a country, it
also has economic
function, and that
is an increased co-
nsumption by to-
urists and creation
of new jobs. To be-
come part of tourist
offer for a destinati-
on, the event must
attract participants
and spectators who
are not part of the
local community.
The tourists atta-
ched to events are
the biggest popu-
lation, as their visit
to a specific event
is either a quick ho-
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liday or the third holiday in a year”-
Aleksandar Susa, Tourist Organization
of Serbia.

Afestivalisanevent, usually and ordi-
narily staged by a local community,
serves to meet specific needs, as well
as to provide entertainment. There
are numerous types of festivals in the
world. Though many have religious
origins, others involve seasonal cha-
nge or have some cultural significa-
nce. Also, certain institutions cele-
brate their own festival (often called
“fests”) to mark some significant
occasions in their history. These occa-
sions could be the day these instituti-
ons were founded or any other event
which they decide to commemorate
periodically, usually annually.

There is wide range of Festivals,
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connected to religion, history, music,
sport, culture, art, film, entertaiment
etc. We will select some of them, to
write what they are all about.

A Beer Festival is an organised event
during which a variety of beers (and
often other alcoholic drinks) are ava-
ilable for tasting and purchase. Beer
festivals are held in a number of co-
untries.

Some of the most famous beer festi-
vals are German beer festivals. The
largest beer festival in the world is
Oktoberfest in Germany. The 2nd
largest beer festival in Germany and
probably in Europe is the Cannsta-
tter Volksfest in Stuttgart. The Great
British Beer Festival held annually in
August in London. The “GBBF’, as it
is known, was founded in 1977 and
was attended by over 66,000 people
in 2006, and 350,000 pints of ale were
consumed over the five days of the
festival.

Others Beer festivals are in Belgrade,
Serbia - Belgrade Beer Fest, whi-
ch takes place every August at Usée
park, then, in Brasov, Romania, a la-
rge Beer festival is held every year in
October, in Karlovac, Croatia, Dani
piva, held every year, 10 days starting
on last Friday in August, in Kraguje-
vac, Serbia, Sumadija Beer Open,
held every year in June and in Prilep,
Macedonia, ®ecmusan Ha nusomo,
held every year in August.

A film festival is an organised, exte-
nded presentation of films in one or
more movie theaters or screening
venues, usually in a single locality.
The films may be of recent date and,
depending upon the focus of the indi-
vidual festival, can include internatio-
nal releases as well as films produced
by the organisers’ domestic film indu-
stry.

Sometimes there is a focus on a speci-
fic film-maker or genre (e.g., film noir)
or subject matter (e.g, gay and lesbi-
an film festivals).

A number of film festivals specialise
in short films, each with its defined
maximum length. Film festivals are
typically annual events. Most signi-
ficant Film Festivals are in Cannes,
Venice, Toronto, Berlin, Shanghai,

Moscow, San Sebastian, Montréal,
Locarno (since 2002), Karlovy Vary,
Mar del Plata, Cairo and Tokyo.

A music festival is a festival orien-
ted towards music that is sometimes
presented with a theme such as mu-
sical genre, nationality or locality of
musicians. They are commonly held
outdoors, and are often inclusive of
other attractions such as food and
merchandise vending machines, pe-
rformance art, and social activities.
The Pythian Games at Delphiincluded
musical performances, and may be
one of the earliest festivals known.
Many festivals are annual, or repeat at
some other interval. Some, including
many rock festivals, are held only
once. Some festivals are organized as
for-profit concerts and others are be-
nefits for a specific cause.

Another type of music festival is the
educative type, organised annually
in local communities, regionally or
nationally, for the benefit of amateur
musicians of all ages and grades of
achievement. While entrants perform
prepared pieces in the presence of an
audience whichincludes competitors,
the essential feature of this type of fe-
stival is that each participant receives
verbal and written feedback, there
and then, from a highly qualified,
professional adjudicator — someone
who they might never meet in any
other way. They also usually receive a
certificate, classified according to me-
rit, and some may win trophies. The
competitive element is often played
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down, however, as the important
aspect is that participants can learn
from one another. Such festivals aim
to provide a friendly and supportive
platform for musicians to share in the
excitement of making music.

The world’s largest music festival is
Summerfest (24th June-4th July
2010) - 11 days, 11 stages, over 800
bands, which is held every year in
Milwaukee, Wisconsin. Each year,
it attracts between 800,000 and
1,000,000 spectators.

A multi-sport event is an organized
sporting event, often held over mu-
Itiple days, and featuring competiti-
on in many different sports between
organized teams of athletes from
(mostly) nation-states. The first major,
modern, multi-sport event of interna-
tional significance was the modern
Olympic Games.

Many regional multi-sport events
have since been founded, modeled
after the Olympics. Most have the
same basic structure. Games are held
over the course of several days in and
around a "host city,” which changes
for each competition. Countries send
national teams to each competition,
consisting of individual athletes and
teams that compete in a wide variety
of sports. Athletes or teams are awa-
rded gold, silver, or bronze medals
for first, second, and third place respe-
ctively. The games are generally held
every four years, though some are
annual competitions.

M.S.
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Manifestacije

NEKE OD NAJVECIH
MANIFESTACLJA SVETA

Festivali i manifestacije spajaju ljude. Danas internacionalne kulturne i sportske manifestacije znacajno doprinose afirmaciji grada,

zemlje i razvoja kulturne svesti nacije.

Veliki je broj dogadaja, festivala,
sportskih manifestacija i zbivanja
danas u svetu. Globalizacija je danas
ponudila obi¢nom ¢oveku Siroku po-
nudu razli¢itih dogadaja i iskustava
koje moze doziveti na svakom kraju
nase planete. Turista i avanturista
danas moze da bira izmedu razlici-
tih profila dogadaja i manifestacija
koje Zeli da obide, od velikih svetskih
organizacija i spektakala, do lokalnih
| tradicionalnih skupova, kulturnih

manifestacija i festivala, sportskih ku-
pova i utakmica, masovnih edukacija,
zabavnih koncerata. Manifestacije
se kategorisu prema znacaju u loka-
Ine, regionalno-zonske, nacionalne,
kontinentalno-meduzonske i svetske
(planetarne), a prema broju mesta
gde se manifestacija odrzava razliku-
ju se one koje se odrzavaju samo u
jednom mestu, odnosno, na nekoliko
mesta istovremeno, dok se u odnosu
na karakter dele na festival kulture,
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muzicke manifestacije, sportske doga-
daje, itd. Postoje manifestacije koje se
periodi¢no sele iz zemlje u zemlju, ili
one koje se tradicionalno odrzavaju
na mati¢noj lokaciji i bas time postaju
jedinstvene i popularne. Motivaciju
za ucesée na manifestacijama stvara
potreba socijalnih interakcija ljudi
koja omogucava istrazivanje i stva-
ranje razlicitih kontakata i odnosa,
delenje iskustava i uvek drugacije do-
Zivljaje tih iskustava jedne grupe.

OLIMPIJSKE IGRE - CETIRI MILIJARDE LJUDI
NA,JEDNOM MESTU*

Broj ljudi angazovan

tokom manifestacije: oko 3000
Olimpijske igre predstavljaju jednu
od najvec¢ih medunarodnih manife-
stacija koju karakterisu letnji i zimski
sportovi i u kojima ucesée uzima hi-
ljade sportista u raznim disciplinama.
Ol se odrzavaju svake dve godine, i
to parnim godinama, naizmeni¢no
Letnje pa Zimske, s tim da od jedne
do druge Letnje olimpijade prode Ce-
tiri godine, Sto vaziiza Zimsku. Prvo-
bitno su se drevne Olimpijske igre
odrzavale u Olimpiji, u Grckoj, od VIII
veka p.n.e. do V veka n.e. Baron Pjer
de Kuberten je osnovao Medunarodni
olimpijski komitet (MOK) 1894. godi-
ne. Preko 13.000 sportista se takmici
na Letnjim i Zimskim olimpijskim
igrama u 33 razlicita sporta i blizu 400
disciplina. Osvajaci prvog, drugog i
tre¢eg mesta u svakoj disciplini dobi-
jaju zlatnu, srebrnu odnosno bronza-
nu olimpijsku medalju.

Ol su dostigle takve razmere da oku-
pljaju gotovo svaka naciju na svetu.
Ol predstavljaju i veliku $ansu da se
grad domacin i zemlja promovisu i
predstave svetu.

Olimpijski simbol, poznatiji kao oli-
mpijski krugovi, sastoji se iz pet
isprepletenih krugova i predstavlja
jedinstvo pet naseljenih kontinenata
(s tim da se Severna i Juzna Amerika
smatraju jednim kontinentom). Kru-
govi u boji—plavi, zuti, crni, zeleni i
crveni—na beloj podlozi ¢ine olimpi-
jsku zastavu. Ove boje su izabrane
posto svaka od nacija ima barem
jednu od njih na svojoj zastavi. Moto
Olimpijade je Citius, Altius, Fortius, $to
na latinskom znaci “brze, vide, jace"
Kubertenovi ideali su dodatno izra-
Zeni u olimpijskom geslu: Na Olimpi-
jskim igrama nije najvaznije pobediti,

veé ucestvovati, bas kao sto u Zivotu
nije najvaznije trijumfovati, ve¢ boriti
se. Nije sustina u osvajanju, ve¢ u sa-
znanju da si se hrabro borio.

Grad domacin Olimpijskih igara se
obi¢no bira sedam godina pre otva-
ranja. Do 2016. godine, 44 grada u
23 zemlje ¢e biti domacini, s tim da
¢e samo 8 gradova imati tu cast van
Evrope i Severne Amerike. Olimpijske
igre u Riju de Zaneiru 2016. godine ¢e
biti prve za juznoamericki kontinent.
Zemlje koje su poslale najveci broj
sportista na Letnje olimpijske igre
2008. godine su Kina sa 639 i SAD sa
596, kao i Rusija sa 455 sportista.
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KARNEVAL U BRAZILU - DOGADAJ KOME NEMA RAVNOG

Karneval u Brazilu, koji se na portu-
galskom pravilno pise “Carnaval’,
predstavlja festival koji se odrzava
jednom godisnje u Brazilu Cetrde-
set dana pre Uskrsa. Ritam, ucesnici
i kostimi se razlikuju od regiona do
regiona u Brazilu. Karneval je najpo-
znatiji praznik u Brazilu i postao je do-
gadaj ogromnih razmera. Sve u zemlji
staje gotovo nedelju dana i slavi se
intenzivno, dan i no¢, a uglavnom u
priobalnim gradovima. Na potro3nju
piva otpada 80% godisnje potrodnje,
a turizam zadobija 70% posetilaca na
godisnjem nivou.

Festival u Riju je daleko najpoznatiji i
najveci festival u celom svetu. Svake

FESTIVAL U KANU

godine, stotine hiljada ljudi ucestvuje
u ovom predivnom dogadaju kome
nema ravnog. Karneval se odrzava
u Sambadromu, ogromnom haj-tek
stadionu, simbolu modernog doba
Brazila. Ovo je mesto gde se $kole
sambe medusobno takmice za najbo-
lju plesnu predstavu i kostime. Samo
posmatranje Citave te gomile kako
plese uz energicne ritmove latino mu-
zike predstavlja neverovatnoiskustvo.
Blocos parade (Blocos - povorka koja
je paradirala kroz gradske avenije kra-
jem XIX veka) organizuju se u gotovo
svim krajevima grada, a najpoznatije
paradiraju na Kopakabani, u Ipanemi,
Leblonu, Lagoi, Jardim Botanico, kao

—JER BIOSKOP

STALNO POMERA GRANICE

Broj ljudi angazovan

tokom manifestacije: oko 1200
Festival u Kanu slavi bioskop vise od
60 godina.

Tokom godina, Francuska asocijacija
Medunarodnog filmskog festivala je
imala moguénost da se razvija isto-
vremeno drzedi se sustine: strast pre-
ma igranom filmu, otkrivanje novih
talenata, kao i etuzijazam posetilaca
festivala i filmskih umetnika iz celog
sveta, svih onih koji doprinose stvara-
nju i distribuciji filmova.

Festival u Kanu je oduvek bio odraz
svog doba: centar svih kultura i nada,
vrelo dogadanjaiiznad svega, razme-
ne. Definisanje ambicioznih i razno-
vrsnih projekata, uz davanje prilike

mladim filmskim umetnicima da se
pojave. Citava plejada talenata za
svaciji ukus.

Danas, festival priviaci preko 10.000

i u centru Rija. Organizatori neretko
komponuju sopstvene muzicke teme
koje se ukljucuju u izvodenje i peva-
nje klasi¢nih “marchinhas” i popula-
rnih pesama sambe.

U vreme karnevala Rio je veoma inte-
resantan, ali je i najskuplji za posetu.
Hotelske sobe i drugi smestaj mogu
biti i do Cetiri puta skuplji nego inace.
U nekim delovima ima prevelike gu-
Zve i Zivot je daleko od normalnog u
mnogim delovima grada.

| pored cinjenice da je ovaj vid zaba-
ve veoma skup sigurno vredi tih para.
Ako niste videli karneval u Riju, onda
niste videli nijedan.

kuapca i prodavaca iz ¢itavog sveta.
The Village International je usposta-
vljen 2000. godine u blizini Palais des
Festivals da bi omogucio nebrojenim
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zemljama da pruzaju podrsku svojim
producentima i filmskoj industriji.
The Producers Network, koji od 2004.

godine pruza mogucnost produceti-
ma iz celog sveta da saraduju na pro-

jektima. Iste godine je uspostavljen
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the Short Film Corner, uvodna i pro-
motivna platforma za kratke filmove.
“Posto bioskop stalno pomera grani-
ce, posto je svet koji odslikava zamu-
¢eniji no ikada pre, Festival se nece
prosto oslanjati na prestiz sopstve-
nog imena bez obzira koliko je on jak.
Sam prestiz je iznad svega rezultat
kvaliteta filmova, kreativnosti ume-
tnika, borbenog duha filmskih radni-
ka i entuzijazma medija. Kan je opste
dobro koje svako od nas, gde god se
nalazili i svaki na svoj nacin, gradi ka-
men po kamen, iz godine u godinu.
Samo stalnim preispitivanjem, sta-
Inim razvojem i pozivanjem kritike
mozemo uciniti najveca dobra” - Tieri
Fremo.

OKTOBERFEST - NAJVECI NARODNI FESTIVAL
NA KOME NEMA ZEDNIH

Festival piva je organizovani doga-
daj tokom kojeg su dostupne razne
vrste piva (a neretko i druga alkoho-
Ina pica) za degustaciju i kupovinu.
Festivali piva se odrzavaju u znaca-
jnom broju zemalja. Najveci svetski
festival piva na svetu je Oktoberfest
u Nemackoj.

Oktoberfest je Sesnaestodnevni fe-
stival koji se odrzava svake godine u
Minhenu, u Bavarskoj, Nemacka, koji
traje od kraja septembra do pocetka
oktobra. Predstavlja jedan od najpo-
znatijih dogadaja u Nemackoj i najve-
¢i svetski sajam, sa nekih Sest miliona
posetilaca svake godine, a predsta-
vlja i znacajan deo kulture Bavarske.
| drugi gradovi Sirom sveta odrzavaju

dogadaje tipa Oktoberfesta, bas po
uzoru na dogadaj u Minhenu.

Festival se odrzava u delu koji se zove
Theresienwiese (Terezina livada, odno-
sno pasnjak), a neretko se skraceno
zove d’ Wiesn. Njegov pocetak se ve-
zuje za kraljevsko vencanje 12. okto-
bra 1810. godine. Prestolonaslednik
Ludovik, kojji ce
kasnije postati Kralj
Ludovik |, ozenio se
princezom Terezom
iz porodice Saxony -
Hildburghausen 12.
oktobra 1810. godi-
ne. Gradani Minhe-
na su pozvani da
prisustvuju  gozba-
ma priredenim na
livadama ispred
gradske kapije da bi
se proslavio srecni
dogadaj za kraljevi-
nu. Livade su dobile novo ime There-
sienwiese (“Terezine livade”) iz posto-
vanja prema buducoj kraljici, mada je
lokalno stanovnistvo od tada skratilo
ime na prosto “Wiesn". Konjicke trke u
prisustvu kraljevske porodice oznaca-
va zatvaranje dogadaja koji se slavio
kao festival za celu Bavarsku. Odluka
da se ponovo uvedu konjicke trke u
godinama koje su usledile prirodala
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je tradicionalni znacaj Oktoberfestu.
Oktoberfest vise nije dogadaj samo
za Nemce. Danas je Oktoberfest u
Minhenu najveci festival na svetu, sa
internacionalnim karakterom koji je
odlika XX veka.

Posetioci konzumiraju ogromne koli-
¢ine tradicionalnih poslastica kao $to
je Hend! (piletina), Schweinsbraten
(svinjsko pecenje), Haxn (svinjske
kolenice), Steckerlfisch (riblji raznjic),
Wiirstl (kobasice) zajedno sa Brezn
(perece), Knddeln (knedle od krompi-
ra ili hleba), Kaasspotzn (testenine sa
sirom), Reiberdatschi (palacinke sa
krompirom), Sauerkraut ili Blaukraut
(crveni kupus) zajedno sa takvim ba-
varskim delikatesima kao $to je Oba-
tzda (punomastan namaz od sira i
butera sa za¢inima) i Weisswurst (bela
kobasica).

J.C.
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Events

SOME OF THE WORLD’S
MAJOR EVENTS

Festivals and events bring people together. The international cultural and sports events today make considerable contribution to the
popularity of a city, country and the development of a nation’s cultural awareness.

There are many events, festivals, sport
manifestations and happenings thro-
ughout the world.

Globalization today offers any person
a wide range of various events and
experiences to try at all four corners
of the world. A tourist and adventu-
rer today may pick and choose from
different profiles of happenings and
events that they want to visit, from
the world’s biggest organizations and
spectacles, to local and traditional ga-

OLYMPIC GAMES -
IN “ONE PLACE"

The number of people deployed in
the course of the event:
around 3000

The Olympic Games are a major
international event featuring su-
mmer and winter sports, in which
thousands of athletes participate in
a variety of competitions. The Games
are currently held every two years in
even-numbered years, with Summer
and Winter Olympic Games alterna-
ting, although they occur every four
years within their respective seasonal
games. Originally, the ancient Oly-
mpic Games were held in Olympia,
Greece, from the 8th century BC to

therings, cultural events and festivals,
sports cups and matches, mass edu-
cation and entertaining concerts. The
events are classified according to the-
ir importance, into local, regional-zo-
nal, national, continental-interzonal,
and global (planetary), according to
the number of places where the event
is held (all in one place, or, in several
places simultaneously), according to
their character (cultural festivals, mu-
sic manifestations, sports events...).

reportage

There are events which periodically
move from country to country, and
those which are traditionally held at
the original locality, which is exactly
why they become unique and popu-
lar. Motivation to participate in events
is created by the need of social inte-
ractions allowing for the research and
establishment of numerous contacts
and relations, exchange of experie-
nce and ever different perception of
the experiences within a group.

FOUR BILLION PEOPLE

the 5th century AD. Baron Pierre de
Coubertin founded the International
Olympic Committee (I0C) in 1894.
There are over 13,000 athletes that
compete at the Summer and Winter
Olympics in 33 different sports and
nearly 400 events. The first, second,
and third place finishers in each event
receive gold, silver or bronze Olympic
medals, respectively.

The Games have grown in scale to the
point that nearly every nation is re-
presented. The Games also constitute
a major opportunity for the host city
and country to promote and showca-
se themselves to the world. The
Olympic  symbol,
better known as
the Olympic rings,
consists  of five
intertwined rings
and represents the
unity of the five
inhabited  conti-
nents (considering
North and South
America as a sin-
gle continent). The
colored version of
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the rings—blue, yellow, black, green,
and red—over a white field forms the
Olympic flag. These colors were cho-
sen because every nation had at least
one of them on its national flag. The
Olympic motto is Citius, Altius, Fortius,
a Latin expression meaning “Faster,
Higher, Stronger”. Coubertin’s ideals
are further expressed in the Olympic
creed: The most important thing in the
Olympic Games is not to win but to take
part, just as the most important thing
in life is not the triumph but the stru-
ggle. The essential thing is not to have
conquered but to have fought well.
The host city for an Olympic Games
is usually chosen seven years ahead
of their celebration. By 2016, the Oly-
mpic Games will have been hosted by
44 cities in 23 countries, but by cities
outside Europe and North America
on only eight occasions. The 2016 Ga-
mes in Rio de Janeiro will be the first
for a South American country. The
countries that sent the most athletes
to the 2008 Summer Olympics are
China with 639, the United States
with 596, and Russia who brought
455 athletes.
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THE CARNIVAL OF BRAZIL - ONE OF A KIND EVENT

The Carnival of Brazil, properly
spelled “Carnaval” in Portuguese, is
an annual festival in Brazil held forty
days before Easter. Rhythm, partici-
pation, and costumes vary from one
region of Brazil to another.

Carnival is the most famous holiday
in Brazil and has become an event of
huge proportions. The country stops
completely for almost a week and
festivities are intense, day and night,
mainly in coastal cities.

The consumption of beer accounts
for 80% of annual consumption and
tourism receives 70% of annual visi-
tors.

The Rio festival in Brazil is by far the
best known and the largest festival

in the world. Every
year hundreds
of thousands of
people take part
in this beautiful
and one of a kind
event. The carni-
val takes place in
the Sambadrome,
a huge high-tech
stadium, a symbol
of the modern era
in Brazil. This is the
place where samba
schools compete with each other for
the best dance show and costumes.
Seeing the whole crowd dancing in
the rhythm of high energy, Latin mu-
sic is unbelievable experience. Blocos
parade (Blocos - pa-
geant groups that
paraded  through
city avenues in late
19th century) are
organized in nearly
every neighborho-
od, but the most fa-
mous ones parade in
Copacabana, Ipane-
ma, Leblon, Lagoa,
Jardim Botanico, and
in downtown Rio.

Oganizers often compose their own
music themes that are added to the
performance and singing of classic
“marchinhas” and samba popular
songs.

Carnival time in Rio is a very intere-
sting, but is also the most expensive
time to visit Rio.

Hotel rooms and other lodgings can
be up to 4 times more expensive than
the regular rates.

There are big crowds at some loca-
tions and life is far from ordinary in
many parts of town.

Despite the fact that this is highly
priced form of entertainment it is for
sure worthy its price. If you haven't
seen the Rio festival in Brazil you
haven't seen any festival at all.

THE CANNES FESTIVAL - BECAUSE CINEMA ITSELF
IS CONSTANTLY CHANGING THE BOUNDARIES

The number of people deployed in
the course of the event:
around 1200

The Festival de Cannes has celebra-
ted the cinema for more than 60 years.
Over the years, the French Association
of the International Film Festival has
been able to evolve whilst retaining
the essential: the passion for motion
pictures, discovery of new talents,
and enthusiasm of festival-goers and
professionals from around the world,
all contributing to the birth and distri-
bution of films.

The Festival de Cannes has always
been the reflection of its era - a centre
for all cultures and hopes, a spring of

effervescence and, above all, transmi-
ssion. Defining ambitious and diffe-
rent projects, giving the possibility
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to budding filmmakers to emerge. A
showcase of talents with respect of
all tastes. Today, it draws more than
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10,000 buyers and sellers from aro-
und the world.

The Village international was created
in 2000 around the Palais des Festi-
vals to enable numerous countries
to support their producers and film
industry.

The Producers Network, which has
since 2004 enabled producers from
around the globe to come together
on their projects.

The same year, the Short Film Corner,
a welcome and promotional platform
for shorts, was created.

“Because cinema itself is constantly
changing the boundaries, because
the world it reflects is more indisce-
rnible than ever, the Festival will not

reportage

simply coast along on the prestige of
its name, however strong that may
be. This prestige is above all due to
the quality of the films, the creativity
of the artists, the fighting spirit of the
professionals and the enthusiasm of
the press.

Cannes is a collective good that each
of us, wherever we are and in our own
individual way, builds stone by stone,
year after year.

It's through never ceasing to que-
stion, through constantly evolving,
and through inviting criticism,
that we do it the most good” -
Thierry Frémaux.

OKTOBERFEST - ONE OF THE BIGGEST PEOPLE’S FESTIVAL

WHERE YOU JUST

A Beer Festival is an organized event
during which a variety of beers (and
often other alcoholic drinks) is avai-
lable for tasting and purchase. Beer
festivals are held in a number of co-
untries. The largest beer festival in the
world is Oktoberfest in Germany.

Oktoberfest is a 16-day festival held
each year in Munich, Bavaria, Germa-
ny, running from late September to
early October. It is one of the most
famous events in Germany and the
world's largest fair, with some six
million people attending every year,
and is an important part of Bavarian
culture. Other cities across the world
also hold Oktoberfest celebrations,
modeled after the Munich event.

CAN'T STAY THIRSTY

The festival is held
on an area named
the Theresienwiese
(field, or meadow,
of Therese), often
called d Wiesn for
short. It began with
the Royal Weddi-
ng on 12 October
1810. Crown Prince
Ludwig, later to be-
come King Ludwig
|, was married to
Princess Therese of
Saxony-Hildburgha-
usen on 12 October 1810.The citizens
of Munich were invited to attend the
festivities held on the fields in front of
the city gates to celebrate the happy
royal event. The fields were renamed
Theresienwiese (“Theresa Fields”) to
honor the Crown Pri-
ncess, although the lo-
cals have since abbre-
viated the name simply
to “Wiesn”. Horse races
in the presence of the
royal family marked
the close of the event
that was celebrated as
a festival for the whole
of Bavaria. The decisi-
on to repeat the horse
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races in subsequest years gave rise to
the tradition of Oktoberfest. Oktobe-
rfest isn't just for Germans anymore.
Today, the Oktoberfest in Munich is
the largest festival in the world, with
an international flavor characteristic
of the 20th century. Visitors eat huge
amounts of traditional hearty fare
such as Hendl (chicken), Schweinsbra-
ten (roast pork), Haxn (knuckle of
pork), Steckerlfisch (grilled fish on a
stick), Wirstl (sausages) along with
Brezn (Pretzel), Knddeln (potato or
bread dumplings), Kaasspotzn (che-
ese noodles), Reiberdatschi (potato
pancakes), Sauerkraut or Blaukraut
(red cabbage) along with such Bavari-
an delicacies as Obatzda (a fatty, spi-
ced cheese-butter concoction) and
Weisswurst (a white sausage).

J.C
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Razli¢ite kulturno-turisticke inicijative evociraju istoriju i tradiciju i obogacuju turisticku ponudu zemlje

MANIFESTACLJE REGIONA -
POTRAGA ZA KULTURNIM IDENTITOM
| JEDINSTVENOM PONUDOM

Manifestacioni turizam ima veliku ulogu u kreiranju turisticke ponude destinacije, i sve je vise organizovaniih kulturnih dogadaja u regionu.
Etnicka pripadnost je zapazen i znacajan element kulturne komunikacije. Savremeno doba i dalje svedoci o sve vecoj Zelji za etnickim priznavanjem
pojedinaca i grupa, traganju za etnickim identitetom, kao i svesnom isticanju specificnih etnickih osobenosti. Festival priprema scenografiju za
komunikaciju u svrhu ispoljavanja etnicke pripadnosti i kulturnog jedinstva s posebnim ciljem da se prikaze i iskusi konkretan identitet.

Region Jugoisto¢ne Evrope postaje
sve atraktivniji za posete inostranih
turista, i za inostrane turoperatere.
Zemlje jugoistocne Evrope su reSene
da postanu glavne turisticke desti-
nacije u narednim godinama. Bogat
kulturnim nasledem, ovaj region se
di¢i gradovima koji spadaju medu
najzivopisnije i  najuzbudljivije na

svetu. Za ovaj broj magazina smo u
saradnji sa turistickim organizacijama

u regionu istrazivali koje su to ma-
nifestacije u zemljama Jugoistocne
Evrope od regionalnog i medunaro-
dnog znacaja.

Kroz razgovor sa makedonskom
Agencijom za Promociju i Podrsku
Turizmu saznali smo da se agencija
najvise fokusira na razvoj kulturnih
manifestacije Makedonije. Kao na-
jprivliacnije  ovakve manifestacije
Makedonije isticu se Vevcanski Fe-
stival, Ohridsko leto , llindenski
Denovi i Struski veceri na Poezija-
ta. Jedan od njih, Ohridski letnji festi-
val predstavlja veliku diku i izuzetnu
kulturnu dragocenost Ohrida i Repu-
blike Makedonije. To je manifestacija
kojom se Ohrid i Makedonija mogu
s ponosom predstaviti celome svetu.

Za proteklih 49 godina Ohridski le-
tnji festival se afirmisao kao jedna od
najvaznijih kulturnih manifestacija u
Republici Makedoniji. Zajedno s tim,
uspeo je i da odrzi korak sa evropskim
i globalnim kulturnim tokovimai sma-
tra se jednim od najprivilegovanijih i
najznacajnijih festivala na svetu, $to
je potvrdeno i ¢lanstvom Ohridskog
letnjeg festivala u Udruzenju elitnih
evropskih festivala u proteklih 15
godina. Sigurno je da
¢e u 50. izdanju Ohri-
dskog leta 2010, u
tradicionalnom termi-
nu od 12. jula do 20.
avgusta, Makedonija
pruzitijo$jedno blista-
vo izdanje sa svim
svojim osobenostima
zbog kojih je ovaj fe-
stival toliko poseban,
prepozna tljiv i jedi-
nstven u nasem regionu.

U Rumunskoj Turisti¢koj Organizaciji
- Ruménisches Touristenamt, sediste
Berlin, kao najatraktivniji dogadaj
koji privlaci inostrane turiste prepo-
znat je XVII medunarodni festival
pozorja, koji se odrzava u Sibiu, u
Rumuniji, na temu ,Pitanja’, od 28.
maja do 6. juna 2010. godine. Ovaj
festival je najvaznija manifestacija te
vrste u Rumuniji i tre¢a na svetu po
obimu i znacaju. Po tom pitanju dat
je predlog da se okupe ucesnici iz 70
zemalja, da se prikaze 350 dogadaja
na 66 pozorja uz ocekivanih 35.000
posetilaca dnevno. Tokom tih deset
dana, u Sibiu se sastaju mnogi kriti-
cari, rumunski i strani reditelji, lokalni
i regionalni turoperateri u kulturi da
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bi uZivali u stvaralastvu i umetnickoj
kreativnosti dogadaja. Na sceni ce se
naci pozorisni ples, flamenko, balet,
savremeni ples, lutkarske predstave,
svetlosne predstave i pantomima.
Naci Ce se i niz izloZbi fotografija i sli-
ka, kao i konferencije, debate, radio-
nice organizovane u nestandardnom
okruzenju, sve $to ¢ini Sibiu pravom
kulturnom prestonicom sveta.

U Organizaciji navode da bi Rumuni-
ja mogla lako biti domacin muzickih
i festivalskih dogadaja, ali i sportskih
dogadaja srednjeg obima kao $to je
ve¢ navedeno. Ve¢ su odrzani i neki
veoma uspesni politicki i medijski
dogadaji u Rumuniji, a narocito u
Bukurestu. Medutim, kada je broj
poseta u pitanju, , statisticki podaci

a%@g

Nacionalnog zavoda za statistiku ne
daju broj posetilaca prema razlogu
posete. Prosle godine, usled medu-
narodne ekonomske krize i Rumunija
je zabelezila znacajan pad broja po-
setilaca, uglavnom iz Evrope, - 17,56
% . Ali u Rumanisches Touristenamt
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se nadaju da ¢e uskoro uz lansiranje
novog brenda ove zemlje, Rumunija
modi vise da reklamira dogadaje koji
se odrzavaju u Rumuniji, bez obzira
na vrstu manifestacije.

Buduc¢i da manifestacioni turizam
ima veliku ulogu i u Hrvatskoj, moze
se zapaziti da se u proteklih nekoli-
ko godina povecao broj kulturnih,

turistickih i sportskih manifestacija
u ovoj zemlji. Od najznacajnihijih
mogu se izdvojiti Festival Igranog
Filma u Puli, Motovun Filmski
Festival, Medunarodni Rijecki Ka-
rneval, Muzicke veceri u Sv. Dona-
tu, Medunarodni Deciji festival u
Sibeniku, Dubrovacke Letnje Igre,
Eurokaz Medunarodni Festival
Novog Pozorista u Zagrebu i brojni
drugi. Hrvatska turisticka zajednica
¢eiu 2010. godini finansijski podrzati
odredeni broj razlicitih kulturno-tu-
ristickih inicijativa - projekata, turisti-

¢kih, zabavnih, sportskih manifesta-
cija, proizvoda ili dogadanja, kojima
se podize standard interpretacije,
opremljenosti i kvaliteta kulturno-
turistickih proizvoda, evocira istorija
i tradicija, a koji doprinose stvara-
nju kriticne mase novih savremeno

interpretiranih  kulturno-turistickih

proizvoda, koji obogacuju turisticku
ponudu Hrvatske, odnosno, koji su
od znacaja za ukupni hrvatski turizam
i njegovu promociju. Dubrovacke lje-
tneigre, koje nam slede u periodu od
10. jula do 25. avgusta 2010. godine,
kao najstariji i najugledniji hrvatski
festival, u svom sklopu nudi klasi¢na
dramska ostvarenja i balete koji se
prikazuju na ulicama
i trgovima ovog po-
nosnog renesansno-
baroknog grada. Du-
brovacke letnje igre
iz godine u godinu
ugosc¢uju  poznata
imena svetske elite
kompozitora, solista
i orkestara. Izvodenje
u starogradskim gra-
devinama izuzetne
akustike kakav je, na primer, atrijum
Knezevog dvora, daju posebnu draz
ovim igrama.

Slogan ,Crna Gora-Wild beauty” je
prepoznat kao sinonim jedinstvenog
spoja dramati¢ne netaknute prirode
i visokih dometa u kvalitetu, pa ta-
kva odgovara svim vrstama manife-
stacija. Turisti u istom danu u Crnoj
Gori mogu osetiti i uzivati u esenciji
Mediterana na karnevalu u Kotoru
ili festi od Kamelija, i u dramatic-
nim pogledu na snegom i lednicima
prekrivene Prokletije. Blizina glavnih
evropskih gradova i tradicionalno
gostoprimstvo su faktori koji prepo-
rucuju Crnu Goru uprkos izazovima
koje pred sve turisticke ucesnike
postavljaju globalna desavanja u turi-
zmu. Obzirom na sve ove pomenute
atribute Crne Gore, iz Nacionalne
Turisticke Organizacije, najvise isti-
¢u avanturisticke planinske manife-
stacije kao $to su Putevima Kralja
Nikole, reli Montenegro Off Road
Dicovery, Avanturisticka trka, ali ta-
kode i Jadransko primorje Crne Gore
dolazi do izrazaja u festivalima poput
Pjesma Mediterana, Medunarodni
festival folklora, Refresh festival i
drugi letnji festivali muzike i lokalne
kulture. Ovogodisnja 16ta manifesta-
cija Putevima Kralja Nikole, krenula
je iz Beograda 29. 04.2010. godine
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istrazivanije

i zavrdila na Cetinju 02.05.2010. XVI
manifestacija Putevima Kralja Nikole
je istorijska biciklisticka terenska trka
kojom se istrazuju duboki kanjone
i visoke planine Crne Gore. To je go-
disnja terenska biciklisticka trka na
Kontinentalnoj ruti Medunarodnog
udruzenja biciklista (Union Cycliste
Internationale (UCI), koja privladi vise
od 20 timova iz cele Evrope. U cilju
odrzavanja tradicije dogadaja, trka
pocinje u Srbiji.

U Sloveniji se odrzavaju razni doga-
daji za svaciji ukus. Svakog dana se
mogu videti dela najboljih umetnika
iz Slovenije, a ako se ode i dalje, tu
su i koncerti i festivali na kojima se
moze uzivati u odli¢noj muzici. Do-
gadaji koji su najbolje isprofilisani u
svetu se najpre odrzavaju u Ljubljani
i Mariboru. Ljubljana je Svetska pre-
stonica knjige za 2010. godinu, dok
¢e Maribor biti Evropska prestonica
kulture 2012. godine. Ljubljana je
dom kulturnog epicentra Slovenije,
Cankarjev Dom, koji nudi Siroku pa-
letu manifestacija tokom cele godine.
Neke od glavnih kulturnih manifesta-
cija prestonice su muzicki festivali,
kao $to su Letniji festival, Jazz festi-
val i Druga Godba. Neke od razno-
likih manifestacija u Sloveniji koje
privlace veliki broj posetilaca svake
godine jesu SVETSKO PRVENSTVO
U SKIJASKIM LETOVIMA u Planici,
Vitranc kup u Kranjskoj Gori, Medu-
narodnifestival karnevala Kurento-
vanje, ROK OTOCEC - NAJVECI ROK
FESTIVAL U SLOVENUJI, Music Lent
Festival u Mariboru, Franja Mara-
thon biking event, i ostali. Slovenija
je veoma bogata u smislu broja ra-



znovrsnih dogadaja i festivala. Samo
je Ljubljana domacin u preko 10.000
razli¢itih dogadaja svake godine. U
Turisti¢koj Organizacije Slovenije kazu
da se broj posetilaca ovim dogadaji-
ma | festivalima povecava iz godine u
godinu. Prodlogodisnji Vitranc kup je
posetilo ukupno 16,000 gledalaca iz
Slovenije, Austrije, Hrvatske, Italije i
drugih zemalja u dva dana. Posetioce
privlaci ne samo prilika da vide takmi-
Cenje vrhunskih skijasa, ve¢ i program
aktivnosti koji se odvija paralelno sa
glavnim dogadajem. Vitranc kup je
jedan od najvecih, najbolje organizo-
vanih i najbolje posecenih sportskih
dogadaja u Sloveniji.

Kada smo Turisticku Organizaciju
Srbije pitali koje bi manifestacije
Srbije izdvojili kao najatraktivnije za
inostrane turiste i turiste iz regiona,
pored ve¢ medunarodno afirmisanih
dogadaja kao $to su Sabor trubaca u
Gudi, EXIT i drugi, naveden je i veliki
broj lokalnih manifestacija i svetkovi-
na, od kojih odreden broj ve¢ danas
ima internacionalni potencijal. U tu
grupu ubrajaju se “Beer Fest” u Be-
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ogradu, “Dani piva” u Zrenjaninu,
karnevali u Vrnjackoj Banji i Pance-
vu, “Karneval brodova” u Beogra-
du. Strategija razvoja turizma Srbije
potencira vaznost manifestacionog
vida turisticke ponude Srbije kroz
nekoliko segmenata ovog proizvoda,
a koji su fokusirani na kulturu i ume-
tnost, pre svega u Beogradu, Novom
Sadu, Subotici i Nisu, sa kulturnim fe-
stivalima kao osnovnim pokretacima
promocije ovog proizvoda; potom na
sport, s obziron na visoku prisutnost
Srbije u svetskom sportu, organiza-
cione domete, kao i raspoloZivost
infrastrukture; ali i kroz neizostavnu
zabavu koja je jedna od klju¢nih se-
gmenata proizvoda “Dogadaji’, bez
obzira da li je povezana sa tradicio-
nalnim ili modernim sadrzajima. Kao
$to je ve¢ napomenuto, najposeceni-
je manifestacije u Srbiji, ujedno i naj-
poznatije na inostranom turistickom
trzistu, su Sabor trubaca u Guci i EXIT
u Novom Sadu. Ove manifestacije
poseti nekoliko stotina hiljada ljudi,
od Cega nekoliko desetina hiljada
Cine turisti iz inostranstva, najvise iz
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zemalja regiona i Zapadne Evrope. S
obzirom na sve veci znacaj ovog tu-
ristickog proizvoda u svetu, odnosno
rast interesovanja za upoznavanjem
drugih kultura, obicaja i tradicije,
ocekuje se trend daljeg razvoja tra-
Znje za ovim vidom turizma. Srbija
ocekuje dalji rast posetilaca, najvise
iz susednih zemalja, odnosno regije,
i Zapadne Evrope. Aleksandar Susa iz
Turisticke organizacije Srbije smatra
da u svom turistickom pozicioniranju
Srbija mora da istakne gostoljubivost,
otvorenost, sklonost provodu. Turi-
sticki proizvod “Dogadaji” u veoma
kratkom roku, uz bolju organizaciju i
bez vecih finansijskih ulaganja, moze
da ostvari uspeh i privuce znacajan
broj inostranih posetilaca. Potencijal
rasta ovog proizvoda ima marke-
tinsku snagu za dodatnu promociju
Srbije i povecanije lojalnosti klijenata
prema Srbiji.

Manifestacioni turizam belezi porast
u svetskim razmerama, pa i u Beogra-
du, kazu i iz Turisticke Organizacije
Beograda. Ljudi sve ¢esce koriste svo-
je slobodno vreme vise puta u toku
godine, a neka od manifestacija moze
biti razlog za odluku da posete odre-
denu destinaciju. Ocekuje se da ¢e
ulaskom niskotarifnih avio kompanija
i promocije na domacem i meduna-
rodnom trzistu broj gostiju koji dolazi
u Beograd rasti ba$ zbog organizaci-
je velikih manifesticaja. Najveci broj
gostiju ocekuje se iz Nemacke, Itali-
je, Grcke, Francuske, Velike Britanije,
kao i zemalja koje se nalaze u nasem
okruzenju.

Razgovor voden sa:

Agencija za promociju i podrsku
turizmu, Makedonija -

G-dica Dijana Zaturoska
Rumunska Turisticka Organizacija -
G-da Nicoleta Pop

Hrvatska turisticka zajednica,
Glavni ured - G-da Dive Zuber
Nacionalna Turisticka Organizacija
Crne Gore - G-dica Milica Anti¢

Nacionalna Turisticka Organizacija
Srbije - G-din Aleksandar Susa

J.C
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Different cultural-tourist initiatives evoking the history and tradition and enriching the tourist offer of the country

REGIONAL EVENTS -
IN SEARCH OF CULTURAL
IDENTITY AND UNIQUE OFFER

The SEE is getting more and more attractive for international tourists and operators. The countries of South Eastern Europe are set to become major
tourist destinations over the coming years. Rich in cultural heritage, the region boasts some of the world’s most picturesque and vibrant towns and
cities. For this issue, in cooperation with tourist organizations in the region we have researching which events in the SEE countries have the regional

and international significance.

Event tourism plays a major role in
creating tourist offer of a destinati-
on, and there is a growing number
of organized cultural events in the

region. Ethnicity is an observable
and instrumental element of cultu-
ral communication. The modern age
continues to witness a growing de-
sire for ethnic recognition in indivi-
duals and groups, a search for ethnic
identity, and a conscious exhibition
of distinctive ethnic traits. A festival
prepares communicative scenery for
manifestations of ethnicity and cultu-
ral unity with the special objective to
demonstrate and experience a parti-
cular identity.

The SEE is getting more and more
attractive for international tourists
and operators. The countries of Sou-
th Eastern Europe are set to become
major tourist destinations over the
coming years. Rich in cultural heri-
tage, the region boasts some of the
world’s most picturesque and vibrant
towns and cities. For this issue, in coo-
peration with tourist organizations in
the region we have researching whi-
ch events in the SEE countries have
the regional and international signifi-

cance. According to the Macedonian
Agency for Promotion and Support of
Tourism, the Agency focuses on deve-
loping cultural events in Macedonia.
The most attractive
events of the kind
in Macedonia are
Vevcanski Festival,
Ohrid Summer Fe-
stival, Ilindenski
Denovi and Struski
veceri na Poezijata.
One of them, the
Ohrid Summer Festi-
val today presents a
great dignity and an
exceptional cultural gain for Ohrid
and the Republic of Macedonia; a
manifestation with which Ohrid and
Macedonia can be represented with
dignity in the world. Through the past
49 years The Ohrid Summer Festival
gained its affirmation as one of the
most important cultural manifesta-
tions in the Republic of Macedonia.
Alongside with that, it succeeded in
keeping the pace with the European
and global cultural flow, reckoning
among the privileged and mostimpo-
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rtant festivals in the world. This is as
well confirmed with the membership
of Ohrid Summer Festival in the Asso-
ciation of the elite European festivals
for 15 years now. It is certain that in
the 50th edition of Ohrid Summer
(2010), in its traditional term 12th
July - 20th August, Macedonia will
have another shining edition with all
its peculiar characteristics that make
the festival special, recognizable and
unique in our area.

The Romanian Tourist Organization -
Ruménisches Touristenamt, based in
Berlin, recognizes as the most attra-
ctive event drawing the international
tourists the XVII International Festi-
val of theatre - held in Sibiu, Roma-
nia, on “Questions” topic, between
May 28 - June 6, 2010. This festival is
the most important manifestation of
this kind in Romania and the third
worldwide in scope and importance.
On this issue it is proposed to attend
participants from 70 countries and
will be presented 350 events that will
take place in 66 areas of play, expe-
cting 35 000 people daily. During the
ten days many critics, Romanian and
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foreign directors, operators of local
and regional cultural tourism will
meet in Sibiu to enjoy the creations
and artistic creativity of the events.
Theatrical dance, flamenco, ballet,
contemporary dance, puppet shows,
light show and pantomime will be
presented. There will also be a series
of photo and painting exhibitions,
conferences, debates, workshops
organized in unconventional spaces,
all this making of Sibiu a real cultural
capital of the world.

The Organization states that Romania
could easily host music and festival
events, but also medium sized sport
events such the one mentioned abo-
ve. There are some political or medi-
cal events which already took place
in Romania, especially in Bucharest,
which were very successful. Howe-
ver, when it comes to the number
of visitors, the statistics of the Nati-
onal Statistic Institute do not show
the number of visitors according to
the purpose of visit. Last year, due
to the international economic crisis,
Romania registered as well signifi-
cant decreases in number of visitors,
mainly from Europe, - 17,56 % . But in
Rumanisches Touristenamt they hope
that soon, with the launch of the new
brand of this country, Romania will
be able to advertise more the events
which take place in Romania, rega-
rdless of the type of the events.

Since event tourism plays a major role
in Croatia too, it can be observed that
the last few years featured a growing
number of cultural, tourist and sports
events in this country. Some of the
most prominent ones are Pula Film
Festival, Motovun Film Festival,
International Carnival of Rijeka,
Musical Evenings at St. Donatus,
International Children’s Festival
in Sibenik, Dubrovnik Summer
Festival, Eurokaz International Fe-
stival of New Theatre Zagreb and
many others. In 2010, The Croatian
National Tourist Board will continue
to financially support a number of
different cultural-tourist initiatives —
projects, then tourist, entertainment
and sports events, products or

happenings, raising the standards
of interpretation, equipage and qu-
ality of the cultural-tourist products,
evoking the history and tradition. It
all contributes to creating a critical
mass of new cultural-tourist products
interpreted in contemporary style,
enriching the Croatian tourist offer,
that is, the products that are impo-
rtant for Croatia’s total tourism and its
promotion. Dubrovnik Summer Festi-
val, to be held from 10th July to 25th
August, as Croatia’s oldest and most
respectable festival,
offers the classical
drama and ballet
performances shown
in the streets and
squares of this pro-
ud Renaissance-Ba-
roque city. Every year,
Dubrovnik  Summer
Festival ~ welcomes
the world's famous
composers, soloists
and orchestras. The
performance in the
ancient buildings of
extraordinary acoustics such as Atri-
um of Rector’s Palace, lends a special
charm to the Festival.

The slogan “Montenegro-Wild Be-
auty” has been recognized as the
synonym to the unique mix of the
dramatic intact nature and high qu-
ality reach, so that as such it suits all
types of events. In one day in Mon-
tenegro, a tourist can enjoy the Me-
diterranean essence at the Carnival
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in Kotor or Camellia Festival, and
a dramatic view of snow- and ice-
covered Prokletije mountains. Its
proximity to European cities and the
traditional hospitality recommend
Montenegro despite the challenges
that all tourist destinations face due
to global tourism trends. Given the
said attributes of Montenegro, the
National Tourism Organization insist
on the mountain adventures such as
the Paths of King Nikola, Montene-
gro Off Road Discovery, Adventure
Race, but the Montenegrin Adria-
tic Coast is also in focus in festivals
such as the Mediterranean Song,
International Folk Dance Festival,
Refresh Festival and other summer
music and local cultural festivals.
This year's 16th edition of the Paths
of King Nikola, started from Belgrade
on 29th April 2010 and ended in Ce-
tinje on 2nd May 2010. The XVI Paths
of King Nikola is a historic road cycle
race exploring Montenegro's deep
canyons and high mountains. It is an
annual road cycle race on the Union
Cycliste Internationale (UCI) Conti-
nental Circuit. It attracts more than

20 teams from all over Europe. To ma-
intain the tradition of the event, the
race actually starts in Serbia.

Slovenia has events of all kinds, to
suit everyone’s taste. Every day there
is a chance to see the work of the best
artists from Slovenia and from further
afield, while there are concerts and
festivals at which to enjoy great mu-
sic. The events with the highest inte-
rnational profile are primarily hosted




=2 business travel
B & meetings

by Ljubljana and Maribor. Ljubljana is
the World Book Capital in 2010, whi-
le Maribor will be the European Ca-
pital of Culture in 2012. Ljubljana is
home to Slovenia’s cultural epicentre,
Cankarjev Dom, which offers a huge
range of events throughout the year.
Some of the main cultural events in
the capital are music festivals, such as
the Summer Festival, the Jazz Festi-
val and Druga Godba. Some of di-
fferent Slovenian events that attract
a lot of visitors each year are WORLD
SKI FLYING CHAMPIONSHIP in
Planica, Vitranc Cup at Kranjska
Gora, International Carnival Festi-
val Kurentovanje, ROK OTOCEC -
SLOVENIA'S BIGGEST ROCK FESTI-
VAL, Music Lent Festival in Maribor
Franja Marathon biking event, and
others. Slovenia is very rich in terms
of the number of different events and
festivals. Just Ljubljana alone hosts
over 10.000 different events each
year. According to the Slovenian To-
urist Organization there is a growing
number of visitors at these events
and festivals every year. Last Year Vi-
tranc Cup was attended by a total of
around 16,000 spectators from Slove-
nia, Austria, Croatia, Italy and other
countries over the course of the two
days. Visitors are attracted not only
by the chance to see top skiers in
competition, but by the programme
of activities running parallel to the
main event The Vitranc Cup is one of
the largest, best organised and best
attended traditional sports events in
Slovenia. When we asked the Natio-
nal Tourist Organization of Serbia to

single out the events in Serbia which
were most attractive for international
and regional tourists apart from the
internationally renowned ones such
as Brass Bands Music Festival in
Guca, EXIT, etc,, they mentioned a
number of local events and festiviti-
es, some of which have international
potential as we speak. These include
Beer Fest in Belgrade, Beer Days
in Zrenjanin, carnivals in Vrnjacka
Banja and Pancevo, Boat Carnival
in Belgrade. The Serbian tourism
development strategy insists on the
importance of the event tourism offer
in Serbia through several segments of
this product, focussing on culture and
art in the first place in Belgrade, Novi
Sad, Subotica and Nis, with cultural
festivals as the core drivers of the
product promotion;
then on sports, given
a high share of Serbia
in the world's sports,
organizational capa-
bilities and available
infrastructure; and on
indispensable enter-
tainment as one of
the key segments of
event products, either
traditional or modern.
As already mentioned,
the most frequented events in Serbia,
and at the same time the most famo-
us ones in the international tourist
market are Brass Bands Music Festival
in Guca and EXIT in Novi Sad. These
events are visited by hundreds of
thousands of people, there of dozens
of thousands are international tou-
rists, most of them from the region
and West Europe. Given the growing
importance of this tourist product
worldwide, that is, the growing inte-
rest in learning about other cultures,
customs and traditions, we expect
the rising trend to continue in this
tourism segment. Serbia is expected
to see continued growth in visitors,
mostly from the neighbouring cou-
ntries - the region and West Europe.
Aleksandar Susa with the National To-
urist Organization of Serbia believes
that Serbia should insist on hospita-
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lity, openness and entertainment in
its tourist positioning. The event as a
tourist product may achieve success
and attract quite a number of inter-
national visitors in a very short period
of time, with somewhat better orga-
nization and without any major inve-
stments. The growth potential for this
product owns marketing strength for
an additional promotion of Serbia
and more intense customer loyalty
towards Serbia. Event tourism is re-
cording a rise on the global scale, as
well as in Belgrade, according to the
Tourist Organization of Belgrade. Pe-
ople use more and more of their free
time for travel throughout one year,
and some events may influence their
decision to visit a certain destination.
It is expected that the number of gu-

ests coming to Belgrade will grow fo-
llowing the entry of low-cost airliners
and the promotion in the local and
international markets for no other
reason than big events. Most guests
are expected to come from Germany,
Italy, Greece, France, Great Britain,
and the neighbouring countries too.

Interviews with:

Agency for promotion and
support of tourism, Macedonia -
Ms. Dijana Zaturoska
Rumanisches Touristenamt -
Mrs. Nicoleta Pop

Croatian National Tourist Board -
Mrs. Dive Zuber

National Tourism Organization of
Montenegro - Ms. Milica Antic¢
National Touristic Organization of
Serbia - Mr. Aleksandar Susa

J.C.
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Novi Sad

NOVI SAD KAO CENTAR
KONGRESNOG TURIZMA

Novi Sad je postao nezaobilazna turisticka destinacija jugoistocne Evrope. Ovu cinjenicu potvrduje potencijal, kao dobra baza na kojoj ce se
tek izgraditi prepoznatljivost ovoga grada, mesta gde ce turisti dolaziti u sve vecem broju, da uZivaju u atmosferi, otvorenosti, gostoljubivosti,
kulturnoj tradiciji, gastronomiji, kao i specifinoj vojvodanskoj i novosadskoj opustenosti.

Sve vise se Novi Sad profilise kao desti-
nacija kongresnog turizma. Kongresni
turizam osim finansijske dobiti, do-
prinosi i jednu vrstu prestiza samom
¢injenicom da kongrese posecuju
akademski obrazovani i uspesni gos-
ti. Novi Sad ima dugu i dobru tradici-
ju organizovanja kongresa, a razlozi
tome su opsta turisticka ponuda gra-
da koju &ine smestajni kapaciteti, bo-
gata enogastronomija, kulturno-isto-
rijske znamenitosti, ture razgledanja
grada i okoline, kao i vinske ture.

Prednost razvoja kongresnog turi-
zZma je to Sto se sve nalazi na malom
prostoru, te se obilasci nakon preda-
vanja mogu veoma lako organizo-
vati. A okolina Novog Sada, i uopste
cela Vojvodina, zaista imaju Sta da
ponude. Ovo je multi kulturalna sre-
dina u kojoj se koristi vise jezika, pa
je samim tim strancima vrlo privlacna.
Zahvaljujudi razli¢itim nacionalnosti-
ma i kulurama koje vekovima Zive u
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Vojvodini, nastala je izvrsna regiona-
Ina kuhinja.Vojvodina poseduje obilje
kulinarskog umeca. Uz uticaje srpske,
madarske, rumunske, slovacke, pa
¢ak i nemacke, ruske i azijske kuhinje,
region klju¢a od bogatstva ukusa.

Najznacajnija atrakcija Novog Sada
je svakako Petrovaradinska tvrdava
sa svojim bogatim sadrzajem, a i kao
domacin mnogobrojnim medunaro-
dnim i domacim dogadajima od kojih
se posebno isticu: EXIT, STERIJINO PO-
ZORJE, FESTIVAL ULICNIH SVIRACA,
NOVOSADSKI JAZZ FESTIVAL, ZMA-
JEVE DECIJE IGRE, POLJOPRIVREDNI
SAJAM i mnoge druge.

Turisticki sadrzaji i aktivnosti na Du-
navu jos uvek nisu profilisani, ali su
svakako od velikog znacaja za razvoj
turizma grada. U neposrednoj blizini
Novog Sada se nalazi Fruska Gora sa
svojih 17 manastira koji predstavlja-
ju znacajan deo turisticke ponude.
Atraktivnu okolinu Novog Sada pre-
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dstavljaju etno salasi, koji su veoma
interesantni poslovnim turistima na-
kon sastanaka, kao i obilasci mnogo-
brojnih plantaza vina koje Vojvodina
nudi.

Broj turista je u porastu od 2000.
godine, kada je Srbija pocela da se
otvara prema Zapadu. Svake godine
pocetkom jula, za vreme muzi¢kog
festivala EXIT, grad je preplavljen
mladima iz cele Evrope. Festival je
2005. godine posetilo 150.000 ljudi,
$to je postavilo Novi Sad na mapu le-
tnjih festivala Evrope. Pored festivala
EXIT, Novosadski sajam dovodi i veliki
broj poslovnih ljudi u grad. U maju,
grad je domacin najve¢em poljo-
privrednom sajmu u regionu, koji je
2005. godine posetilo 600.000 ljudi.
Pored Varadinskog mosta u samom
centru grada, nalazi se i turisticka luka
u koju pristaju razni brodovi iz cele
Evrope koji krstare Dunavom.

Novi Sad je drugi po veli¢ini grad
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Srbije, i jedan je od najvaznih saja-
mskih gradova u kome postoji duga
tradicija  poslovanja  privrednika.
Treba naglasiti da je i univerzitetski
grad, $to znaci da je veliki centar za

TS

kongrese koji imaju tu temu, kao i
centar za razmene studenata, i omla-
dinski turizam. U Sremskoj Kamenici
se nalazi Institut za kardiovaskularne
bolesti Vojvodine, pa je to razlog
Cestog odrzavanja kongresa lekara.

Novosadski sajam, kao najstarija sa-
jamska kuca u Srbiji pozicioniran je u
regionu kao jedan od lidera sajamske
industrije. Strategija i vizija razvoja,
omogucili su Novosadskom sajmu da
se savremenim nacinom poslovanja,
efikasnim ulaganjem i vlasni¢ckom
transformacijom na najbolji nacin
ukljuci u svetske tokove. Na povrsini
od 300.000 m2, od kojih je gotovo
56.000 m2 zatvoreni izlagacki pro-
stor, Novosadski sajam godisnje
organizuje 30 sajmova, salona, izlozbi
i vaSara robe Siroke potrosnje. Na
njima nastupi vise od 5.000 izlagaca
iz zemlje i inostranstva, a poseti ih
vise od 1,300.000 ljudi. Uz to, velika
i znacajna investicija Master centra

obezbedi¢e Novosadskom sajmu da
prakti¢no bude otvoren cele godine
i da, uz odrzavanje sajmova, organi-
zuje i poslovne skupove, kongrese,
seminare...

U Master centru nalazi se i sediste Aso-
cijacije sajmova Jugoistocne Evrope -
EASE koju je osnovao Novosadski sa-
jam i u kojoj aktivno ucestvuje 21 sa-
jam u Regionu.

Komparativnu prednost Centra Cini i
ukljucenost u Mrezu evropskih poslo-
vnih centara (WWBCE - World-Wide
Business Centres Europe), sa sedi-
$§tem u Cirihu. Clanstvo Novosadskog
sajma u Medunarodnoj kongresnoj
asocijaciji - ICCA i Udruzenju sajmova
Centralne Evrope - CEFA omogucava
povezivanje sa znacajnim evropskim
privrednim centrima.

Na sajmu u Frankfurtu IMEX 2009
Novi Sad i Vojvodina bili su pred-
stavljeni kao destinacija sa velikim
potencijalom u razvoju kongresnog
turizma, i uz podrsku Centra za razvoj
i istrazivanje turizma, a po recima
Milosa Milovanovica, direktora Ko-
ngresnog Biroa Srbije, Novi Sad bi tre-
balo u narednim godinama da bude
svrstan u top 300 gradova kongresnih
aktivnosti.

Iz Turisticke organizacije Novog Sada
kazu da su najavljeni mnogi dogadaji
medunarodnog karaktera u Novom
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Sadu, kao §to su: u junu - STERUJINO
POZORJE, CINEMA CITY, INTERFEST -
MEDUNARODNI FESTIVAL VINA, INFA-
NT - INTERNACIONALNI FESTIVAL
ALTERNATIVNOG | NOVOG TEATRA,
DAN DUNAVA, ujulu - EXIT, DRZAVNO
PRVENSTVO U JEDRILICARSTVU, JET
SKI TRKA, u avgustu - MUSKI PROFE-
SIONALNI TURNIR FUTURES - ELITE
OPEN, MEDUNARODNI SKUP STARO-
VREMENSKIH VOZILA, UMETNICKI
KAMP SVETIONIK.

Sa svojih 68 smestajnih objekata ra-
zvrstanih u hotele, smestaj u domacoj
radinosti i seoskom turistickom
domacinstvu, pansione, turisticke
apartmane, hostele i prenodista sa
ukupno 2.655 lezajeva Novi Sad se
preporucuje gostima koji dolaze
da obilaze grad, ucestvuju ili prisu-
stvuju na nekoj od brojnih kulturnih,
sportskih ili kongresnih manifestacija,
porucuju iz Turisticke organizacije
Novog Sada.

Takode, jedan od projekata Turisticke
organizacije Grada Novog Sada je
svakako osnivanje Kongresnog Biroa
Grada, $to se nadaju da e se u skori-
joj buducnosti i realizovati.

Obzirom da je prepoznat veliki po-
tencijal za razvoj Novog Sada kao
destinacije za kongresnu industriju,
formiranje Kongresnog Biroa Novog
Sada je svakako sledec¢i potreban
korak.

YAnuma

FCKEPTIREBA
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Kongresni Centar Master

Ambijent i tehnicki uslovi Centra Ma-
ster, uz trziste od 100 sajamskih dana
u toku godine, kontakt s ucesnicima
domacih i svetskih kongresa, omo-
gucava da se na biznis karti Evrope
Novosadski sajam prepozna kao
mesto na kojem mogu da se ostvare
sve poslovne, ekonomske i trgovacke
transakcije i promocije.

Velika i znacajna investicija zvana
Master Centar, izgradena je u dve
faze. Prva faza zavrsena je 2003. go-
dine kad je na Novosadskom sajmu
otvorena hala Master od 6.500 kvadra-
tnih metara savremenog izlagackog
prostora. Odmah posle toga pocela
je druga faza izgradnje, a rezultat je
zavrsetak Sajamsko-kongresnog i po-
slovno-trgovackog centra Master, koji
¢e obezbediti Novosadskom sajmu da
prakti¢no bude otvoren cele godine i
da, uz odrzavanje sajmova, organi-
zuje i poslovne skupove, kongrese,
seminare... Ovaj prostor je polaziste
razvoja kongresnog turizma koji je

sve atraktivniji u svetu i koristan je i
za imidz Novosadskog sajma i same
drzave.

Kongresni centar ¢ini Sest sala i Amfi-
teatar ukupne povrsine od 2.700 m2,
Manje sale mogu primiti do 100 ljudi.
“Pokretnim zidovima” mogu se spojiti
u vece prostore, maksimalnog kapa-
citeta do 900 osoba koji mogu da
ucestvuju u radu kongresa ili sli¢nih
aktivnosti. Amfiteatar pruza vrhunske
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uslove za odrzavanje kongresa, pro-
mocija, stru¢nih skupova na kojima
moze da prisustvuje 330 ucesnika.
Zahvaljuju¢i moderno projektova-
nom i izgradenom prostoru maksi-
malni kapacitet Kongresnog centra
je istovremeno organizovanje dva
skupa za 900 i 330 ljudi. Za velike
kongresne skupove i konvencije u
funkciji moze da bude i Hala Master
za oko 4.000 ljudi.

Rekli su o Master Centru...

“Idanje Kongresnog master centra na Novosadskom sajmu je remek-delo po sebi. Kongresni prostor je projektovan u
skladu sa medunarodnim standardima ukljuujuci i najsavremeniju opremu koja se moze naci u kongresnoj industriji.”

medunarodni konsultant Projekta konkurentnosti USAID
i bivsi generalni direktor Kongresnog biroa Melburna

“Zahvaljujui idealnom geografskom poloZaju, izuzetno fleksibilnom prostoru i visokom kvalitetu usluga, Kongresni master centar
poseduje sve kvalitete da postane jedan od lidera kongresne industrije u regionu’”.

“Uz prvoklasnu opremu koja ispunjava sve medunarodne standarde, Kongresni master centar predstavlja vodedi kongresni centar u
regionu. Bez problema moze ugostiti konferencije i druge dogadaje koji zahtevaju sveobuhvatnu tehnicku podrsku.”

Predsednik Americko-stpske privredne komore u Beogradu

G. Geri Grimer,

Profesor Rob Dejvidson,
Vestminster Univerzitet, London

G. Dejan (vetkovic,

Kongresni centri Novog Sada i njihovi kapaciteti

SPENS - Sportsko Poslovni Centar VOJVODINA
Velika sala mala sala amfiteatar soba za konferenciju
7.000 ucesnika 1.450 ucesnika 224 udesnika 30-50 ucesnika
NOVOSADSKI SAJAM - MASTER CENTAR
Hala Velika sala male sale
5.888 m? do 4.000 ucesnika 350 ucesnika Po 100 ucesnika
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Novi Sad

NOVI SAD AS A CENTER
OF CONGRESS TOURISM

Novi Sad has become a must-see tourist destination in Southeast Europe. This fact is sustained by the city’s potential as a sound base for building
up its recognizable identity in future and the sights to be visited by growing number of tourists who will enjoy the vibes, openness, hospitality,
cultural tradition, gastronomy, and the specific relaxed air of Novi Sad and Vojvodina.

Novi Sad continues to shape up as a
MICE destination. Apart from financi-
al gains, MICE contribute in terms of
prestige given the fact that congre-
sses and conventions are attended
by highly-educated and successful
guests. Novi Sad has a long and fine
tradition of organizing congresses
and conventions owing to the city’s
fine tourist offer in general, includi-
ng accommodation, rich enogastro-
nomy, cultural and historical sights,
sightseeing tours around the city and
its outskirts, and wine tours.

The advantage of MICE development
is that everything is close by, and the
tours can be easily arranged after
the event. And the outskirts of Novi
Sad as well as Vojvodina in general
have so much to offer indeed. This is
a multicultural environment where
several languages are spoken, which
is why foreign tourists find it so attra-

ctive. The diverse people who have
lived in Vojvodina over the centuries
developed the region’s delectable
cuisine. There is a wealth of culinary
expertise in Vojvodina. With Serbian,
Hungarian, Romanian, Slovak and
even German, Russian and Asian influ-
ences, the region is brimming with
flavour.

Novi Sad’s main attraction is for sure
the Petrovaradin Fort with its variety
of amenities, being a home of nume-
rous international and national events
in particular such as: EXIT, STERIJA'S
THEATRE, STREET MUSICIAN FESTI-
VAL, NOVI SAD JAZZ FESTIVAL, ZMA)
CHILDREN FESTIVAL, AGRICULTURAL
FAIR and many others. Tourist ameni-
ties and activities on the Danube have
not still been completely defined, but
they are certainly of a major impo-
rtance for the development of city’s
tourism. Not far from Novi Sad, there
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is Fruska Gora with 17 monasteries
playing animportant partin the touri-
st offer. The attractive surroundings
of Novi Sad are featured by ethno-
granges, most popular with the busi-
ness tourists after their meetings, as
well as visits to numerous wine pla-
ntations offered in Vojvodina.

Thenumberoftouristsstartedtoincre-
ase since the year 2000, when Serbia
started to open to Western Europe.
Every year, in the beginning of July,
during the annual EXIT music festival,
the city is full of young people from
all around Europe. In 2005, 150,000
people visited this festival, which put
Novi Sad on the map of summer festi-
vals in Europe. Besides EXIT festival,
Novi Sad Fair attract many business
people into the city; in May, the city
is home to the biggest agricultural
show in the region, which 600,000
people visited in 2005. There is also
a tourist port near Varadin Bridge in




nation

desti

the city centre welcoming various ri-
ver cruise vessels from across Europe
who cruise on Danube river.

Novi Sad is the second biggest city
in Serbia and one of the major fair
cities with a long business tradition.
Importantly, it is also a home of unive-
rsity and therefore the conventional
centre for the university topics, and
the centre for student exchange and
youth tourism. In Sremska Kamenica,
there is the Cardiovascular Institute
Vojvodina - the reason for frequent
medical congresses held there.

The Novi Sad Fair, as the oldest Fair
Organizer in Serbia, is number one
in the regional exhibition industry.
Development strategy and vision allo-
wed the Novi Sad Fair to catch up with
the global trends as best as possible
by means of modern running of busi-
ness, efficient investments and owne-
rship transformation. At 300,000 sq
m area, of which nearly 56,000 sq m
account for indoor exhibition space,
the Novi Sad Fair organizes 30 fairs,
show-rooms, exhibitions and shows
for consumer goods per year. They
are attended by 5,000 local and inte-
rnational exhibitors, and visited by
more than 1,300,000 people. In addi-
tion, a big and important investment,
known as Master Centre, will allow
the Novi Sad Fair to be actually open
all year round and apart from fairs
it will be able to organize business

conventions, congresses, seminars...
Master Centre is also the home of
Exhibition Association of Southeast
Europe (EASE) founded by the Novi
Sad Fair, which actively involves 21
fairsin the region. A competitive adva-
ntage of the Centre is its membership
in World-Wide Business Centres Eu-
rope (WWBCE), based in Zurich. Novi
Sad Fair's membership in the Inte-
rnational Congress and Convention
Association (ICCA) and in the Central
European Fair Alliance (CEFA) allows
the networking with major European
economic centres.

At the 2009 IMEX Fair in Frankfurt,
Novi Sad and Vojvodina were pre-
sented as a destination with huge
development potentials in MICE,
supported by Tourism Research &
Development Centre. According to
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Milos Milovanovi¢, Director of Serbia
Convention Bureau, Novi Sad is to be
one of the top 300 cities in meetings
industry. According to the Tourist
Organization of Novi Sad, a number
of international events have been
announced such as:

in June- STERIJA'S THEATRE, CINEMA
CITY, INTERFEST - INTERNATIONAL
WINE FESTIVAL, INFANT-INTERNATIO-
NAL FESTIVAL OF ALTERNATIVE &
NEW THEATRE, THE DANUBE DAY,
in July - EXIT, STATE SAILING CHA-
MPIONSHIP, JET SKI RACE, in August -
PROFESSIONAL MEN'S TOURNAMENT
FUTURES-ELITE OPEN, INTERNATIO-
NAL MEETING OF OLDTIMER ENTHU-
SIASTS, “LIGHTHOUSE” ART CAMP.

With its 68 hotel facilities, the acco-
mmodation in local houses or flats
and in countryside tourist house-
holds, guest houses, tourist apartme-
nts, hostels and boarding houses with
a total of 2,655 beds, Novi Sad highly
recommends itself to the guests visi-
ting the city, taking part or attending
one of the numerous cultural or sports
events or meetings, according to the
Tourist Organization of Novi Sad.
Also, one of the projects of the Tourist
Organization of Novi Sad is to set up
the City Convention Bureau, which
they hope to be carried out in near
future.

As the huge potential of Novi Sad has
been recognized in terms of its deve-
lopment as a meetings industry de-
stination, the set up of the Conventi-
on Bureau of Novi Sad is the next
logical step.
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Master Congress Centre

The premises and technical condi-
tions in Master Centre, along with a
100 fair-day market per year, contacts
with participants in the local and inte-
rnational confrences, allows the Novi
Sad Fair to be recognized on the map
of Europe as a venue for achieving all
business, economic and trade transa-
ctions and promotions.

A large and important investment
known as Master Centre, was built
in two stages. Stage one was co-
mpleted in 2003 when the Novi Sad
Fair opened a 6,500 square-meter
Master Hall representing the state-
of-the-art exhibition area. Soon after
followed stage two resulting in the
completion of Fair-Convention and
Business-Trade Master Centre, allo-
wing the Novi Sad Fair to be actually
open all year round and apart from
fairs to be able to organize business
conferences, conventions, seminars...
This venue is the starting point for
developing MICE which is becoming

growingly popular worldwide and it
contributes to the image of the Novi
Sad Fair and the country itself.

The Congress Centre includes six
halls and an Amphitheatre with the
area totaling 2,700 sq m. Small halls
can accommodate up to 100 people.
They can be connected by the so-
called movable walls to create more
spacious facilities, up to 900 people
to participate in a convention or simi-

lar event. The Amphitheatre provides
the best conditions for facilitating
conventions, promotions, specialist
meetings which can be attended by
330 participants. Owing to its modern
design and construction, the maxi-
mum capacity of the Congress Centre
is two conventions at the same time
for 900 and 330 people. For large co-
nventions, Master Hall can also be de-
ployed for around 4,000 people.

They said about Master Centre...

“The building of the “Master” Congress Centre at the Novi Sad Fair is a masterpiece in its own right. The congress facility was designed
in accordance with international standards and with the most updated equipment available for the congress industry.”

international consultant for the USAID Competitiveness Project
and former General Manager at the Convention Bureau of Melbourne

“Thanks to its ideal geographic position, remarkably flexible premises and high quality of services, the “Master” Congress Centre has
all the qualities to become one of the leaders of the congress industry in the region’.

“With state of the art equipment that meets all international standards, the “Master” Congress Centre is the leading Convention
Centre in the region. It can easily facilitate conferences and other events which require comprehensive technical support.”

President of the American-Serbian Chamber of Commerce in Belgrad

Mr. Gary Grimmer,

Professor Rob Davidson,
University of Westminster, London

Mr Dejan Cvetkovic,

Novi Sad Congress Centres and their Capacities

SPENS - Sports & Business Centre VOJVODINA

Big Hall Small Hall Amphitheatre Conference Room
7,000 participants 1,450 participants 224 participants 30-50 participants
NOVI SAD FAIR - MASTER CENTRE
Master Hall Big Hall Small Halls
5,888 sq m up to 4,000 participants 350 participants 100 participants each
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EXIT FESTIVAL- POVEZIVANJE ATRAKTIVNIH
LOKACUJA U JUGOISTOCNOJEVROPI

Ovih dana mediji u regionu su objavili informaciju o regionalnoj saradnji najznacajnijih omladinskih turistickih destinacija u Jugoistocnoj
Evropi. Kako se kaze u inicijativi koju je pokrenuo Exit tim, cilj je da region Balkana postane najznacajnija destinacija na svetu za kulturni
turizam, zabavu i (ekstremni) sport! O ¢emu se zapravo radi saznajemo iz razgovora sa Dusanom Kovacevicem, osnivacem Exit festivala i

Predsednikom Exit fondacije.

1. 0 Exitu se sve vise prica kao o
turistickom proizvodu, dok je ranije
kulturoloski znacaj bio u prvom
planu, zasto je to tako?

Exit je nastao iz Zelje jedne mlade ge-
neracije da nadoknadi sve $to nam je
politika oduzela tokom 90-ih godina.
Za razliku od drugih komunistickih
drZava, bivsa Jugoslavija je u kultu-
roloskom smislu bila u stalnom ko-
raku sa svetom. Mi smo slusali sli¢nu
muziku kao nasi vrinjaci na Zapadu,
imali smo MTV, vedi koncerti su se
organizovali u Beogradu, Zagrebu,
Ljubljani. Onda su dosle 90-e i sve je
nestalo. Osim nastupa grupe Prodi-
gy i jos nekoliko drugih koncerata,
10 godina smo bili izolovani od osta-
tka sveta, ipak, nasa velika prednost
bila je svest o tome da je to $to nam
nedostaje upravo normalan Zivot. Iz
tog razloga je, nakon 5. oktobra, Exit
jednostavno morao da se desi, iz tog
razloga je energija na festivalu bila
toliko fenomenalna. Publika je Zelela
da konzumira sve i odmah. Izvodaci
su bili impresionirani. Svoje impresije
prenosili su dalje u svojim krugovima,
kolegama muzi¢arima, menadzerima,
novinarima... | svake godine, upravo
zbog te energije, dolazili su znacajniji

izvodaci. Necu preterati ako kazem
danije bilo Exit-a, da bi verovatno i ko-
ncerti Stonsa, R.C.H.P, R.E.M, Madone i
drugih se desiliili nekoliko godina ka-
snijeili verovatnije, u nekom drugom
gradu u regionu!

Medutim, nakon odrzanih gore po-
menutih koncerata, osim Depeche
Mode i U2, ostalo je malo velikih be-
ndova (jo$ uvek aktivnih) koji Srbiju
nisu posetili. Tako da, moze se reci da
je ta osnovna, kulturolodka misija Exi-
ta “nadoknade” za izgubljene godine
izvrsena i da je prva faza njegovog
razvoja zavrsena. Sada se moramo za-
pitati po cemu Exit najviSe doprinosi
drustvu. Naravno, Exit ne prestaje da
nosi kulturoloski znacaj. Medutim,
¢injenica je da je sada turisticki aspe-
kt taj kojim Exit najvise ekonomski
doprinosi nasem drustvu, tako da se
moze redi da su kulturolodki i turisti-
ki aspekti sada ravnopravni. Naime,
svake godine Exit poseti preko 30.000
inostranih posetilaca, od Australije do
Kanade, koji godisnje u Srbiji potrose
preko 10 miliona eura. Marketinska
vrednost, u smislu poboljsanja imidza
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zemlje je nekoliko puta veca. Takode,
potencijal za Sirenje turizmai pobo-
ljfanje imidZa Srbije posredstvom
Exit-a su jo$ vecii to nameravamo da
iskoristimo u narednom periodu.

2. Vii ste ovaj trend prepoznali, pa je
Exit formirao poseban turisticki se-
ktor?

Tako je, pre dve godine formiran je
poseban turisticki sektor Exit festiva-
la, koji ima jedan jedini cilj, a to je da
pruzi najbolju mogucu uslugu doma-
¢im i stranim turistima. Cini mi se da
smo mi jedini kulturni proizvod u Srbi-
jiiregionu koji je razvio ovu delatnost.
Napravili smo poseban turisticki web
portal - www.exittrip.org, organizuje-
mo turistima prevoz sa svih aerodro-
ma u okruzenju, a u planu su i avio
letovi iz Londona za slede¢u godinu.
Zatim, preko sajta posetioci mogu
da bukiraju i smestaj, da se upoznaju
sa ponudom novosadskih lokala, sa-
znaju vise o Novom Sadu. Pokrenuli
smo i projekat “The Best of Novi Sad’,
tj. Stampanu broduru sa najboljim
novosadskim restoranima, kafi¢ima,
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prodavnicama, taxi udruzenjima, itd.
Posebno bih izdvojio da sve ove uslu-
ge posetioci mogu da plate iz svojih
domova, elektronski, po ¢emu smo
takode jedinstveni u Srbiji, dok se ta
opcija u svetu podrazumeva i oc¢eku-
je. Cilj ove ideje je da turisti u Novom
Sadu i Srbiji ostanu duze vremena i
potrose viSe novca u nasoj zemlji.

3. Na nedavno odrianom regiona-
Inom Media festivalu u Rovinju naja-
vljena je kulturno-turisticka saradnja
Exit-a i najboljeg hrvatskog kluba
Papaje, mozete li za SEEbtm magazin
re¢i malo viSe o tome?

Exit, kao najznacajnija kulturno-turi-
sticka destinacija regiona, pokrenuo
je projekat povezivanja svih atrakti-
vnih lokacija u Jugoistocnoj Evropi.
To je, ujedno u skladu sa osnovama
na kojima je Exit nastao, a to je sa-
radnja mladih u regionu, zbog ¢ega
smo dobili medunarodnu podrsku u
svojim prvim godinama. Cilj nam je
da region Balkana pozicioniramo kao
jedan od najboljih na svetu za omla-
dinski turizam. Klub Papaja, na plazi
Zrée, jedini je pored Exit-a iz regiona

uspeo da se pozicionira na globalnoj
mapi kao mesto na kome nastupaju
najznacajniji svetski izvodaci. Ostvo
Pag zbog tog kluba ve¢ zovu “Jadra-
nska Ibica’, a svake godine plazom
Zrée prode preko 250.000 turista. Bilo
je logi¢no da ovaj projekat poveziva-
nja zapo¢nemo sa njima.

4, MoZete li da nam objasnite sta cete
konkretno raditi?

Povezacemo vecinu ili sve postojece
manifestacije i zanimljive destinacije
u regionu u jedinstven promotivno-
turisticki sistem. Konkretno, ponudi-
¢emo turisticke aranzmane koji ¢e u
sebi sadrzati sve najbolje $to Balkan
moze da ponudi - Exit, hrvatsko i
crnogorsko  primorje, rafting, kite
surf, Beograd kao metropolu zabave,
Dubrovnik i mnogo toga drugog.

5. Da li mislite da ce to biti atraktivno
strancima?

Potpuno sam uveren da hoce. Sta
vise, mislim da ¢e buducnost regiona
u velikom delu biti u razvoju turizma.
Kada pozeli da poseti neku egzoti¢nu
destinaciju, jednom Nemcu, Francuzu
ili Englezu je daleko lakse da dode na
City break u Beograd ili Dubrovnik, jer
ga do nas deli 2-3 sata leta, dok mu
je prakticno nemoguce da poseti bilo
koju dalju destinaciju bez najmanje
10 slobodnih dana. Znamo da ljudina
Zapadu nemaju mnogo slobodnog
vremena, osim za letovanja i zimova-
nja, ali kra¢a putovanja od 3-4 dana
su Cesta tokom cele godine. Caki
za duZe boravke Balkan je potpuno
konkurentan bilo kojoj destinaciji na
svetu.
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Mi ¢emo npr. u jednom aranzmanu
od 15 dana ponuditi jedan od najbo-
ljih svetskih festivala (Exit)i klubova
(Papaya), jedno od najboljih primo-
rja na svetu, zatim balkanski Nju-
jork (Beograd), koji sve vise postaje
evropska metropola zabave, jedan
od najlepsih istorijskih gradova mu-
zeja (Dubrovnik), i jednu od najboljih
rafting i kite surf destinacija. Ovo je
samo jedna od kombinacija, a bice ih
jos mnogo.

Ne vidim mnogo podruéja u Evro-
pi, pa i u svetu koji mogu da nam
konkurisu, te sam siguran da ¢emo
uspeti da pozicioniramo Balkan kao
Latinsku Ameriku Evrope u najboljem
smislu te reci.

6. Na kakvu podrsku racunate?

Rac¢unamo da ce sve drzave, gradovi i
destinacije regiona prepoznati znacaj
ove inicijativei da ¢e nas podrzati.
Ra¢unamo i na podrsku Evrope! Prvi
znakovi su ohrabrujudi.

7. Da li ve¢ postoji interesovanje za
“balkanske aranimane” u inostran-
stvu?

Svakako! Engleske agencije sa koji-
ma smo razvili dobro partnerstvo su
potpuno stale iza projekta, a javljaju
nam se agencije iz celog sveta, npr.
¢aki iz Brazila! Iskreno, prve godine
ne ocekujem da nas poseti million
turista, smatram da je kaoi za svaki
posao potrebno 3-5 godina, pa oce-
kujem da ce tada i ova prica zaziveti
u potpunosti!

8. Koji su vam naredni koraci?
Promocija na najznacajnijim turisti-
¢kim sajmovima i muzickim konfere-

ncijama u Berlinu, Londonu, Majami-
ju, Amsterdamu, Beogradu...
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EXIT FESTIVAL - CONNECTING ATTRACTIVE
LOCATIONS INSOUTH EASTERN EUROPE

These days, the regional media published the information of the regional cooperation of the most significant youth tourism organizations in
South Eastern Europe. As said in the initiative started by the Exit team, the objective is for the Balkans region to become the most significant
destination in the world for cultural tourism, entertainment and (extreme) sports! What it is actually about, we are learning from the
conversation with Dusan Kovacevic, the founder of Exit festival and the Chairman of Exit foundation.

1. Exit is ever more talked about as

touristic product, while in the earlier
days the main focus was on its cultur-
al significance, why is that so?

Exit was born from a young
generation’s desire to compensate
for everything the politics had taken
away from us during the Nineties.
Unlike other communist states, the
ex-Yugoslavia kept constant pace
with the world in cultural terms. We
listened to the similar music as our co-
evals in the West, we had MTV, bigger
concerts were organized in Belgrade,
Zagreb, Ljubljana. Then the Nineties
came and everything was gone. Besi-
de Prodigy and some other concerts,
we were isolated from the rest of the
world for 10 years. However, our big
advantage was our awareness of the
fact that what we lack is normal life.
For that reason, after October 5th,
Exit simply had to happen, for that re-
ason the energy at the festival was so
phenomenal. The audience wanted to
consume everything and right away.
The performers were impressed. They
passed their impressions further on
in their circles, to the fellow musi-
cians, managers, journalists.. And
every year, precisely for that energy,

more and more significant perfo-
rmers came. | will not exaggerate if |
say that, if there hadn't been for Exit,
probably the concerts of the Rolling
Stones, R.CH.P, R.E.M, Madonna and
others would have happened either
several years later or more probably
in some other city in the region!

However, after the above-mentio-
ned concerts held, besides Depeche
Mode and U2, there are few great
(still active) bands left which did not
visit Serbia. So one may say this Exit’s
basic, cultural mission of “compen-
sation” for the years lost is comple-
ted and the first stage of its develo-
pment is finished. Now we must ask
ourselves how Exit contributes most
to the society. Naturally, Exit does not
cease to bear the cultural significa-
nce. However, the fact is that now the
touristic aspect is the one with which
Exit contributes most to our society,
so that one can say that cultural and
touristic aspects are now equal. Every
year, over 30.000 foreign visitors from
Australia to Canada come to Exit, and
spend more than 10 million euro
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annually in Serbia. The marketing
value, in terms of improvement of
the country’s image, is several times
higher. Also, the potentials for expa-
nding of tourism and improvement
of the Serbian image through Exit
are even bigger and we intend to use
them in the period to come.

2. You recognized this trend, so Exit
formed a special tourism sector?

That’s right, two years ago a special
tourism sector of Exit festival was fo-
rmed, which has had only one goal, to
offer the best possible service to local
and foreign tourists. It seems to me
that we are the only cultural product
in Serbia and the region which deve-
loped this activity. We have created
a special touristic web portal - www.
exittrip.org, we organize the transpo-
rtation for the tourists from all the
surrounding airports, and the flights
from London are also planned for the
next year. Then the visitors can also
book accommodation, get familiari-
zed with the offer of Novi Sad bars,
learn more about Novi Sad, and all
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that on-line. We have also launched
the project “The Best of Novi Sad’, i.e.
the printed brochure with the best
restaurants, coffee-shops, stores, taxi
associations, etc. in Novi Sad. | would
emphasize that the visitors can pay
for these services from their homes,
via e-banking, which also makes us
unique in Serbia, while this option
is implied and expected worldwide.
The scope of this idea is for the tou-

rists to stay longer in Novi Sad and
Serbia and to spend more money in
our country.

3. Attherecently held regional Media
festival in Rovinj, a cultural-technical
cooperation between Exit and the
best Croatian club Papaya was anno-
unced, can you tell more about it for
SEEbtm magazine?

Exit, as the most significant cultural -
touristic destination of the region,
has launched the project of conne-
cting of all attractive locations in Sou-
th Eastern Europe. This is at the same
time in accordance with the founda-
tions on which Exit was built, namely
the cooperation of young people in
the region, which is why we've got an
international support in our first ye-
ars. Our goal is to position the Balkans
region as one of the best in the world

for youth tourism. The Papaya Club,
on Zrce beach, is the only one beside
Exit which managed to position itself
on the global map as the place where
the most important world musicians
perform. The island of Pag is already
called “Adriatic Ibiza” for that club,
and every year over 250.000 tourists
walk over Zrce beach. It was logical to
initiate this connecting project along
with them.

4. Can you explain what you will do
specifically?

We are going to connect most or all of
the existing manifestations and inte-
resting destinations in the region into
a unique promotional-touristic sy-
stem. Specifically, we will offer touri-
stic arrangements which will contain
initself all the best the Balkans can of-
fer - Exit, Croatian and Montenegrin
coast, rafting, kite surfing, Belgrade as
a capital of entertainment, Dubrovnik
and many other things.

5. Do you think this will be appealing
to the foreigners?

| am absolutely convinced so. Fu-
rthermore, | think that the future of
the region will largely lay in the tou-
rism development. When wishing to
visit some exotic destination, it is far
easier for German, French or English
people to come to the City break in
Belgrade or Dubrovnik, as 2-3 hours
of flight divides them from us, while
it is practically impossible for them to
visit any farther destination without
at least 10 days-off. We know that the
Western people do not have much
leisure time, except for summer and
winter holidays, but shorter 3-4 day
trips are frequent around a year. Even
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for longer stays the Balkans are totally
competitive to any other destination
in the world. For example, in one 15-
day arrangement we will offer one of
the world-s best festivals (Exit) and
clubs (Papaya), one of the world's best
coasts, then Balkan New York (Belgra-
de), which grows every day into a Eu-
ropean capital of entertainment, one
of the most beautiful historical cities -
museums (Dubrovnik), and one of
the best rafting and kite surfing desti-
nations. This is only one combination,
and there are many to come. | don't
see many regions in Europe, and even
in the world, which can compete with
us, so | am sure we will manage to po-
sition the Balkans as a Europe’s Latin
America in this word’s best sense.

6. What kind of support do you count

on?
We count on that all the countries,
cities and destinations in the region
will recognize the importance of this
initiative and support us. We also co-
unt on Europe’s support! The first si-
gns are encouraging.

7. Is there already an interest for
“Balkan arrangements” abroad?

Certainly! The English agencies which
we have developed a good partne-
rship with fully endorsed the project
and we are being contacted by the
agencies worldwide, e.g. even from
Brazil! Sincerely speaking, | don't
expect million tourists to visit us in
the first year, my opinion is that 3-5
years are necessary for this as for any
other business, so | expect this story
will fully come to life by that time!

8. What are your next steps?

The promotion at the most significant
tourism fairs and musical conferences
in Berlin, London, Miami, Amsterdam,
Belgrade...
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Beogradska 35, Belgrade, phone: +381 113222750 L . E-mail: office@lexica.rs, web: www.lexica.rs
Phone/fax: +381 113222750 GI | CQ MICE contact - phone: +381 62 22 67 62

SERVICES
With its widespread and well-organised network of experienced specialised translators and associates, the translation company LEXICA DOO covers all language
combinations and a great number of fields, offering high quality service.

The company LEXICA provides the following services: Written translations (general and specialised documents), simultaneous and consecutive interpreting
(conferences, seminars, workshops, roundtables, business meetings), proofreading and editing, Certified translations (legal,
court and personal documents, technical and tender documents)

We offer prompt and efficient service, competitive prices and the quality providing us a strong market position.
We speak, your language

REFERENCES
ALPINE d.0.0.; HYPO-Alpe-Adria-Bank a.d.; HYPO Alpe-Adria-Leasing d.o.0.; Hypo Facility Services d.o.0.; HYPO GROUP ALPE ADRIA -Representative Office London;
UNICREDIT LEASING SRBIJA d.0.0.; BAMBI a.d.; CENTROPROIZVOD a.d.; FEST -Belgrade International Film Festival; BASF Srbija d.o.0.; “MPC” Holding d.o.0.; DELTA GENERALI
OSIGURANJE A.D.; TORLAK -Institut za virusologiju, vakcine i serume; “ZDRAVLJE AD” Leskova; Institut za nuklearne nauke —Vinca;
HIRURSKA ORDINACIJA COLIC; Dréger Tehnika d.o.0.; B92 a.d.; La Fantana d.o.o.;...
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PREMIER APART HOTEL
Hotel Montenegro PREMIER

Best Western Premier Hotel Montenegro nalazi se u Novosagradeni Apart Hotel,Premier”, ukoliko plani-

srcu poslovnog kvarta Podgorice, okruZen minista- ratesvojboravakuPodgorici,saviSenoje mjestozavas
rstvima, konzulatima i drugim medunarodnim insti- boravak, koktel, poslovni sastanak ili konferenciju,a
tucjama. Centar grada je na samo 10 min lagane koji se nalazi na samo nekoliko metara udaljenosti
$etnje, adoaerodroma,Podgorica” se stizeza 15 min. od Best Western Premier Hotela Montenegro. Apart
voinje. U hotelu ima 48 soba i mogu se podijeliti na Hotel, Premier” je hotel modernog dizajna, koji pred-
5 kategorija: Single standard, Single deluxe, Queen, stavlja kombinaciju elegandije i komfora namjenjen
Doublei Suite. savremenom poslovnom Covjeku.
Best Western Premier Hotel Montenegro Apart Hotel Premier
Boulevard Sv. Petra Cetinjskog 145 Bul. Mihaila Lali¢a br. 1
81000 Podgorica, Montenegro 81000 Podgorica, Montenegro
Tel: +-382 (0)20 406 500, fax: +382 (0)20 406 599 Tel: +382 (0)20 409 900
E-mail: office@hotel-montenegro.com Fax: +382 (0)20 409 999
Web: www.bestwestern-ce.com/montenegro E-mail: office@aparthotelpremier.com
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Primer organizacije iz prakse

upravlijanje dogadajem

REGION KONGRESNE INDUSTRUE
NA JEDNOM MESTU - SEEbtm PARTY

Cetvrta godina rada, vise od 250 regionalnih partnera i lansiran nov proizvod - pravi trenutak za organizaciju nezaboravnog partija i okupljanje

kongresne industrije regiona.

Kompanija The Best Solutions je od
svog osnivanja, 2006. godine, speci-
jalizovana za kongresni/poslovni turi-
zam regiona jugoistocne Evrope, sa
osnovnim ciljem objedinjavanja i ra-

zvoja kongresne industrije. Od tada,
The Best Solutions je razvio jedinstve-
ne specijalizovane servise: internet
portale ~ www.kongresniturizam.
com i www.SEEmice.net, katalog -
vodi¢ kroz kongresnu industriju re-
giona jugoisto¢ne Evrope ,SEEmice”
i zajedno sa vise od 250 ¢lanova-
ponudaca kongresne industrije kreira
kongresno trziste regiona. Kompanija
je krajem 2009. godine pokrenula i
prvi edukativno-informativni speci-
jalizovani ¢asopis za oblast poslovnih
putovanja i kongresnog turizma SEE
Business Travel & Meetings maga-
zine diji je cilj da priblizi ¢itaocima
oblast kongresnog i poslovnog
turizma, problematiku organizacije
specijalnih  dogadjaja, kongresne
kapacitete, novosti, trendove.

U organizaciji The Best Solutions, a
povodom uspesne saradnje sa svojim
partnerima, kao i promocije drugog

broja prvog domaceg kongresnog
Casopisa SEEbtm organizovana je
“Zurka kongresne industrije regiona’.
Uz odli¢an koktel i muziku “za mrda-
nje kukovima” na poslednjem spratu

PC Usce okupilo se oko 250 profe-
sionalaca iz regiona.

Ovom prilikom, nesto vise o proble-
matici organizacije i ciljevima SEE-
btm partija, re¢ice nam Miona
§Ijivanéanin, direktorka marketinga
& PR-a kompanije The Best Solutions

B
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54
+ SEE Business Travel & Meetings magazine - maj 2010

i menadZer projekta SEEbtm party.
Ona navodi da prilikom organizacije
bilo kog dogadjaja postoji nekoliko
pitanja na koje je potrebno odgo-
voriti.

Zasto? ,Pocetna faza u organizaciji
dogadaja je svakako odgovor na pita-
nje zasto organizovati event, zasto
uloziti vreme, energiju i resurse? Koji
su ciljevi i koristi koje takav jedan
poduhvat potencijalno obezbeduje?
Naravno da kada se podvuce crta, oni
moraju biti veci od uloZenih resursa
da bi sam dogadaj bio prihvatljivi da
bi imao osnova da krene u sledecu
fazu realizacije. Kompanija The Best
Solutions (BS) je nakon Cetiri godine
radanaujedinjavanjuirazvojukongre-
sne industrije regiona i nakon lansi-
ranja novog proizvoda - jedinstvenog
magazina za kongresni turizam,
odlucila da svoje partnere ugosti na
nezaboravanijedinstven nacin, i time
im iskaze postovanje i zahvalnost $to
podrzavaju rad i veliku energiju koju
kompanija BS ulaze u ¢itav sistem ciji
su oni deo. Kako je jedan od ciljeva
kompanije razvoj kongresne industri-
je regiona, smatrali smo da je neo-
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phodno da se nasi partneri iz Srbije,
Hrvatske, Crne Gore, Slovenije, Bosne
i Hercegovine, Makedonije, Rumunije
i Bugarske medusobno upoznaju, da
se napravi jedan odlican networking
i postavi platforma za dalju i uspesnu
saradnju”.

Ko? ,Planiranje dogadaja podrazu-
meva i razmatranje ko ¢e od dele-
gata prisustvovati, koja je ciljna
grupa ucesnika i naravno njihov broj.
Gosti SEEbtm partija su bili partneri
i ¢lanovi portala kongresniturizam.
com, tacnije predstavnici kongresnih
biroa Srbije, Crne Gore, Hrvatske ali i
kongresnih biroa Beograda, Zagreba,
Dubrovnika, Opatije, Rijeke i ostalih,
zatim menadzeri i direktori hotela,
kongresnih centara i agencija iz svih
zemalja regiona, kao i predstavnici
pojedinih kompanija i medija, njih
preko 250 ucesnika”.

Kako? ,Naravno, nakon $to se done-
se odluka da je dogadaj potrebno
i opravdano realizovati, sledece pi-
tanje koje se namece je pitanje bu-
dzeta. Da li budZet za tako nesto po-
stoji, a ako postoji, koliki je? Budzet za
organizaciju dogadaja je nesto $to u
najvecoj meri odreduje kako, gde i na
koji nacin ¢e se cela prica dalje odvi-
jati. Sto je budzet ve¢i, naravno vece
su mogucnosti zakupa prostora, ke-
teringa, rasvete, ozvucenja, muzike,
dekoracije i ostalih propratnih usluga
koje idu uz to. Naravno, uz sve to idu
i vestine komunikacije, organizacije
i pregovaranja. Posto smo zeleli da
ugostimo ljude koji su pre svega pro-

fesionalci u svom poslu, nismo imali
ni malo lak zadatak da impresionira-
mo profesionalce u kongresnom i po-
slovhom turizmu. To znaci da ¢e oni
najpre da primete kako visok kvalitet,
tako i eventualne nedostatke u celo-
kupnoj organizaciji, keteringu, izboru
prostora, muzike i svega ostalog. Ideja
je bilada u opustenoj alii ekskluzivnoj
i zivoj atmosferi sa pop i rok muzikom
koja moze da poveze sve generacije,
stvorimo uslove za uspe$an netwo-
rking i dobru zabavu. Zato bih istakla

da smo se veoma hrabro ali i sa en-
tuzijazmom i ogromnom energijom
upustili u ovu avanturu”,

Kada? ,Obzirom da smo planirali
da prvi put okupimo predstavnike
kongresne industrije iz Srbije, Crne
Gore, Hrvatske, Slovenije, Bosne i
Hercegovine, Makedonije, Bugar-
ske, Rumunije i Greke, $to je dogadaj
od medunarodnog znacaja i sa
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medunarodnim uces¢em, odlucili
smo da datum SEEbtm partija vezemo
sa pocetak Medunarodnog sajma turi-
zma u Beogradu - IFT 2010, obzirom
da je on svakako najveci sajam turi-
zma u regionu i da vecina nasih pa-
rtnera ucestvuje na njemu, a ukoliko
ne, svakako im je dodatna vrednost
da uz networking na SEEbtm partiju
iskoriste priliku i poslovno posete Sa-
jam IFT. Ispostavilo se da je to bila
veoma dobra odluka, obzirom da je
odziv regionalnih partnera bio jako
veliki”.

Gde? ,Lokacija i prostor su najkru-
pnije odluke koje treba doneti nakon
odluke da se dogadaj uopste organi-
zuje. Obzirom da je odluceno da ¢e
se SEEbtm parti odrzati u Beogradu,
ostalo je pitanje izbora adekvatnog
prostora. Pri tome treba uzeti u
obzir koji je tip dogadaja u pitanju,
ko su ucesnici, i koji su ciljevi samog
eventa. | naravno, pre svega, budzet
koji je naraspolaganju. Dalije to ozbi-
ljan kongres, konferencija na kojoj
je potrebno obezbediti sedenje svih
delegata, promocijanovog proizvoda,
seminar ili proslava... svaki ima svoje

specificnosti koje treba uzeti u obzir.
U nasem slucaju, zeleli smo ekskluzi-
van prostor, koji moze da primi 250-
300 ljudi, koji je lako dostupan, ima
mogucnosti za postavku bine i dobre
rasvete i tehnicke podrske. Takode,
cilj nam je bio da gostima koji nisu iz
Beograda, predstavimo ovaj grad na
najbolji mogudi nacin i kao metropo-
lu, Stoonijeste. Tako da smo se, nakon
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visemese¢nog odabiranja, odlucili za
25. sprat u Poslovnom centru Usce
i imali prilike da nase partnere ugo-
stimo na samom ,krovu” Beograda sa
fantasti¢nim pogledom nocu na reku
i znamenitosti Beograda”.

Utisci partnera nakon
SEEbtm partija

“Okupljanja ljudi na nivou bilo koje
industrije je dobro i treba ga afirmi-
sati u srpskoj poslovnoj praksi. Ako se
radi o regionu, kao $to je to slucaj sa
SEEbtm-om, tim jos bolje. Poslovno
okruzenje 21. veka je toliko brzo da
Cesto ne stizemo da uvidimo sva
parnerstva i trzisne potencijale koji su
oko nas. Zato sve pohvale ideji i orga-
nizacionom timu da SEEbtm party
organizujete bas u vreme Beogra-
dskog sajma turizma sto se poklapa
sa atraktivnim izborom lokacije za sve
one koji nemaju priliku da dolaze u
Beograd cesto.

Nadam da ¢e sa godinama ona rasti

i postati sastavni deo kalendara
turisticke industrije regiona.’

Milica Bozani¢

Asistent za film i turizam, Projekat

konkurentnosti USAID

,Zelela bih da ¢estitam Vama i Vasem
timu na savrSenoj orgnizaciji ove
manifestacije.

Po prvi put sam na sajmu IFT i na Zurci
SEEbtm i divno sam se provela sa svo-
jim kolegama iz BW Hotel Sumadija
i BW Hotel M. Lokacija je jedinsvena,
ketering izvrstan, a konobari veoma
prijateljski nastrojeni i profesionalni,
muzika dobra (mozda malo preglasna

upravlijanje dogadajem

sto je otezalo komunikaciju). Mi iz
BEST WESTERN CENTRAL EUROPE
¢emo sigurno uzeti ucedca i sledece
godine!
Pored toga, Zelela bih da istaknem ko-
liko mi se dopada vas dobro odraden
Casopis i same teme! Dakle, Zelim vam
puno uspeha i ubuduce uz uverenje
da Ce se u vasoj zemlji posebno dobro
razvijati sektor poslovnih putovanja i
MICE!
Marlies Rogen,
BEST WESTERN CENTRAL EUROPE

“Dogadaj je bio odlicno organizo-
van, svideo nam se prijem i docek
gostiju, prostor je u potpunosti odgo-
varao vrsti dogadaja sa fantasticnim
pogledom i konceptom programa
i druzenja koje je veoma originalno
osmisljeno. Ideja o tradicionalnom
okupljanju i druzenju je sjajna, do-
prinosi ucvrséivanju poslovnih veza
i novih kontakata. Sve u svemu,
“Odli¢an provod, Zurka je bila extra!” -
Zoltan, Marko i Kornelia.

Kornelia Radi¢
Sales Manager, Hotel Galleria,
Subotica

,SEEbtm party zasigurno je ugodno
iznenadenje za sve nas koji smo prvi
put dosli u Beograd. Pravo dogadanje
dizajnirano prema industriji koju pre-
dstavlja. Vrijeme i mjesto odrzavanja
je pogodeno jer se rade velika pre-
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slagivanja, kako u Europi tako i u
nasoj regiji. Ziva, lezerna okupljanja
kao SEEbtm party idealna su pri-
lika na poboljSanje komunikacije,
utvrdivanje “gradiva” i platforma za
plasman novih ideja.

U svakom slucaju, vrhunski tulum.”

Ante Tolj
Rathanea DMC Dubrovnik

USPESNO ZAVRSEN
NETWORKING -
OKUPLJEN REGION NA
JEDNOM MESTU!

Ovom prilikom organizator SEEbtm
partija osmislio je i animaciju za sve
goste, igricu za netwoking, Ciji je cilj
bio da podstakne druzenje, stvaranje
novih kontakata, posla i prijateljstva.
Zadatak koji su svi prisutni imali a
koji je najavljen na pocetku veceri,
bio je da se kroz druzenje i zabavu
pronadu pet osoba, pod jednim uslo-
vom - da svi budu iz razli¢itih zemalja
jugoistocne Evrope.

S obzirom na okupljen region, na ko-
legeipartnere koji su dodliizHrvatske,
Srbije, Slovenije, Bosne i Hercegovine,
Crne Gore, Makedonije, Grcke i Buga-
rske, cilj nije bilo tesko dostici.

Bilo je dovoljno da se prodetate do
drugog stola, odete do podijuma
ili produzite do kraja sale odakle se
pruzao jedinstven pogled na Beograd,
i da polako okupite svoju petorku.
Ovom igricom potvrdena je ideja
samog okupljanja SEEbtm partija,
fokusirana na spajanje regiona ko-
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ngresne industrije na jednom mestu,
a koju je kroz cetvorogodisnje po-
slovanje kompanija The Best Solu-
tions uspesno dostigla.

Pobednik ove igre za networking je
bila raspoloZena petorka koja se veo-
ma brzo javila sa uspe$no zavrSenom
misijom veceri.

Zajedno okupljeni pokazali su primer
uspesnog networkinga i druzenja sa
kolegama i partnerima iz regiona, $to
je potvrda uspeha i SEEbtm partija, i
kompanije The Best Solutions.

U toku veceri, su se takode delile na-
grade prisutnima, tako da su izvuceni
bili Hotel Bristol iz Opatije, Agencija
Bon Voyage iz Novog Sada, kao i Ho-
tel Tulip Inn Putnik, kojom prilikom su
svi oni nagradeni nekim od alata za
unapredenje prodaje koje je The Best
Solutions razvio.

CISTAPETICA ZA
NETWORKING PETORKU

ANTUNOVIC hotel /Hrvatska
Ivan Liovi¢,
direktor prodaje i marketinga

ANTUNOVIC HOTEL & KONGRESNI
CENTAR ZAGREB - Poslovni hotel 4* sa
158 soba, 20 modernih, multifunkci-
onalnih i HI-FI opremljenih kongre-
snih dvorana od 5 do 1000 osoba,
pristupacnom lokacijom, garazom,
restoranima i barovima s vrhunskom
ponudom svjetskih gastro trendova,
wellness centrom i nadasve profe-
sionalnim i usluznim osobljem.
Jedinstveni dozivljaj -
www.hotelantunovic.com !

MONA hotel / Srbija
Ivan Vitorovic,
direktor prodaje i marketinga

HOTEL MONA - Renovirani hotel
Zlatibor MONA je poceo sa radom
2007. godine. U ponudi, izdvajaju se
4 celine - smestaj, u vidu komfornih
soba, studia i apartmana; restorani,
internacionalni retoran Vila, gde se
sluze pansionski obroci na bazi bide
stola i gde je svako vece tamatsko
i restoran Perun sa a la card nacio-
nalnom kuhinjom, kao i nezaobi-
lazni Lada bar; kongresni prostor sa

plenarnom salom od 220 mesta i jos
tri pomocne sale; wellness centar na
900m? sa bazenom, saunama, fitnes
salom, prostorima za masazu, relax
sobom, hamamom...

PRINCESS hotel / Crna Gora
Ljiljana Luksic,

Prodaja i Marketing

HOTEL PRINCESS - Smjesten na na-
jatraktivnijoj lokaciji u Baru, uz samu
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obalu mora, hotel “Princess” pruza
vrhunski komfor i visoku uslugu
svojim gostima. Hotel posjeduje 108
soba, 15 junior i 12 deluxe apartma-
na. Za potrebe poslovnog svijeta u
ponudi imamo konferencijski centar
sa 2 manje (max 50 pax) i jednom
vecom salom za rad (max 150 pax),
koje su opremljene sa savremenom
audio-vizuelnom opremom. Za tre-
nutke opustanja nudimo usluge
naseg wellnessispa centra (unutradnji
i spoljasnji bazen, saune, tursko kupa-
tilo, solarijum, masaZze). Pored poro-
dica i poslovnih ljudi, hotel “Princess”
rado posjecuju i sportske ekipe.

EUROLINE agencija/
Bosna i Hercegovina
Sanja Regojevic,
Prodaja

AGENCIJA EUROLINE - Agencija “Euro-
line Travel” iz Banjaluke je osnovana
23.06.2004. godine. Imamo subage-
ntske ugovore sa vodecim tur-opera-
torima u regionu i Evropi. Specijalnost
namjeinostraniturizam, prodajaavio-
karata, organizacija kongresa, semi-
nara, kulturnih i sportskih dogadaja...
Takode radimo tzv. “tailoring” progra-

me/ture po narudzbi grupe ili ko-
mpanije sa posebnim zahtjevima.
Izmedu ostalog organizujemo odla-
ske na sajmove, kongrese, seminare
ili sportske i kulturne dogadaje u
inostranstvu. Akreditovana smo IATA
agencija, te smo u mogucnosti da
obezbijedimo avio-karte kao i hote-
Iski smjestaj za bilo koju destinaciju
po najpovoljnijim uslovima. U nasoj
ponudi takoder imamo i organizaci-
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ju seminara, kongresa i sajmova. Nasi
klijenti su pretezno vladine kao i ne-
vladine organizacije poput Telekoma
RS, Uprava zaindirektno oporeziva-
nje, Ministarstvo Finansija RS, Vlada
RS, Ministarstvo Zdravlja RS, kao i
privatne firme.

CITY HOTEL / Slovenija
Rudi Gubensek,
direktor prodaje i marketinga

CITY HOTEL LJUBLJANA - City Hotel
Ljubljana Vam je na raspolaganju
sa: 201 sobe i 3 deluxe apartmana,
parkingom sa 25 mesta u hotelskoj
garazi, 4 konferencijske sale, bibliote-
kom, terasa-barom, internet kutkom,
barom i restoranom. U konferenci-
jskom centru se mogu organizovati
razli¢iti dogadaji (konferencije, semi-
nari, press konferencije, sastanci,

prezentacije) i moze primiti 10 do
50 posetilaca, u 4 sale. Uklanjanjem
pojedinacnih zidnih panela dobijamo
moguénost proSirenja prostora na
ukupno 116 m2 za 200 ljudi. Svaka
prostorija je opremljena savremenim
multimedijalnim uredajima, koji su
ukljuceni u cenu za izdavanje konfe-
rencijske sale. Vama i Vasim gostima,
rado ¢emo izaci u susret raznovrsnim
dodatnim aktivnostima.

Pitali smo pobednike Networkinga
kakav je do sada bio odziv regiona na
njihove usluge i kakve su tendencije
za buduce animiranje i dolazak gosti-
ju iz susednih zemalja. Svi se slazu da
je uCesce gostiju iz regiona u porastu
i da je vrlo znacajan faktor promo-

upravlijanje dogadajem

cije poseta sajmovima u gradovima
regiona. ,0d samog otvaranja, veliki
postotak nasih gostiju dolazio je iz
regije, kao i iz tradicionalno nama
partnerskin zemalja” - kaze Ivan
Liovi¢ iz ANTUNOVIC hotela.

Na SEEbtm partiju ova petorka se
veoma lako okupila. Zadatak nije bio
tezak, ali je bio veoma interesatan.
Ljiljana iz hotela PRINCESS navodi:
+Zanimljivo je $to nas je bilo samo
dvoje za stolom na pocetku veceri, da
bi nas na kraju bilo dvadesetak! U toj
zanimljivoj grupi ljudi bilo je kolega iz
tri razli¢ite drzave iz regiona. Uz nima-
lo oklevanja, prihvatili smo izazov, i
potrazili kolege izjos dve zemlje zeleci
da pokazemo, izmedu ostalog, da su
komunikativnost i dobra volja odlike
svakog turistickog radnika, a turizam
grana privrede koja spaja ljude”. Svi
se slazu da im je “networking u krvi’,

58
+ SEE Business Travel & Meetings magazine - maj 2010

a kolega Gubensek iz CITY HOTELA
kaze da, su uz energiju koja je vladala
tamo, mogli da pomaknu Triglav...

A na kraju svakog druzenja ostaju
nam dozivljeni utisci i novi ostvareni
kontakti. Saradnja izmedu kolega se
svakako ocekujeiubuduénosti.”Osta-
li smo u kontaktu i produbljujemo
nasu saradnju. Zelim da napomenem
da mi je samo prisustvo na SEEbtm
party bilo vrlo prijatno iskustvo i na-
dam se da Ce biti jos prilika za nesto
slicno” kaze Sanja iz EUROLINE age-
ncije. Ivan Vitorovi¢ iz hotela MONA
naglasava da ce ostati u kontaktu i sa
nagradenom petorkom, ali i sa svima
sa skupa i popularno dodaje “TO BE
CONTINUED..

A kompanija organizator se slaze!

Vidimo se i sledece godine.
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Event Organization — Example from practice

MEETINGS INDUSTRY
REGION IN ONE PLACE - SEEbtm PARTY

Four years of business, more than 250 regional partners and new product launch - the right time for organizing a party to remember and

gathering the regional meetings industry.

Since its foundation in 2006, The Best
Solutions Company has specialized in
MICE in the SEE region, with the pri-
mary objective to bring together and
develop the meetings industry. Ever

N | Do,

since, The Best Solutions has develo-
ped unique specialized services: the
internet portals www.kongresnitu-
rizam.com and www.SEEmice.net,
the catalogue - guide for meetings
industry of the SEE region ,,SEEmice”
and together with more than 250
members — contractors in meetings
industry it has created the regional
meetings market. In the late 2009, the
Company started the first educational
and informative specialized maga-
zine in business travel and meetings
SEE Business Travel & Meetings
magazine aimed at presenting the
business travel and congress tourism
to its readers, including the organiza-
tion of special events, meetings ca-
pacities, news and trends.

The Regional Meetings Industry Party
was organized by The Best Solutions
on the occasion of successful co-
operation with its partners and the

promotion of the second issue of the
country’s first MICE magazine SEE-
btm. Around 250 professionals from
the region gathered at the top floor
of the Business Centre Usce enjoying
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a fine cocktail party and the music
that “moves your hips’.

Here to tell us more about the is-
sue of organization and goals of the
SEEbtm Party is Miona Sljivanéanin,
Marketing Director & PR of The Best
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Solutions and SEEbtm Party Project
Manager. She says that the organiza-
tion of any event requires answers to
several questions.

Why? “Stage one in an event organi-
zation is to answer the questions why
to organize the event, why to invest
money, energy and resources? What
are the goals and benefits that may
be gained by such an undertaking?
Naturally, when you draw the line,
the benefits have to be higher than
invested resources for the event to be
acceptable and to be reasonably ta-
ken to the next stage. After four years
of working on bringing together and
developing the regional meetings
industry and following the new pro-
duct launch - the unique MICE maga-
zine, The Best Solutions (BS) decided
to welcome its partners in a memo-
rable and one of the kind party, expre-
ssing so its respect and gratitude for
their supporting the work and huge
efforts invested by BS into the entire
system which they belong to as well.
Since one of the company goals is to
develop the regional meetings indu-
stry, we found it necessary that our
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partners from Serbia, Croatia, Monte-
negro, Slovenia, Bosnia and Herze-
govina, Macedonia, Romania and
Bulgaria should all meet, and that a
sound networking should be made
as well as the platform for continued
successful cooperation”,

Who? “Event planning is to consider
what delegates are to attend it, what
the participating target group is and
of course how many people will be
involved.

The guests at the SEEbtm Party were
the partners and members of kon-
gresniturizam.com portal, or to be
more precise, the representatives of
Convention Bureaus of Serbia, Mon-
tenegro, Croatia, but also of Conve-
ntion Bureaus of Belgrade, Zagreb,
Dubrovnik, Opatija, Rijeka and others,
followed by the managers and execu-
tives of hotels, convention centres
and agencies from all countries in the
region, including the representatives
of certain companies and media, or
over 250 participants”.

How? “Indeed, after deciding that
the event is necessary and reasona-
ble to carry out, the next question
is the budget. Is there a budget for
something like that, and if yes, how
big? The event organization budget
is something that mostly determines
how, where and by what means the
matter will be pursued.

The bigger the budget, the big-
ger the opportunities to rent space,
catering, lighting, sound system,
music, decoration and other re-

event
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lated services. Of course, it includes

the skills in communication, or-
ganization and negotiations too.
As we wanted to welcome people
who are in the first place the profe-
ssionals in what they do, we had no
easy task to begin with in our efforts
to impress the professionals in MICE
industry. It means that the first thing
they notice is high quality and any
possible failures in the entire organi-
zation, catering, selection of venue,
music and everything else. The idea
was to add a relaxed but also exclu-
sive and vibrant air to the event along
with the pop & rock music capable of

connecting all generations, and so
create conditions for a successful ne-
tworking while having a great time.
That is why I'd like to point out that
we got to grips with this adventure
not only with courage, but also with
enthusiasm and huge energy”.

60
+ SEE Business Travel & Meetings magazine - May 2010

management

When? “As we planned for the first
time to gather the representatives of
meetings industry from Serbia, Mo-
ntenegro, Croatia, Slovenia, Bosnia
and Herzegovina, Macedonia, Bulga-
ria, Romania and Greece in an event
of international significance and with
international participation, we de-
cided that the date of SEEbtm Party
should be the day of opening the Inte-
rnational Fair of Tourism in Belgrade -
IFT 2010, given that it is certainly the
biggest tourism fair in the region and
that most our partners take part in it.
If not, it would certainly be an added
value along with the networking at
SEEbtm Party to use the opportu-
nity and pay a business visit to IFT. It
turned out that it was a good deci-
sion, since the turnout of the regional
partners was immense”,

Where? “The location and venue are
the biggest decisions to be made af-
ter deciding whether to organize the
eventornot.Asitwasdecided that the
SEEbtm Party was going to be held in
Belgrade, there was only the question
of selecting the suitable venue. It re-
quires considering the type of event,
who the participants are, and what
the goals of the event are. And above
all what the available budget is. Is it
a serious convention, or conference

requiring all the delegates to be sea-
ted, product promotion, seminar or
celebration? Each of them has their
own specifics to be discussed. In our
case, we wanted an exclusive venue,
capable of accommodating 250-300
people and easily accessible, with
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the possibility to set up a stage and
good lighting and technical support.
Also, our aim was to present Belgrade
to the guests out of town in the best
way possible as the metropolis that it
is. So, after a several months of sele-
ction we opted for the 25th floor of
the Business Centre Us¢e where we
could welcome out guests at the very
‘roof top’ of Belgrade with a magnifi-
cent nocturnal view of the river and
landmarks of Belgrade”.

Impressions of participants
following SEEbtm Party

“Gathering of people in any industry
is good and it should be promoted
in the Serbian business practices. If
it involves the region, as in case of
SEEbtm, it's even better. The busi-
ness environment of the 21st century
changes so fast that we often fail to
grasp all partnership and market
potentials around us. That is why we
give all our credits to the idea and
the organizational team for arranging
SEEbtm Party at the time of the IFT
Belgrade and for selecting an attra-
ctive venue for all those who do not
have a chance to visit Belgrade very
often.

| hope it will grow in the years to
come and become a regular item in
the calendar of the regional tourism
industry.”

Milica Bozani¢
Film and Tourism Assistant, USAID
Competitiveness Project

management

.| would like to congratulate you and
your team on the perfect organiza-
tion of this event: for me it was the
first time that | joined the IFT Fair and
the SEEbtm party, and | had great
fun with my colleagues from the BW
Hotel Sumadija and BW Hotel M. The
location was unique, the catering de-
licious, the waiters very friendly and
professional, good music (maybe a
bit too loud - it was not easy to co-
mmunicate). For sure we from BEST
WESTERN CENTRAL EUROPE will pa-
rticipate also next year! Besides that
| would like to point out how much |
like your well-done magazine and its
actual topics! So | wish you great su-
ccess also for the future and | am sure
that especially the business travel
and MICE sector is going to expand in
your country.”
Marlies Rogen,
BEST WESTERN CENTRAL EUROPE

“The event was superbly organized,
we liked the reception and welco-
ming of guests, the venue was abso-
lutely suited to the type of event with
a fantastic view and programme co-
ncept and the socializing which was
very original. The idea of traditional
gatherings and socializing is fabu-
lous, it adds to strengthening busi-
ness relations and establishing new
contacts. On the whole: “Great time,
wicked party!” - Zoltan, Marko and
Kornelia.

Kornelia Radi¢
Sales Manager , Hotel Galleria,
Subotica

= business travel
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,SEEbtm party was for sure a plea-
sant surprise for all of us who came
to Belgrade for the first time. A real
happening suited to the industry.
The time and venue hit the bull’s eye
since there are huge rearrangements
underway both, in Europe and in our
region.

Vibrant, relaxed gatherings such as
SEEbtm Party are ideal for improving
the communication, refreshing the
“syllabus” and as the platform for
placing new ideas.

In any case, the party was a blast

Ante Tolj
Rathanea DMC Dubrovnik

NETWORKING SUCCESFULLY
CARRIED OUT -

REGION GATHERED IN

ONE PLACE!

For this purpose the organizer of SEE-
btm Party also came up with an ani-
mation for all guests - a networking
game - whose aim was to encourage
socializing, new contacts, business
relations and friendships. The task
given to all attendants, after it was
properly announced early in the eve-
ning, was to find five people all from
different SEE countries through so-
cializing and fun. As the whole region
was present, including the colleagu-
es and partners from Croatia, Serbia,
Slovenia, Bosnia and Herzegovina,
Montenegro, Greece and Bulgaria, it
was not too hard to reach the goal. It
was enough to take a walk to the next
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table, go to the floor or pass along
to the end of the room from where
you can see the magnificent view of
Belgrade, and slowly gather up your
own team of five.

This game confirmed the idea of the
gathering at SEEbtm Party, focusing
on bringing together the regional
meetings industry in one place, which
was successfully achieved by The Best
Solutions during the four years of its
business.The winner of the network-
ing game was a cheerful team of five
which was quick to finish the mis-
sion for the evening. The attendants
demonstrated an example of success-
ful networking and socializing with
their reginal colleagues and partners,
which is the acknowledgement of the
success of SEEbtm Party and The Best
Solutions.

In the course of the evening, some
awards were presented to the atte-
ndants such as Hotel Bristol, Opatija,
Bon Voyage Agency, Novi Sad, and
Hotel Tulip Inn Putnik,Belgrade in
form of sales improvement tools de-
veloped by The Best Solutions..

STRAIGHT ‘A’ FORTHE
NETWORKING TEAM OF FIVE

ANTUNOVIC hotel / Croatia

Ivan Liovi¢,

Sales and Marketing Director
ANTUNOVIC HOTEL & ZAGREB CO-
NVENTION CENTRE - 4* business ho-
tel with 158 rooms, 20 up-to-date,
multipurpose and HI-FI equipped
convention rooms accommodating 5
to 1000 people, at an accessible loca-
tion, with a garage, restaurants and

event

bars with the top offer of the worldwi-
de gastronomic trends, wellness,
and above all professional and kind
staff. One of the kind experience -
www.hotelantunovic.com !

MONA hotel / Serbia
Ivan Vitorovic,
Sales and Marketing Director

HOTEL MONA - Redecorated hotel
Zlatibor MONA opened in 2007. Its
offer includes 4 aspects: accommo-
dation - comfortable rooms, studios
and suites; restaurants - Vila, the inte-
rnational restaurant serving board
buffet meals, where every evening is
a theme evening and Perun restau-
rant with ‘a la carte’ national cuisine,
and the must-see Lada bar; conventi-
on area - a room with 220 seats and
three more ancillary rooms; 900 sq m
wellness with a pool, saunas, fitness
room, massage rooms, relax room,
Turkish bath...
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PRINCESS hotel / Montenegro
Ljiljana Luksi¢,

Sales and Marketing

HOTEL PRINCESS - Situated at the
most attractive coastal location in
Bar, Hotel “Princess” provides its
guests with the top comfort and
high-quality service. Hotel includes
108 rooms, 15 juniorand 12 deluxe
suites. Business professionals can find
in our offer a convention centre with
2 small (max 50 seats) and a big room
(max 150 seats), equipped with the
up-to-date audio-visuals. If you want
to relax, there is a wellness and spa
(indoor and outdoor pools, sauna,
Turkish bath, tanning beds, massage).
Apart from families and business pro-
fessionals, Hotel “Princess” is visited
by sports teams as well.

EUROLINE Agency /
Bosnia and Herzegovina
Sanja Regojevic,

Sales

AGENCIJA EUROLINE - “Euroline Tra-
vel” Agency, Banjaluka was founded
on 23rd June 2004. We have su-
bagent contracts with the major ope-
rators in the region and Europe. We
specialize in international tourism,
sales of airplane tickets, organiza-
tion of conventions, seminars, cultu-
ral and sports events... We also do
the so-called tailoring programmes/
tours are at the order of a group or
company with special requirements.
Among other, we organize visits to
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international fairs, conventions, semi-
nars, sports or cultural events. We are
IATA-accredited agency, so we are
capable of providing the best-deal
airplane tickets and hotel accommo-
dation for any destination. Our offer
includes the organization of semi-
nars, conventions and fairs. Most of
our customers are government and
non-government organizations such
asTelekomRS, Indirect Taxation Admi-
nistration, Ministry of Finance of the
RS, Government of RS, Healthcare
Ministry of RS, as well as private co-
mpanies.

CITY HOTEL / Slovenia
Rudi Gubensek,
Sales and Marketing Director

CITY HOTEL LJUBLJANA - City Hotel
Ljubljana is at your service with 201
rooms and 3 deluxe suites, car park
with 25 lots in the hotel garage, 4
conference rooms, library, terrace-
bar, internet corner, bar and restau-
rant. The conference centre can host

management

various events (conferences, semi-
nars, press-conferences, meetings,
presentations) and it can accommo-
date 10 to 50 people in 4 rooms. By
removing single wall panels we can
expand the space to a total of 116
sq m for 200 people. Each room is
equipped with up-to-date multime-
dia devices, which are included in the
conference room rental rate. We will
be glad to offer you and your guests
various other amenities.

We have asked the Networking wi-
nners what the regional turnout has
been like in terms of their services
so far and what the tendencies are
for the future animation and arrival
of the guests from the neighbouring
countries. All agree that the participa-
tion of the guests from the region is
on the rise and that a very important
promotional factor is the visit to the
regional fairs and cities.“Ever since we
opened, there has been a high share
of our guests coming from the region
and from the countries which have
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been our traditional partners” - says
Ivan Liovi¢ from ANTUNOVIC Hotel.

At SEEbtm Party these five gathered
up very easily. The task was not hard,
and it was very interesting. Ljiljana
from PRINCESS hotel says: “What's
interesting is that at the beginning
there were only two of us at the table
to be some twenty of us by the end
of the evening! Such an interesting
group of people included colleagues
from three different countries in the
region. Without any hesitation, we
took up the challenge and looked for
colleagues from two more countries
intending to show, among other, that
good communication skills and good
will are the traits of any tourism pro-
fessional, and tourism is an industry
which brings people together”. All
agree that “networking is in their
blood’, and the colleague Gubensek

with CITY HOTEL says that all the
energy there could move Triglav mou-
ntain...

And, as usual, after the party has end-
ed we leave with nice impressions
and new contacts. The cooperation
between the colleagues is certainly
expected to continue. “We'll keep in
touch and develop our cooperation.
I'd like to point out that SEEbtm Party
has been a very pleasant experience
for me and | hope that there will be
more of them” says Sanja with EU-
ROLINE Agency. Ivan Vitorovi¢ with
MONA hotel points out that he'll
keep in touch with the winning five,
but also with all the people present,
adding the buzz words “TO BE CONTI-
NUED...

And the organizing company agrees!

See you again next year..
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EuroRacunovodstvo je preduzece za pruzanje kompletnih
racunovodstvenih usluga za VaSu firmu. Ono 5to nas bitno

izdvaja u odnosu na konkurenciju je nasa posvecenost
klijentu, jer pored stru¢nog vodenja poslovnih knjiga
obezbedujemo i usluge savetovanja, redovno azuriranje
podataka i povoljne cene nasih usluga vec od

5.000,00 RSD.

Organizujemo besplatne

seminare za svoje klijente. =
-

Osnujte svoju firmu

besplatno i brzo uz nasu stru¢nu pomo¢!_

Proverite nas paket za mikro preduzeca.

Ostvarite subvencionisane usluge u naoj agenciji:

1. kao novo osnovana preduzeca i do 2.000,00 EUR,
2. kao postojece preduzece i do 1.500,00 EUR .
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EURORACUNOVODSTVO d.o.o.

EuroRacunovodstvo is limited liability company providing
complete accounting services for your firm. Our client oriented

attitude significantly distinguishes from our competition.

Along with highly professional bookkeeping services we also provide
consultancy services, regular data updates and competitive

prices of our services, from 5.000 RSD.

We organize for our clients

o seminars free of charge.
Establish your company

free of charge and quickly with our
professional assistance!

¢

K Check our micro enterprises package.
Gain your subsidized services in our agency:

1. As newly incorporated enterprise up to 2.000,00 EUR,

2. As existing enterprise up to 1.500,00 EUR .

-

Bulevar Mihajla Pupina 143, u prizemlju, 11070 Novi Beograd
Tel: +381 (0) 11/ 314 96 25, +381 (0) 11/ 314 96 20, Fax: +381 (0) 11/ 314 96 27,
e-posta: info@euroracunovodstvo.com; web prezentacija: www.euroracunovodstvo.com
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Potencijali za razvoj filmskog turizma

SNIMAJTE U SRBUJI

Kada se govori o filmu, umetnicki dojam ili bioskopski uspeh su najce3ci aspekti o kojima se govori, dok proces produkdije i biznis aspekt proizvodnje
filma najcesce ostaju iza zavese. Proizvodnja jednog filma ukljucuje veliki broj ljudi iz razlicitih oblasti, moZe da traje od nekoliko meseci do nekoliko
godina. Benefiti koji poticu od filma su viSestruki, kako za preduzeca koja direktno i indirektno ucestvuju u procesu produkcije tako i na nivou ¢itave

destinacije i imidza zemlje.

Filmska industrija je po prirodi mobi-
Inaikrecesekaizvorimanizihtroskova
koji u najvecoj meri opredeljuju odlu-
ku o odabiru lokacije. Sredinom deve-
desetih godina ovu priliku je pocela
da koristi Ceska sa filmovima poput
Nemoguce misije, da bi od 2000. u
njoj snimani blokbasteri poput Price
o vitezu, Van Helsinga, DZejms Bonda,
Blejda, Narnije i rekordne godine
2003. kada je ukupan priliv od sni-
manja stranih filmova dostigao $270

&

miliona. Od tada prili¢an broj zemalja
isto¢ne Evrope - Madarska, Slovacka,
Rumunija, Bugarska, pa i Ukrajna,
ulaze u trku i skre¢u paznju americkih
tzv. runaway produkcija profiliSuci
Citavu isto¢nu Evropu kao atraktivnu

destinaciju. Pored globalno naj-
produktivnije americke produkcije
vodece zapadnoevropske filmske i
TV kuce koriste prednosti koje ove ze-
mlje pruzaju za proizvodnju filmskih,
TVireklamnih sadrzaja.

Srbija je u svet medunarodne filmske
produkcije ozbiljno zakoracila 2009.
godine kroz website i brend Film in
Serbia (Snimajte u Srbiji) koji nudi de-
taljne informacije o uslugama filmske,
televizijske i reklamne produkcije
zainteresovanim da svoje projekte

snimaju u zemljama koje nude povo-
ljnije uslove.

“Sve je pocelo sakupljanjem informa-
cija o producentskim ku¢ama, studi-
jima, rental kompanijama, studijima
za vizuelne efekte koje u Srbiji nude
usluge fj. servis stranim produkcija-
ma kako bismo napravili internet sajt
sa objedinjenom produkcijskom po-
nudom Srbije. Tako je roden Filmin-
Serbia.com. Zainteresovanost je rasla
i u julu 2009. godine smo formalno

osnovali Srpsku filmsku asocijaciju
(SFA) koja se bavi aktivnom promo-
cijom Srbije kao filmske lokacije za
inostrane produkcije, a danas okuplja
preko 50 ¢lanova, firmi i frilensera u
oblasti filmske, TV i produkcije rekla-
ma.” - pri¢a Ana lli¢, izvr$ni direktor
i jedan od osnivaca SFA.

Srbija ima dugu kinematografsku
tradiciju jo$ iz vremena SFRJ koja je
tokom osamdesetih vazila za drugu
evropskuzemlju po broju koprodukci-
jaistranih produkcija. Treba podsetiti
da su u Srbiji jos od Sezdesetih na
ovamo radjene visokobudzetne i
scenografski  zahtevne produkcije
filmova kao $to suMama Lucija sa Sofi-
jom Loren, Ratnici sa Klint Istvudom,
Dzingis Kan, Dugi Brodovi, sve do TV
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serije ,Put oko sveta za 80 dana” sa
Pirsom Brosnanom u glavnoj ulozi
kada je gotovo celokupan materijal
u kome se smenjuje 18 zemalja sni-
mljen na teritoriji bivie Jugoslavije, a
sam Beograd je ,glumio” ¢ak 7 grado-
va.Tako da ideja promocije Srbije kao
filmske lokacije nije nista inovativno,
ve¢ ozivljavanje prekinute tradicije.
Pored filma Coriolan, koji je privukao
medijsku paznju Rejf Fajnsa, ovde su
snimani i Braca Bloom, sa Rejcel Vajz
i Adrienom Brodijem, producentska
kuca Luka Besona, EuropaKorp, sni-
ma u Srbiji ve¢ Cetvrti film, nakon
$to je ove jeseni zavréeno snimanje
,Covek koji je zeleo da Zivi svoj zivot”
sa Ketrin Denev i Romanom Durijem.
Veliki broj italijanskih televizijskih
filmova i serija konstantno se snima,
tako da na razli¢itim lokacijama po
prestonici sve CeS¢e mozete sresti
parkirane filmske ekipe.

Fokus Srpske filmske asocijacije (Se-
rbia Film Commission) je ekonomski
razvoj u podrucju filmske industrije,
kojim se podstice i privlace inostrane
filmske produkcije koje koriste srpske
lokacije, usluge, opremu i ekipe, ¢ime
Ce se stvoriti radna mesta u Srbijii ge-
nerisati prihod za firme registrovane
u Srbiji. Na medunarodnom nivou,
uloga Srpske filmske asocijacije je da
obezbedi jasnu i pozitivnu poruku
o filmskom sektoru u Srbiji kako bi
podstakla internacionalnu produ-
kciju u nasoj zemlji. Svrha postojanja
SFA je da bude prvo i sveobuhvatno
mesto kome Ce se strani producenti i
filmski stvaraoci obratiti u potrazi za
kvalitetnim informacijama o lokaci-
jama i uslugama filmske i TV produk-
cije u Srbiji,i osmisljena je po uzoru
na filmske komisije koje postoje u
preko 40 zemalja Sirom sveta. Interno
SFA saraduje sa filmskom industri-
jom i vlastima u Srbiji i promovise
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Lflm friendly” politiku i praksu prema
uzoru na najbolje primere iz sveta.

,Za filmsku industriju celokupna lo-
kalna, a posebno turisticka industrija
na lokaciji je vrlo bitan partner jer
filmske ekipe provode i po nekoliko
nedelja ili meseci na snimanju $to
znatno uposljava lokalne kapacitete
hotela, restorana, keteringa, transpo-
rta i niza drugih usluga. Rad sa firma-
ma i kreativcima u filmskoj industriji

jeste primarnifokus SFA, aliizvan toga
postoji niz logistickih usluga koje se
oslanjaju na turisticku infrastrukturu
zemlje.

Upravo zato intenzivno radimo na
povezivanju svih elemenataiucesnika
te je ¢lanstvo otvoreno i za sve druge
,ne-filmske” firme i organizacije koje
vide potencijal medju klijentima u
filmskoj industriji — objasnjava Ana
llic.

Posle niza uspednih dogadaja u
zemlji i inotranstvu koji su demo-
nstrirali ozbiljnost namere da Srbija
postane najprimamljivija destinacija

za pruzanje produkcijskog servisa
u regionu i Evropi, Film in Serbia se
ponovo predstavio na sajmu lokacija
u Santa Monici, koji vec 25 godina
organizuje Medunarodna asocijacija
filmskih komisija AFCl (Association
of Film Commissioners International)
¢iji smo ¢lan postali februara ove go-
dine. “Primetan je rast interesovanja
za Srbiju i to dokazuju sastanci
koje smo imali kako sa nezavisnim

industrija

producentima tako i velikim filmskim
studijima poput Uneverzala ili Foksa.
Od Santa Monike 2009 kada smo
prvi put nastupali do sada imali smo
skautinge, tj. producente u potrazi
za lokacijama za projekte ukupne vre-
dnosti preko 360 miliona dolara.
Dobar glas onih koji su ve¢ radili u
Srbiji se $iri, ali ima jo$ mnogo toga
$to treba uraditi kako bismo se u
potpunosti izgradili kao destinacija.
Klju¢ni udeo u pozicioniranju ze-
mlje ima i sama drzava. Strancima je
uvek vazno da znaju kakav je proces
i koje su cene dobijanja dozvola za
snimanje, sporazumi o izbegavanju
dvostrukog oporezivanja, osiguranje
i bankarske garancije, carinske pro-
cedure, kako bi doneli odluku i dali
prednost jednoj zemlji u odnosu
na drugu. Naravno, medu tim pi-
tanjima prednjaci pitanje o finansi-
jskim podsticajima, koji postoje u
svim zemljama koje su ozbiljni kandi-
dati” - objasnjava Ana Ilic.

U znacajnom broju zemalja je spona
izmedju filmske i turisticke industrije
institucionalno formalizovana, pa

pozitivnog i dinamicnog imidza.

Film trosi i promovise turizam
kroz izgradnju nacionalnog imidza

NA snimanju prosecnog dugometraznog filma se dnevno trodi oko 100.000 dola-
ra, Sto moze biti slucaj i sa visokobudZetnim reklamama. Deo troskova produkcije
odlazi na smestaj u hotelima, restorane i ketering, rent-a-car i transport, mobilne
telefone, 3pediciju, $to predstavlja svojevrsnu injekciju stranog novca u lokalnu eko-
nomiju, narocito sektor turizma. Istovremeno ljudi sve viSe putuju na mesta koja
su videli na filmu. U izvestaju Sluzbe za turizam Velike Britanije se procenjuje da
lokacije prikazane u uspesnim filmovima mogu ocekivati porast broja turista od
barem 54% u sledece 4 godine. U slucaju Srhije taj uticaj moZe biti i veci u smislu
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drzavne organizacije koje se bave
turizmom saradjuju sa organizaci-
jama koje se bave filmom, ili su u
nekim slucajevima objedinjene pod
jednim krovom. Filmski turizam se
odavno izdvojio kao posebna grana
turizma narocito u anglosaksonskim
zemljama, $to je mnogim destinacija-
ma otvorilo prostor za kreiranje novih
turistickih proizvoda i unapredenje
doZivljaja kroz pri¢anje price i fanta-
ziju. Triologija Gospodari prstenova
je najbolja besplatna reklama koju je
ijedna zemlja imala. Fenomen Tolkin
turizma ucinio je Novi Zeland presto-

nicom fantazije o Srednjoj zemlji,
sto je rezultiralo povecanjem broja
turista za 40% u periodu nakon pri-
kazivanja filmova. Odli¢an primer ko-
mercijalne saradnje izmedju filmske
industrije i turizma je Visit Britain koji
je na osnovu istrazivanja ustanovio
da ¢ak 40% turista koji dolaze u po-
setu Britanskim ostrvima to Cine zbog
lokacija koje su se proslavile u filmo-
vima.Posle enormnog uspeha serije
filmova o Hari Poteru, Visit Britain ra-
zvija partnerstva sa odabranim viso-
kobudzetnim filmskim projektima sa
elementima britanske kulture, tako da

Potencials for development of Film tourism

FILM IN SERBIA

Speaking of film, the artistic impression and box-office success are the most talked-of aspects, while the film-making process and business aspect
are most often behind the scene. To make a film is to involve a large number of people from various walks of life and it can take from several months
to a few years. There are manifold benefits from a film for the companies directly and indirectly involved in the production process and for the

destination and country image alike.

Film industry is by nature mobile
and it moves towards the low-cost
sources which have the major effect
on selecting a location. In the mid-
nineties, this opportunity was seized
by the Czech Republic with films
such as Mission Impossible to have
blockbusters shot such as Knight
Tale, Van Helsing, James Bond, Blade
and Narnia ever since 2000. In the
record 2003, the total revenue from
shooting international films reached
$270m. Since then, quite a number
of EE countries - Hungary, Slovakia,
Romania, Bulgaria, and even the
Ukraine, have come on the scene
drawing the attention of the so-called

American runaway productions and
promoting the entire East Europe as
an attractive destination. Apart from
the American production as the most
productive one on the global scale,
the major West European film and
TV companies take advantage of the
opportunities offered by such cou-
ntries for the production of film, TV
and advertisements.

Serbia made a serious step towards
the global international film produ-
ction in 2009 via the Film in Serbia
website and brand, offering detailed
information on film, television and
advertising production to the parties
interested in filming their projects in
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zajedno promovisu proizvod, tj. film i
lokacije na kojima je sniman. Poslednji
primeri te saradnje su filmovi Robin
Hud i Serlok Holms koji su praceni
Citavim nizom tematskih turistickih
proizvoda upakovanih u city break,
aktivni ili porodi¢ni odmor, afirmisu
razli¢ite vrste prevoza ili aplikacije za
razli¢ite medije kojima se popularisu
sadrzaj i destinacije. Hoteli narocito
vide prednosti ovakve vrste promo-
cije pa su najcesce nosioci tematskih
paketa.

M.B.

n na Novom Beggradu

the countries which provide better
conditions.

“It all started with gathering the info-
rmation on production companies,
studios, rental companies and visual
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effects studios in Serbia offering the
so-called international production
services in order to set up a website
with the aggregate production offer
of Serbia. That is how FilminSerbia.
com came to be. There was a growing
interest and in July 2009 we officially
founded the Serbia Film Commission
(SFA) dealing with an active promo-
tion of Serbia as a film location for the
international production, which now
gathers over 50 members, companies
and free-lancers in film, TV and adve-
rtising production” - says Ana lli¢,
Executive Director and one of the
SFA founders.

Serbia’s long cinematographic tradi-
tion dates back to the times of the
SFRY which was held to be the se-
cond biggest European country in
the number of co-productions and
international productions during the
1980s. As a reminder, ever since the
1960s Serbia has hosted high-budget
and set-demanding film productions
such as Mamma Lucia starring Sophia
Loren, Kelly’s Heroes starring Clint
Eastwood, Genghis Khan, The Long
Ships, all the way to the TV series
Around the World in 80 Days starring
Pierce Brosnan, when almost the
entire material showing 18 countries
was filmed in the territory of former
Yugoslavia, and Belgrade “played” as
many as 7 cities. So, the idea of pro-
moting Serbia as a filming location is
nothing new, but only the revival of
a discontinued tradition. Apart from
the film Coriolanus, which drew the
media attention of Ralph Fiennes, The
Brothers Bloom was also filmed here,
starring Rachel Weisz and Adrian

Brody, while Luc Besson’s production
company, EuropaCorp is shooting
its fourth film in Serbia, after fini-
shing The Man Who Wanted to Live
his own Life, starring Catherine De-
neuve and Romain Duris this autumn.
A large number of the ltalian tele-
vision films and series have been
shot here, so that film crews can be
seen more often at various locations
throughout the capital.

Serbia Film Commission is focused
on the economic development of
the film industry, inciting and enti-
cing the international film producti-
on which will be using the Serbian
locations, services, equipment and
crews, resulting in new jobs in Serbia
andin generating revenues for the co-
mpanies registered in Serbia. At the
international level, the role of Serbia
Film Commission is to provide a clear
and positive message about the film
industry in Serbia so as to incite the
international production in our cou-

SFC members, Cannes Film Festival 2009
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Fade to Black with Christopher Walken and Danny Huston

ntry. The purpose of SFA is to be the
initial and comprehensive informa-
tion pool for the international pro-
ducers and film-makers to address in
search of quality information on loca-
tions and services in the film and TV
production in Serbia. It was modelled
after the film commissions present in
over 40 countries around the world.
Locally, SFA cooperates with the film
industry and Serbian authorities pro-
moting the film-friendly policy and
practice, borrowing from the best exa-
mples around the world.

“For the film industry, the entire local
industry,andin particulartouristindu-
stryinthe location, is a veryimportant
partner since the film crews spend
several weeks or months on the set
which considerably deploys the local
hotel, restaurant, catering, transport
or other service capacities. Working
with companies and creative individ-
uals in the film industry is SFA’s main
focus, but there is also a set of logistic
services apart from that which rely on
the tourist infrastructure of the coun-
try.That is why we are intensely work-
ing on bringing together all elements
and participants and the member-
ship is open to all other non-film
companies and organizations who
see potential of the clients in the film
industry.” - Ana lli¢ explains.
Following a series of successful local
and international events, showing
how serious Serbia was in its efforts
to become the most attractive de-
stination for providing production
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SFCstand
—in Santa Monica 2010

services in the region and Europe,
Film in Serbia was again presented
in the Santa Monica locations trade
show, which has been organized for
25 years now by the Association of
Film Commissioners International
(AFCl), whose member we have been
since February 2010.

“There is a growing interest in Serbia,
which is witnessed by the meetings
we have had with both, the indepe-
ndent producers and the big film
studios such as Universal or Fox.
Since the LTS attended 2009 in Santa
Monica when we for the first time
have had scoutings, i.e. the producers
in search of locations for the projects
totalling over $360m. Good news
travel fast when spread by those ha-
ving worked in Serbia, but there is a

lot more to be done so that we can
be a fully developed destination. The
key to the positioning of a country is
its government. It is always important
for the internationals to know of the
procedures and filming permits costs,
double taxation treaties, insurance
and bank guarantees, customs proce-
dures, in order to opt for one country
instead of another. Of course, the
major issue are financial incentives,
present in all countries which tend to
be the serious candidates.” - Ana lli¢
explains.

Inaconsiderable number of countries,
the connection between the film and
tourist industries is institutionalized,
so that government organizations
dealing with tourism cooperate with
the organizations dealing with film,
or in some cases, they are under one
umbrella. Film tourism singled out
long time ago as a separate tourism
industry, particularly in Anglo-Saxon
countries, which made room for a
number of destinations to create
new tourist products and boost the
experience by story-telling and fa-
ntasy. The Lord of the Rings trilogy
is the best free-of-charge advert for
a country ever. The Tolkien tourism
phenomenon has made New Zealand
the capital of Middle-Earth fantasy,
resulting in a 40% rise in the number
of tourists following the screening
of the films. An excellent example of
commercial cooperation between
the film industry and tourism is Visit
Britain which has found, based on
research, that even 40% of tourists
come to visit the British Isles due to

in particular in tourism.

and dynamic image.

Film is about Spending and Promoting Tourism
by Building up the National Image

The shooting of an average feature film spends around $100,000 per day, which
also goes for high-budget commercials. Part of production costs is accounted for
hotel accommodation, restaurants and catering, rent-a-car and transport, mobile
phones, freight, which is a sort of injection of foreign money into the local economy,

At the same time, people travel more to the places they have seen in films. In its
report, the Great Britain Tourist Board estimates that the locations showed in su-
ccessful films may expect a rise in the number of tourists of at least 54% in the
following 4 years. In case of Serhia, the effect can be even bigger in terms of positive
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the locations celebrated in films. Fo-
llowing the enormous success of the
Harry Potter films, Visit Britain has de-
veloped partnerships with a selection
of high-budget film projects featu-
ring the British culture, so that they
promote both, the product - film
and the locations where it was shot.
The most recent examples of such
cooperation are films such as Robin
Hood and Sherlock Holmes featured
by a series of tourist theme products
packed in city break, active or family

Rachel Weiss, Brothers Bloom

holiday, promoting various types of
transport or applications for different
media popularizing the content and
destinations. Hotels are those which
best recognize the benefits of such
promotion, so that they are most
often the leaders of the theme pa-
ckages.

Adrien Brody, Brothers Bloom
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Festival na otvorenom

A

Festival igranog filma u Puli, najstariji
i najposeceniji filmski festival u Hrva-
tskoj (70.320 gledatelja 56. izdanja) te
“jedan od tri najbolja i najspektaku-
larnija festivala na otvorenom u Eu-
ropi” (londonski The Guardian 2005.)
priprema svoje 57. izdanje. Od 17. do
24. srpnja odrzat ¢e nacionalni, a od
10. do 24. srpnja 2010. medunarodni
program.

Vespazijanova Arena, u kojoj se Festi-
val odrzava od svog osnutka, njegov
je zastitni znak, a na projekcijama pod
zvjezdanim nebom okupi do 5000
gledatelja. Tradicionalne nagrade fe-
stivala su Zlatne Arene (rad Dimitrija
Popovica).

Nesto vise o ovoj manifestaciji za
SEEbtm magazine, reci ¢e nam g-din
Zlatko Vidackovi¢, umetnicki dire-
ktor Festivala igranog filma u Puli.

1. Filmski festival u Puli ima dugu
istoriju i tradiciju. Kada je Festival
prviput odrZan i kako je tekao njegov
dosadasnji razvojni put?

Jedan od najstarijih filmskih festiva-
la na svijetu, Festival igranog filma u
Puli prvi je put odrzan 1953. godine
na inicijativu Marijana Rotara kao
smotra medunarodne kinematogra-
fije, da bi od 1954. pa sve do raspada
Jugoslavije bio njenom najvaznijom
filmskom manifestacijom, koju su
posjecivali nebrojeni novinari i filmski
umjetnici iz zemlje i inozemstva,
uklju¢ujuci velikane poput Orsona
Wellesa, Sophije Loren, Sama Pe-

FESTIVAL IGRANOG FILMA U PULI

ckinpaha, Richarda Burtona, Elizabeth
Taylor i Yula Brynnera. Od 1992. u Puli
se odrzava festival hrvatskog filma, a
od 2001. festival opet ima medunaro-
dni karakter, s nagradama za najbolje
strane filmove.

Mnogi nagradeni hrvatski filmovi s
Pulskog festivala nagradivani su na
stranim festivalima: Tu, Marsal, Svje-
doci, Ta divna splitska no¢, Fine mrtve
djevojke, Put lubenica...

2. Jedan od najstarijih filmskih
festivala u Evropi posetio je veliki
broj filmskih umetnika i svetskih
glumackih zvezda. Koliko je popula-
most i posecenost ovog festivala uti-
cao na razvoj turizma i popularizacije
destinacije same Pule i Hrvatske?

Tijekom posljednjih petnaest godina
Festival su posjetile velike glumacke
zvijezde kao Sto su John Malkovich,
Ralph Fiennes, Ben Kinglsey, Jeremy
Irons, Greta Scacchii Christopher Lee,
te redatelji Phillip Noyce i Jiri Menzel.
Popularnost festivala doprinijela je
razvoju turizma i popularizaciji Pule
kao turisticke destinacije jo$ od samih
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pocetaka festivala, $to je prepoznala i
Hrvatska turisticka zajednica koja ga
financijski podupire.

3. Cime cete posetitelje Filmskog fe-
stivala ove godine iznenaditi?
Posebno

iznenadenje  spremamo

gledateljima izvan Pule, jer ¢e se dio




festival

festivalskog programa prvi put prika-
zivati na 5 najvecih hrvatskih ljetnih
festivala:

Dubrovackim ljetnim igrama, Spli-
tskom ljetu, Rijeckim ljetnim nocima,
Sceni Amadeo u Zagrebu i Osjeckom
ljetu kulture. U Nacionalnom progra-
mu 57. izdanja ocekujemo najmanje
sedam novih hrvatskih filmova.

U subotu, 24. srpnja krece Hrvatski
filmski maraton sa svim filmovima iz
Nacionalnog programa.

Tijekom Festivala prikazat ¢emo i iz-
bor kratkih filmova te predstaviti sve

Open-air festival

hrvatske igrane filmove u nastanku.
U Medunarodnom programu Europo-
lis - Meridijani na Kastelu i u Kinu Valli
biti ¢e prikazan niz filmova odabranih
sa najuglednijih svjetskih filmskih fe-
stivala (Venecija, Cannes, Berlin, Rim,
Karlovy Vary...).

Retrospektiva u programu Europski
filmski redatelji biti ¢e posvecena
talijanskom oskarovcu Giuseppeu
Tornatoreu. Filmovi iz Popularnog
programa u Areni - kvalitetni zanro-
vski filmovi za Siru publiku - biti ¢e

PULA FILM FESTIVAL

Pula Film Festival, the oldest and
most attended film festival in Croatia
(70,320 spectators for the 56th edi-
tion) and “one of the top three and
most spectacular open-air festivals
in Europe” (the London Guardian
2005) is preparing its 57th edition.
From 17th to 24th July, the national
film programme will take place, whi-
le the international programme will
show from 10th to 24th July 2010.

Vespasian's Arena, where the Festival
has been taking place ever since its
foundation, is its trademark, and the
shows under the starry sky gathers
up to 5000 spectators. The traditional
festival awards are Gold Arenas (aut-
hor: Dimitrije Popovic).

Something more about this manife-
station, for SEEbtm magazine, will tell
us Mr Zlatko Vidackovic, art director
of Pula Film festival.
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prikazivani nakon svrsetka filma iz
Nacionalnog programa. U Kinu Valli
odrzavat ¢e se matineje filmova za
djecu u sklopu programa Pulica.

4. Dali postoje neki planovi oko pove-
zivanja i saradnje filmskih festivala
uregionu?

Kao znak pocetka suradnje filmskih
festivala u regiji, Festival Cinema City
u Novom Sadu prikazat ¢e proslogo-
di$nje laureate Pulskog festivala, a
pulski gledatelji moci ¢e pogledati niz
koprodukcija s zemljama iz regije.

1.PulaFilm Festival has along history
and tradition. When was the Festival
held for the first time and how has it
developed since?

One of the world’s oldest film festi-
vals, Pula Film Festival was held for
the first time in 1953 being initiated
by Marijan Rotar as the international
cinematographic presentation to be
regarded as the most important film
event in Yugoslavia since 1954 until
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the break-up, attended by numerous
local and international reporters and
film-makers, including such celebriti-
es as Orson Welles, Sophia Loren, Sam
Peckinpah, Richard Burton, Elizabeth
Taylor and Yul Brynner. As of 1992,
Pula hosted the Croatian Film Festi-
val, and since 2001 the festival has
regained its international focus, inclu-
ding the awards for the best interna-
tional films. Many awarded Croatian

films at Pula Film Festival were also
awarded in international festivals:
Tu (aka Here), Marsal (aka Marshal
Tito's Split), Svjedoci (aka Witnesses),
Ta divna splitska no¢ (aka A Wonde-
rful Night in Split), Fine mrtve djevo-
jke (aka Nice Dead Girls), Put lubenica
(The Melon Route)...

2. One of the oldest film festivals in
Europe has been visited by a large
number of film-makers and film
stars. How much has the popularity

and attendance of this festival added
to the development of tourism and
the popularisation of destination for
Pulaitself and Croatia?

During the last fifteen years, the Festi-
val was attended by film stars such as
John Malkovich, Ralph Fiennes, Ben
Kinglsey, Jeremy Irons, Greta Scacchi
and Christopher Lee, then the dire-
ctors Phillip Noyce and Jiri Menzel.
Festival’'s popularity added to the de-
velopment of tourism and the popu-
larization of Pula as a tourist destina-
tion, which has been recognized by
the Croatian National Tourist Board
who support it financially.

3. What will be this year’s surprise for
the Film Festival visitors?

There is a special surprise we are
preparing for the spectators outside
Pula, since a part of the festival pro-
gramme will be shown for the first
time in top 5 Croatian summer festi-
vals: Dubrovacke ljetne igre (Dubro-
vnik Summer Festival), Splitsko ljeto
(Split Summer Festival), Rijecke ljetne
noci (Rijeka Summer Nights), Ama-
deo Theatre, Zagreb and Osjecko lje-
to kulture (Osijek Summer of Culture).
The National Programme of the 57th
edition is expected to show at least
seven new Croatian films. On Satu-
rday, 24th July, the Croatian Film Ma-
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rathon starts featuring all the Natio-
nal Programme films. In the course of
the Festival, we will show a short-film
selection and present all Croatian fea-
ture fiction films underway.

The International Programme Euro-
polis-Meridians at Kastel and at the
cinema Valli will feature a number of
films selected from the world’s most
renowned film festivals (Venice, Ca-
nnes, Berlin, Rome, Karlovy Vary...).
The retrospective within the Eu-
ropean Film Directors Programme
will be dedicated to the Italian Os-
car winner Giuseppe Tornatore.
The films in the Popular Programme
in Arena - quality genre films for wi-
der audience - will be screened after
the National Programme films have
been showed.

The Valli cinema will feature children
film matinee within the Pulica Progra-
mme.

4, Are there any intentions of ne-
tworking and cooperating with the
film festivals in the region?

As a sign of the launched cooperati-
on between the film festivals in the
region, Cinema City Festival, Novi Sad
will show the last year’s winners from
Pula, and the Pula spectators will be
able to see a series of co-productions
with the regional countries.
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SAJAM KONGRESNOG TURIZMA
ISTOCNE | CENTRALNE EVROPE

U ISTAMBULU

ECECIBT

(S EETE A N R

Datum: 24-26.06.2010.

Mesto dogadanja: Lutfi Kirdar Inte-
rnacionalni kongresni & izlozbeni ce-
ntar Istanbul

Iemlje izlagaci: Albanija, Bosna i
He regovina, Bugarska, Ceska Repu-
blika, Hrvatska, Estonija, Grcka, Mada-
rska, Letonija, Litvanija, Makedonija,
(rna Gora, Poljska, Rumunija, Srbija,
Slovacka, Slovenija, Turska, Ukrajina

Nijedna tehnologija ne moze da za-
meni preimucstvo i dodatu vrednost
jezika tela, povezivanje sa ljudima i
licni kontakt, ljudska bi¢a komunici-
raju licem u lice. To je misljenje kojim
se vode u organizaciji Sajma kongre-
snog, podsticajnog i poslovnog turi-
zma isto¢ne i centralne Evrope - ECE-
CIBT 2010 Istanbul. Poslednjih godina
smo svedoci ogromnog porasta broja
poslovnih putovanja i turizma u i iz
Zajednice nezavisnih drzava (ZND),
baltickih drzava, isto¢ne i centralne
Evrope. Destinacija do koje je lako
sti¢i, koja nudi mnogo u smislu obje-
kata, lokacija, tehnicke podrske, zaba-
ve, kulinarskog uZivanja i kulturnog

bogatstva, u kombinaciji sa profesio-
nalnom organizacijom i upravljanjem
poslovnim putovanjima, daceizvrsno-
st u rezultatima...

ECECIBT 2010 pruza priliku medu-
narodnim profesionalcima u ,poslo-
vnom turizmu’, poslovnim hotelima,
kongresnim biroima, specijalistima
za vazne dogadaje i konferencije za
sticanje blizeg uvida u danasnje nove
trendove i mogucnosti koje drza-
ve istocne i centralne Evrope, ZND i
balticke zemlje nude internacional-
nom poslovhom putniku. ECECIBT
2010  prvenstveno
tezi promociji regi-
ona kao uzbudljive
destinacije za ko-
rporativni turizam sa
svojim razumnim, a
ipak  konkurentnim
kongresnim i osta-
lim modernim loka-
cijama za sastanke.
IzloZba tezZi spajanju
DMC, DMO i PCO
sa M.LCEE. profesio-
nalcima, poslovnim
hotelima, prostorima za konferenci-
je i seminare, kongresnim biroima i
provajderima tehnicke opreme u 3
dana intenzivnih sastanaka (izlagac -
posetilac), gde ¢e izlagaci, gostujuci
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kupci i profesionalni posetioci imati
priliku da izgrade nova ciljna trzista
i ustanove ¢vrste marketinske mogu-
¢nosti za sve segmente unutar branse
kongresnog turizma, ukljucujuci nove
prilike za povezivanje sa ljudima. Ne-
formalne prilike za povezivanje sa lju-
dima ce takode omoguciti kupcima i
izlagacima da se sretnu i razviju vazne
poslovne odnose za vreme i nakon
dogadaja. Program neformalnog po-
vezivanja sa ljudima obuhvata i gala
koktel-zabavu koja ¢e se odrzati prve
veceri trodnevne izlozbe ECECIBT

2010. Prijem je organizovan iskljucivo
za izlagace, pozvane zvani¢ne goste,
gostujuce kupce i predstavnike loka-
Ine/medunarodne Stampe, da bi se
izgradili i odrzali postojeci i potenci-
jalni kontakti u dobrom ambijentu i
na pravom mestu u Istanbulu.
Profesionalni lideri u poslovnom tu-
rizmu, PCO i DMC ¢e pruzati bogate
trzisne informacije, deliti najskorije
analize trziSta kongresne industrije,
hotelskih performansii profitabilnosti
u drzavama centralne i isto¢ne Evro-
pe. Ti prakticni i informativni mini-se-
minari su osmisljeni tako da podsta-
knu sve klijente poslovnog turizma
da strateski planiraju i pripremaju se
za suocavanje sa ,klju¢nim izazovi-
ma’, istrazuju potrosacke trendove i
uocavaju nove trzisne mogucnosti.
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ECECIBT exhibition Istanbul

EXHIBITION FOR
MEETING INDUSTRY OF EAST
AND CENTER EUROPE IN ISTAMBUL

ECIE_CIBT

€ Tuk | 5T

Date: 24-26.06.2010.

Venue: Lutfi Kirdar International
Congress & Exhibition Center Istanbul

Exhibiting countries: Albania, Bosnia
and Herzegovina, Bulgaria, Czech
Republic, Croatia, Estonia, Greece,
Hungary, Latvia, Lithuania, Macedo-
nia, Montenegro, Poland, Romania,
Serbia, Slovakia, Slovenia, Turkey,
Ukraine

No technology can replace the bene-
fit and added value of body langua-
ge, networking and personal contact;
human beings communicate on a
face-to-face basis. This is opinion sha-
red in organization of East & Central
Europe Convention, Incentive and Bu-
siness Travel Exhibition -ECECIBT 2010

Istanbul. Recent years have witnessed
a huge growth in business travel and
tourism to and from the Commonwe-
alth of Independent States (CIS), Baltic
States, East and Central Europe. A de-
stination easy to reach, which offers
a lot in terms of properties, venues,
technical support, entertainment, cu-
linary delights and cultural richness,
eventually combined with a professi-
onal organization and business travel
management, will provide excellence
in results...

ECECIBT 2010 provides the interna-
tional “corporate travel” professio-
nals, business hotels,
convention bureaus,
event and confe-
rence specialists the
opportunity to get a
closer look at today’s
newtrendsandoppo-
rtunities the East &
Central  European
countries, CIS + Ba-
Itic States offer to the
international busine-
ss traveler. ECECIBT
2010 primarily ta-
rgets to promote the
region as an exciting
destination for co-
rporate travel with its
reasonable yet competitive congress
and meeting venues with modern
facilities.

The exhibition aims to unite DMCs,
DMOs and PCOs with M.I.C.E. profe-
ssionals, business hotels, conference /
seminar venues, convention bureaus
and technical equipment providers
in 3 days of intensive (exhibitor-visi-
tor) meetings, where exhibitors, ho-
sted buyers and professional visitors
will have the opportunity to build
new target markets and establish
solid marketing possibilities for all
segments within the business travel
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industry, including new networking
opportunities.

Informal networking opportunities
will also enable buyers and exhibitors
to meet and develop important bu-
siness relationships during and after
the event. The informal networking
program also includes a gala-cocktail
event which will be held at the first
evening of the 3 days ECECIBT 2010
exhibition. The reception is exclusi-
vely organized for exhibitors, invited
protocol guests, hosted buyers and
local/international press to build
and maintain existing and potenti-

al contacts in a good ambiance at a
select venue in Istanbul. Professional
business travel leaders, PCOs and
DMCs will provide rich market info-
rmation, share the latest analysis and
trends on incentive travel, conference
& meetings market, hotel performa-
nces, and profitability in Central and
Eastern European countries. These
practical and informative mini semi-
nars are designed to inspire all travel
industry clients to strategically plan
and prepare to face "key challenges’,
explore consumer trends and tap
new market opportunities.



primer iz

prakse

= business travel
& meetings

Veterinarski Zavod Zemun, Zekstra grupa — Nevenka Popovi¢ Sevi¢, direktor marketinga

UZ EDUKACLUJU DO NAJUDALIJENUIH
ALI | NAJLEPSIH DELOVA ZEMLJE

Veterinarski Zavod Zemun a.d. Beograd je poceo sa radom daleke 1938. godine. Stalno usavriavanje, istrazivanje i razvoj, prosirivanje proizvodnog
asortimana, odgovornost i visoki standardi u kvalitetu proizvoda predstavljaju osnovu liderske pozicije Veterinarskog Zavoda Zemun a.d.
Beograd vec¢ 72 godine. Pocetkom februara 2005. godine Konzorcijum »Zekstra-Bankom« postao je vlashik 70% drustvenog kapitala preduzeca
Veterinarski Zavod Zemun a.d. Beograd, koji u svom sastavu poseduje tri proizvodnje: Biolosku proizvodnju, Hemofarmaceutsku proizvodnju i
Proizvodnju hrane za Zivotinje.

Od davne 1938. godine, kada je
kompanija bila jedini veterinarski i
dijagnosticki centar u Srbiji, Veteri-
narski Zavod Zemun je izabranim
aktivnostima baziranim na znanju i
zahtevima trZiSta, dostigao asortiman
od 80 preparata razlic¢itih farmaceu-
tskih oblika, registrovanih pedesetak
proizvoda bioloskih preparata za ve-
terinarsku upotrebu, i proizvoda za
ishranu Zivotinja. Stvaraju¢i dobru
podlogu za buduénost stalnim istrazi-
vanjem i saradnjom sa svetski prizna-
tim institutima, danas se kontinuirano
ulazi u nove proizvodne programe,
modernizaciju opreme, tehnologije
proizvodnje i ambalaze.

Veterinarski Zavod Zemun a.d. Be-
ograd se neprekidno bavi istraziva-
njem i razvojem, kako novih proi-
zvoda, tako i stalnim poboljSavanjem
ukupnih performansi organizacije,
u cilju da identifikuje i zadovolji po-
trebe i ocekivanja svojih korisnika i
ostalih zainteresovanih strana (oso-
blja, isporucilaca, vlasnika, drustva...),
da postigne konkurentsku prednost
i da to ucini na efektivan i efikasan
nacin i da ostvari, odrzava i stalno
poboljSava sveopste organizacione

performanse i mo-
gucnosti. Kao primer
dobre prakse poslo-
vanja i korporativnog
marketinga, preduze-
Ce Veterinarski Zavod
Zemun, Zekstra gru-
pa, organizuje sada
ve¢  tradicionalne
zimske  edukativne
Skole, ¢ime utice na
lojalnost  korisnika,
svesniju veterinarsku
praksu i poboljsanje
kvaliteta namenskih proizvoda. Uz
predavanja stru¢nih lica i susreta sa
krajnjim potrosacima, razumevanjem
aktuelnih i buducih potreba korisni-
ka, Veterinarski Zavod Zemun a.d. Be-
ograd nastoji da se korisnicima pruzi
i vise nego $to to ocekuju. Takvom
politikom preduzece se afirmise i po-
tvrduje kao odgovoran tim, sa jasnom
vizijom o zdravoj Srbiji.

Kao uspesna i moderna kompanija,
Veterinarski Zavod Zemun a.d. Beo-

grad prati potrebe svojih zaposlenih,
neguje talente, interesovanja, vestine
i znanja svojih kadrova. Prethodni broj
magazina SEEbtm posvetili smo tome
koliko su timski duh i motivacija zapo-
slenih bitni za uspesnu organizaciju i
koliko je neophodno stalno organizo-
vati edukacije, programe razvijanja
vestina i timskog duha. Zajednicki cilj
kompanije i zaposlenih je optimalna
produktivnost i zadovoljstvo poslom,
a to se postize neprekidnim ulaga-
njem u stru¢no i licno usavriavanje
svakog zaposlenog.

Najveci broj strucnjaka sa visokom
strunom spremom Cine veterina-
ri (44,4%), zatim agronomi (13,3%),
farmaceuti, ekonomisti i pravnici
(8,8%). Medutim, nije interna eduka-
cija jedina na koju Veterinarski Zavod
Zemun obrac¢a paznju. Poznavajuci
konkurentnost trziSta i potrebu za
stalnim prilagodavanjem kupcima,
preduzele je svoje poslovanje usme-
rilo i ka edukaciji krajnjih korisnika i
priblizavanju proizvoda kupcu kroz

AKCIONARSKO DAUSTVO ZA PROZVODNY
HRANE ZA 2IVETINIE, VETERARSKE!
LEKOVA IVARCINA

CALL CENTAR
onprres!
armwsad

Tel:
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konsultantske usluge, ali i pribliza-
vanju potreba kupaca svom istraZiva-
¢kom timu.

1. Veterinarski Zavod Zemun je i ove
godine po tradiciji organizovao zi-
mske edukativne skole na podrucju
Srbije. Mozete li nam opisati orga-
nizaciju jedne od edukacija koje ste
organizovali ove godine? Koji kraj
Srbije ste obisli?

Jedna od vrlo uspesnih zimskih edu-
kacija je svakako bila u udaljenom
i nadasve Zivopisnom selu Stavalj
u opstini Sjenica koja je bila orga-
nizovana u lokalnoj osnovnoj $koli.
Uobicajeno je da u okviru ovakvih
zimskih edukativnih Skola gostuju
nasi strukovni predavaci - veterinari
i tehnolozi koji prilagodenim pre-
zentacijama Zele da istaknu vaznost
pravilne ishrane kod odredenih ka-
tegorija Zzivotinja, kao i preventivu
nastanka pojedinih bolesti. Znacaj
zimskih Skola pociva na direktnom
kontaktu koji se ostvaruje sa nepo-
srednim korisnikom nasih proizvoda,
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jer se upravo na terenu mogu najbo-
lje sagledati svi problemi sa kojima se
jedan farmer susrece. Dislociranost
njihovih gazdinstava i nemoguénost
frekventnijeg susreta sa strukovnim
veterinarskim osobljem ¢ini zimske
edukativne 3$kole vanredno bitnim
u komunikaciji. Dosadasnja praksa u
organizaciji istih potvrduje vanredno
lepu posecenost i pokrivenost od
strane lokalnih i regionalnih medija.
Mestani i ucesnici prezentacije u selu
Stavalj su vrlo nadahnuto ucestvovali
u diskusijama i davali sugestije u po-
vodu unapredenja dalje saradnje.

2. Odrzavanjem $to bliZeg i efikasni-
jeg odnosa kao i komunikacije sa
kupcima proizvoda i usluga, uz
edukaciju, obisli ste najudaljenije
ali i najlepse krajeve zemlje. Da li
planirate edukativne Skole da orga-
nizujete i u Sirem regionu?

S obzirom da Veterinarski Zavod Ze-
mun ima mrezu svojih predstavnika -
regionalnih menadzera u okviru Srbi-
je, svi su oni na neki nacin terenski
ambasadori kompanije i inicijatori
organizacije ovakvih edukativnih se-
sija. U skladu sa tim, trudimo se da
odgovorimo na zahteve koji dolaze
od farmera sa dislociranih vojvoda-
nskih salasa pa ¢ak do udaljenih sela
valovite centralne i juzne Srbije. Cak i
nakon odrzanih edukativnih skola na
terenu, maksima dobrog relacijskog
kontakta sa farmerima se tu ne za-
vrsava. Naime, u okviru nase kuée po-
stoji stalno otvorena telefonska linija
na kojoj veterinari sugestijama i pre-
dlozima pomazu finalnim korisnicima
veterinarskih proizvoda i usluga.
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3. Sve je vise interesantnih podsti-
cajnih/incentive  putovanja koja
motiviSu zaposlene. Na koji nacin
obavljate selekciju prostora za inte-
rne edukacije i team building akti-
vnosti?

Interne kompanijske obuke u okvi-
ru celokupne Zekstra grupacije
kontinuirano sprovodi nasa sluzba
za ljudske resurse i to uglavnom na
temu: tehnika unapredenja prodaje,
timskog rada i bolje interne i ekste-
re komunikacije. GodiSnje “team
building” aktivnosti su ve¢ postale
uobicajena praksa. Zbog lepog spoja
zadovoljstva, relaksacije i poslovnosti
uglavnom se biraju centri koji mogu
ponuditi za kratko vreme mogucno-
sti opustanja ali i priliku za neki kra-
¢i poslovni sastanak, i svake godine
je to drugo mesto kao 5to su npr. do
sada bile lokacije poput country klu-
ba Babe, turisticko-poslovnog centra
Mokra gora i Palica.

4, Na proslogodisnjem Kongresu
veterinara Srbije, Vasa kompanija
je imala zapazeno ucesce. Koliko
frekventno Vasa kompanija ucestvuje
naskupovima, seminarimailikonfere-
ncijama iz struke u zemlji i regionu?

Veterinarski Zavod Zemun tradicio-
nalno ucestvuje na svim vedim
strukovnim skupovima. Pored stalne
participacije na Kongresu veterinara
Srbije u Sava Centru, bili smo genera-
Ini sponzori nacionalne konferencije
Agrobiznis Srbije 2010 - medunaro-
dne integracije i perspektive u Hotelu
Hyatt Beograd. Redovni smo ucesnici
svih skupova u organizaciji Srpskog
Veterinarskog drustva i fakulteta stru-
kovnih delatnosti, kao i svih vecih saj-
mova u regionu, posebno na podru-
¢jima Republike Srpske, Makedonije,
Crne Gore i Albanije.

J.C
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Veterinary Institution Zemun, Zekstra Group — Nevenka Popovic Sevic, Marketing Director

WITH EDUCATION TO THE FARTHEST BUT
THE MOST BEAUTIFUL PARTS OF THE LAND

Veterinary Institution Zemun a.d. Beograd began with operation back in 1938. A constant improvement, research and development, expansion
of product range, responsibility and high standards in the quality of products have been representing a basis for leading position of Veterinary
Institution Zemun a.d. Beograd for 72 years. At the beginning of the February 2005, the »Zekstra-Bankom« consortium became an owner of 70
per cent of the company capital of Veterinary Institution Zemun a.d. Beograd, which consists of three production lines: biological production,
chemical-pharmaceutical production and production of animal food.

Since 1938, when the company was
the only veterinary and diagnostic
center in Serbia, Veterinary Institu-
tion Zemun reached, by means of
selected activities based on knowle-
dge and demands of the market, the
range of 80 preparations in different
pharmaceutical forms, fifty registe-
red products of biological prepara-
tions for veterinary use, and animal
food products. Creating a good ba-
ckground for the future by constant
researching and cooperation with the
worldly renowned institutions, today
it is constantly entering new progra-
mmes of production, modernization
of equipment, technology of pro-
duction and packaging. Veterinary
Institution Zemun a.d. Beograd is
constantly dealing with research and
development of new products as well
as with constant improving of the
overall performances of the organi-
zation, with a view to identify and sa-
tisfy the needs and expectations of its
users and other stakeholders (perso-

nnel, suppliers, owners, society...), to
reach a competitive advantage and
to do it in efficient and effective way
and to realize, maintain and continu-
ously improve the overall organizati-
onal performances and capabilities.
As an example of good business
practice and corporative marketing,
the company Veterinary Institution
Zemun, Zekstra Group, organizes
already traditional winter educatio-
nal schools, by which it influences the
loyalty of the users, more aware ve-
terinary practice and improvement
of the quality of dedicated products.
With lectures by the experts and mee-
ting the end users, by understanding
current and future needs of the users,
Veterinary Institution Zemun a.d. Be-
ograd strives to giving its users more
than they expect. With such policy
the company is affirmed and proved
as responsible team with a clear visi-
on of healthy Serbia.

As successful and modern compa-
ny, Veterinary Institution Zemun
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a.d. Beograd follows the needs of
its employees, nurtures the talents,
interests, skills and knowledge of its
personnel. In the previous issue of
the SEEbtm magazine, we dedicated
the entire issue to how important the
team spirit and motivation are for
successful organization and how ne-
cessary it is to keep organizing edu-
cation, skill and team spirit develo-
pment programmes all the time. The
common goal of the company and
its employees is optimal productivity
and satisfaction with the job, which is
achieved by continuous investment
in professional and personal impro-
vement of each employee. The ma-
jority of experts with high professio-
nal degree are veterinarians (44,4%),
then agronoms (13,3%), pharmacists,
economists and jurists (8,8%). Howe-
ver, the internal education is not the
only one which Veterinary Institution
Zemun pays attention to. Knowing
the competitiveness of the market
and the need for constant adjusting
to the buyers, the company also di-
rected its operations towards educa-
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tion of the end users and bringing the
product closer to the buyer through
consulting services, as well as towa-
rds bringing the buyers’ needs closer
to its research team.

1. Veterinary Institution Zemun has
organized traditional winter edu-
cational schools in the territory of
Serbia this year as well. Can you de-
scribe us organizing one of the edu-
cational schools you have organized
this year? Which part of Serbia did
you visit?

One of very successful winter educa-
tion schools was certainly the onein a
distant and really pictoresque village
of Stavalj in municipality of Sjenica, or-
ganized in local elementary school. It
is usual to have our professional lectu-
rers — veterinarians and engineers of
technology in such winter educati-
onal schools, who use the adjusted
presentations wishing to emphasize
the importance of proper nutrition
in certain categories of animals, as
well as prevention of occurrence of
certain diseases. The significance of
winter schools lays in direct contact
made with the immediate user of our
products, as all the problems which a
farmer encounters can be best obse-
rved in the field. The dislocation of
their farms and impossibility for more
frequent meetings with professional
veterinary personnel make winter
educational schools extremely impo-
rtant for communication. The practi-
ce so far in their organizing confirms
a large number of visitors and good
coverage by local and regional me-
dia. The locals and participants in the
presentation in the village of Stavalj
took part in discussions with great
inspiration and gave suggestions for
improvement of further cooperation.

2. By maintaining as close and effi-
cient relations and communication
with the buyers of the products and
services as possible, with education,
you visited the farthest and the most
beautiful parts of the country. Do you
plan to organize educational schools
in the wider region as well?

Considering that Veterinarian Insti-
tution Zemun has a network of its
representatives — regional managers
within Serbia, all of them are in a way
field ambassadors of the company
and initiators of the organization of
such educational sessions. In acco-
rdance thereof, we try to answer the
requests coming from the farmers
all the way from dislocated farms in
Vojvodina to distant villages of wavy
central and southern Serbia. Even
after educational schools held in the
field, the moto of good relational
contact with farmers is not ending
there.There is an open telephone line
within our company via which the
veterinarians help the final users of
veterinary products and services with
their suggestions and proposals.

3. There are more and more interesti-
ng incentive trips which motivate the
employees. How do you make a sele-
ction of venues for internal educa-
tional and team building activities?
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The internal company trainings wi-
thin the entire Zekstra Group are
continuously held by our human
services department and mostly on
the topics of sales improvement te-
chniques, teamwork and better inte-
ral and external communication.
The annual team building activities
have already become a usual practi-
ce. Due to a nice blend of satisfacti-
on, relaxation and professionalism,
we mostly choose the centers which
can offer opportunities to relax and
hold a shorter business meeting in
short time and it is different place
each year, such as e.g. the locations of
Country Club Babe, touristic-business
center Mokra gora and Palic.

4, At the last year’s Convention of
Veterinarians of Serbia, Your co-
mpany took a noticeable part. How
frequently does Your company parti-
cipate in professional gatherings,
seminars or conferences in the cou-
ntry and in the region?

Veterinary Institution Zemun tra-
ditionally participates in all major
professional gatherings. Besides the
permanent participation at the Co-
nvention of Veterinarians of Serbia
at the Convention Center “Sava’, we
were also general sponsors of the
national conference “Agrobusiness of
Serbia 2010 - International Integrati-
ons and Prospects’, at Hyatt Hotel in
Belgrade. We are regular participants
in all the gatherings organized by
Serbian Veterinary Association and
College of Veterinary Medicine, as
well as in all major fairs in the region,
especially in the areas of the Republic
of Srpska, Macedonia, Montenegro
and Albania.

J.C
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Sajam

IMEX SHOW 2010 -
CILJANJE KA VECEM BIZNISU
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Medunarodni sajam kongresne indu-
strije, IMEX 2010, osmi put po redu,
bice otvoren 25. maja na Frankfu-
rtskom sajmu. Kada se otvore vrata
Sajma, IMEX Grupa ¢e svim profesio-

nalnim posetiocima i izlagac¢ima
pruziti vise poslovnih prilika nego ika-
da. Vise od 40 novih gostujucih grupa
kupaca (hosted buyer-a) potvrdilo je
prisustvo, od kojih mnogi novi kupci
dolaze preko klju¢nih globalnih hote-
Iskih lanaca. U poredenju sa sajmom
IMEX 2009, 62 izlagaca je povecalo
svoj izlozbeni prostor, a nekoliko
hotela dolaze kao novi izlagaci. Rej
Blum, predsednik IMEX Grupe kaZze:
«Nase iskustvo sa povecanim bro-
jem izlagaca i gostujuc¢ih kupaca
sugerise da su osnove nase branse
Cvrste, uprkos promeni globalnih
ekonomskih izgleda. To iznosi na vi-
delo Cinjenicu da se svaki sektor ko-
ngresneindustrije dosledno priprema
da se posveti IMEX-u znajuéi da ima
priliku da upozna prave ljude, sklopi
dobar posao i uveri se da ¢e dobiti
svu podrsku koja je potrebna!”

Prema  post-izlozbenoj  proceni
gostuju¢ih  kupaca, sklopljeno je
rekordnih 375.5 miliona dolara vre-
dnih ugovora tokom IMEX-a 2009,

sa pribliznih 1.7 milijardi dolara pri-
dodatih u mesecima koji su usledili.
Kao odgovor na ovaj porast u poslova-
nju, a posebno na povecanje broja
pojedinacnih i grupnih sastanaka,
mnogi izlagadi su hitro rezervisali
dodatni prostor za 2010. godinu.
Potraznja za izlozbenim prostorom je
bila posebno velika od strane azijskih
izlagaca, dok su Makao, Sri Lanka i
Indian Holiday prosirili svoj nastup.

IMEX 2010 ¢e, pored velikog broja
broj poslovnih prilika, omoguciti
izlagaCima i posetiocima izuzetan
program edukacije na engleskom
i nemackom jeziku. Sesije ce biti
organizovane u razliCite tematske

e

Show opens

grupe kao Sto su ,Zivotna sredina’,
Linovacija”i ,liderstvo” da bi se pose-
tiocima omogucilo da izaberu semi-
nare i lakSe isplaniraju svoje vreme.
Edukacija ¢e ove godine pokriti teme
profesionalnog i licnog
razvoja  prepoznajuci
zelju mnogih profesio-
nalaca u kongresnom
turizmu da razviju
prenosive vestine, kao
i da povecaju kvalitet
uenja izvan kancel-
arije. IMEX radionice
i seminari ¢e se foku-
sirati na odgonetanje
buducnosti branse i po-
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moci pojedincima da shvate kako da
dodaju li¢nu i profesionalnu vrednost
dok rade u konstantno promenljivom
i dinami¢nom sektoru.

Dan Asocijacija 2010, taj vazni
godisnji dogadaj koji omogucava
kupcima i planerima da ucestvuju u
prilagodenom programu edukacije
i povezivanja sa ljudima, odrzace se
u ponedeljak 24. maja u Frankfurtu i
organizuje ga IMEX u partnerstvu sa
ICCA. Preko Dana Asocijacija IMEX,
putem foruma, prezentacija i semina-
ra obezbeduje ucesnicima najsvezije
novosti iz brande, a delegati cene
ovu priliku za ucenje od drugih i
povezivanje sa njima.

Sumirajuéi koristi od IMEX-a 2010,
predsednik IMEX Grupe, Rej Blum,
kaze: ,IMEX nastavlja da napreduje,
ulaze i inovira. Ova godina nece biti
izuzetak. Zapravo, uz realistican i
Cvrst osecaj nase branse, moramo
da nastavimo da dajemo rezultate
na svim frontovima. To znaci - viso-
kokvalitetne kupce, veliki broj pravih
poslovnih  sastanaka, zadovoljne
izlagace, ciljanu, relevantnu i inte-
resantnu profesionalnu edukaciju i,
ne na poslednjem mestu, priliku za
susret lice u lice sa starim kolegama i
sebi ravnima kao i za razvijanje novih
kontakata. Nikada pre IMEX nije bio
sveobuhvatniji, ili neophodniji za po-
slovanje”

Opening ceremony
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IMEX SHOW 2010 -
ON TARGET FOR BIGGER BUSINESS

Now in its eighth year, IMEX 2010, the award-winning international exhibition for the worldwide meetings, events and incentive travel industry, will build on
the success of last years exhibition with an increase in long-haul hosted buyers, more exhibitors and a more diverse professional education programme.

The eighth IMEX will open on May
25th at Messe Frankfurt with its large-
st ever hosted buyer programme in
place and visitor and exhibitor targets
all on course for year-on-year growth.
The IMEX Group have announced that
they are on course to deliver more
business opportunities than ever
when the doors open in May 2010.
Over 40 new hosted buyer groups
have been confirmed with many of
the new buyers coming through key
global hotel groups.

Atotal of 62 exhibitors have increased
stand space compared to 2009, and
several hotels also account for new
exhibitors at the show. Ray Bloom,
Chairman of the IMEX Group says,

“Our experience of both exhibitor and
hosted buyer numbers upholds these
findings. It suggests that the unde-
rlining fundamentals in our industry
are robust, despite a changing global
economic outlook. This bears out the
fact that virtually every sector of our
industry is consistently prepared to
commit to IMEX knowing they have
the opportunity of meeting the right
people, doing good business and be-
ing assured of getting all the support
they need.” According to last year’s
post-show hosted buyer evaluation, a
record $375.5 million dollars worth of
contracts are estimated to have been
agreed during IMEX 2009, with an

approximate $1.7 billion added in the
nine months following. In response to
these increases in business, and espe-
cially the rise in individual and group
appointments, many exhibitors were
quick to book additional space for
2010. Demand for exhibition space
has been particularly strong from
Asian meetings and events industry
suppliers with Macau, Sri Lanka and
Indian Holiday all expanding their
presence. IMEX 2010 will also conti-
nue to balance an unparalleled nu-
mber of business opportunities with
an exceptional education programme
delivered in both English and Ge-
rman. Sessions will be organised into
different tracks such as ‘environme-
ntal, ‘innovation’ and ‘leadership’ to
allow visitors to choose seminars and
plan their time more easily. Education
will cover both professional and pe-
rsonal development themes this year
in recognition that many meetings
industry professionals are eager to
develop transferable skills and also
to maximise high quality free learni-
ng opportunities outside the office.
IMEX workshops and seminars will fo-
cus on unlocking the industry’s future
and helping individuals understand
how to add personal and professional
value whilst working in a constantly
changing and dynamic sector.

Association Day 2010, this important
annual event that allows association
buyers and planners to participate
in a tailor-made education and ne-
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tworking programme, will take place
on Monday 24 May in Frankfurt and
is organised by IMEX in partnership
with ICCA. Through Association Day
IMEX provide a forum for thought
leadership specifically for association
executives, where the latest industry
news and ideas are communicated
via a comprehensive programme of
presentations and seminars. Dele-
gates also appreciate the opportunity
to learn from and network with each
other.

Summing up the benefits of IMEX
2010, IMEX Group Chairman, Ray
Bloom, says:“IMEX continues to adva-
nce, invest and innovate. This year
will be no exception. In fact, with
industry sentiment both realistic and
robust, we must continue to deliver
on all fronts. That means high qua-
lity buyers; high numbers of genu-
ine business appointments; satisfied
exhibitors; targeted, relevantandinte-
resting professional education and,
notleast, the chance to meetold colle-
agues and peers face to face as well
as developing new contacts. Never
has IMEX been more comprehensive,
or more necessary for business.

Mascot
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statistics

SAJMOVI TURIZMA U REGIONU

U prethodnom periodu, od januara do aprila 2010. godine odrzani su medunardoni sajmovi turizma u gotovo ¢itavom regionu Jugoistocne
Evrope. Od Ljubljane do Sofije i izlagaci i posetioci imali su prilike da obidu vise turistickih izlozbenih manifestacija i sajmova: sajam Conventa
Ljubljana, sajam METUBES Budva, sajam IFT Beograd, sajam CROTOUR Hrvatska, sajam HOLIDAY & SPA EXPO Sofija.

Sajmovi, kongresi i izlozbe su jedinstvena prilika
predstavljanja turisticke ponude, susreta s novim
poslovnim partnerima i klijentima, odrZavanja ve¢
postojecih odnosa, istrazivanja triSta i postavljanja
temelja buduce marketinske strategije. U nastavku
tabelarno predstavljamo neke od vecih sajmova
u regionu Jugoistocne Evrope. | pored finansijske
krize i recesije u sektoru turizma, organizatori kazu
da postoji ogromno interesovanje za izlaganje.
Ocigledno je da profesionalci iz bran3e shvataju va-
Znost dobrog oglasavanja, a dobri poslovni kontakti
suim neophodni da preguraju ova teska vremena.
Potraznja za novim kontaktima i novim trzistima

sve je veca. Dokaz tome je ponovno organizovanje
sajamske manifestacije DANI TURIZMA, manifesta-
dije koja se nakon 3est godina ponovo otvara, upra-
Vo iz razloga sve veceg interesa kako za domacom
tako i za regionalnom turistickom ponudom i turi-
stickim potencijalima. Na vecini sajmova u regionu
predstavljena je pretezno leisure” ponuda turizma
i destinacija. Medutim, iz uprave Jadranskog sajma
navode da je primetan trend rasta izlagaca iz se-
gmenta MICE turizma, iako je glavni fokus i dalje
na letovanjima i odmorima. ,Razvijanje segmenta
MICE turizma je u skladu sa strategijama razvoja
turizma u Cmoj Gori ali i regionu koji ovaj segment

REGIONAL TOURISM FAIRS

In the previous period, January-April 2010, the international tourism fairs were held in almost the entire SEE region. All the way from
Ljubljana to Sofia, exhibitors and visitors alike had an opportunity to visit a number of tourism exhibitions and fairs: Conventa Fair Ljubljana,
METUBES Fair Budva, IFT Fair Belgrade, CROTOUR Fair Croatia, HOLIDAY & SPA EXPO Fair Sofia.

Fairs, congresses and exhibitions are a unique
opportunity to present the touristic offer, meet
new business partners and clients, maintain the
current relations, do market research and lay the
comer stone for the future marketing strategy.
The table below shows some of the major fairs in
the SEE region. Despite the financial crisis and the
recession in the tourist industry, the organizers say
that there is a huge interest towards the exhibition.
Obviously the contractors from the branch realize
how important good advertisement and successful
business contacts are for them to survive in these
hard times. The demand for new contacts and ma-

Exhibition Location Date Venue Exhlb!tlonz
spaceinm
METUBES Budva, Montenegro 10-13. Adria Fair -
! February 2010
IFT Belgrade, Serbia g2 Belgrade Fair 32,600.00
! February 2010 T
HOLIDAY & SPA ) 25-27. National Palace of
EXPO S Ly February 2010 Culture ZIELL
CROTOUR Zagreb, Croatia [l Zagreb Fair 3,000.00
! April 2010 A
_— . 20-23. Ljubljana Exhibition
LA I A, S 2 January 2010 and Convention Centre LY
ROMANIAN . 25-28. Romexpo Exhibition
TOURISM FAIRTTR |~ Sucharest Romania 11 5010 Center ALY
TOURISMDAYS/  Sarajevo, Bosnia And 24-77. Saraievo Fair Expected on
yet to come Herzegovina September 2010. I 3,000.00

rkets is on the rise. As a witness to that is the fact
that TOURISM DAYS fair is to be organized again,
which is an event to see the light of the day again
after six years, for the very reason of growing inte-
rest in the local and regional tourist offer and po-
tentials alike. Most regional fairs usually featured
the leisure tourism and destination offer. However,
the Adriatic Fair Management say that there is an
observed growing trend in MICE tourism exhibitors,
although the focus s still on summer vacations and
holidays. “The development of MICE tourism is in
line with the tourism development strategies in
Montenegro, as well as in the region, which reco-
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prepoznaju kao potencijalnu Sansu i vrlo atraktivnu
mogudnost za priviatenjem gostiju i ostvarivenjem
prihoda tokom itave godine. Broj hotela i agencija
koje na METUBES-u poslovni turizam prezentuju
kao kljuéni deo ponude konstantno raste a ulaganja
koja se planiraju u ovom segmentu pokazuju da bi
to u bliskoj buducnostimogao biti jedan od domina-
ntnih segmenata ukupne ponude” kaze za SEEbtm
Vatroslav Belan, Rukovodilac marketing sluzbe Ja-
dranskog sajma. Ova situacija slicna je i na ostalim
sajmovima, na kojima se segmentu poslovnog tu-
rizma, u okviru celokupne ponude neke destinacije,
hotela ili agencije, sve vi3e pridaje znacaja. (). C.)

gnizes this segment as a potential and attractive
opportunity to draw guests and generate revenues
all year round. The number of hotels and agencies
who present the business tourism on METUBES as
the key part of their offer is constantly growing,
and the investments planned in this segment show
that it could be one of dominant segments of to-
tal offer in near future” says for SEEbtm, Vatroslav
Belan, Marketing Manager of the Adriatic Fair.
The situation is nothing different on other fairs,
which give more and more importance to the bu-
siness tourism segment within the total offer of a
destination. (.C)

Number
of visitor

Exhibiting
countries from SEE region

Serbia, Bosnia and
Herzegovina, Slovenia, Croatia, -
Macedonia, Albania
(roatia, Macedonia, Slovenia,
Montenegro, Bosnia and
Herzegovina, Bulgaria

over 50.000

Croatia, Macedonia, Slovenia over 20.000

- over 30.000

Slovenia, Croatia, Serbia,
Montenegro, Bosnia and -
Herzegovina, Bulgaria, FRYM

Bulgaria Over 20.000

Croatia, Slovenia, Montenegro,

Macedonia, Bulgaria, Serbia Cca 10.000 - 20.000
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SOMELLJER - DIREGENT
HARMONILJE VINA | HRANE

UZivanje u vinu je proslava Zivota i ugodnog drustva. Kvalitetno uZivanje u vinu zahteva znanje o njegovim razlicitostima, ukusima i stilu.
Vino se postuje i danas se vinska kultura ne meri proizvedenim ili ispijenim hektolitrima, ve¢ upravo znanjem i odnosom prema vinu. Uzivanje u
vinu i hrani predstavlja gastronomsku simboliku braka i ljubavi u svim zemljama sveta, a osoba koja ove dve celine vidi zajedno kao neophodnu

i neraskidivu je SOMMELIER.

Profesija somelijer

Nastala u kasnom srednjem veku,
profesija somelijera je evoluirala i
razvijala se zajedno sa kulinarstvom
i restoranterstvom, a njihov odnos
je postao neraskidiv i neophodan,
donoseci kao posledicu vrhunski ga-
stronomski dozivljaj. Somelijeri da-
nas nisu samo prodavci, degustatori
i ocenjivadi vina, ve¢ u restoranima i
hotelima predstavljaju dirigenta ha-
rmonije braka vina i hrane. Od njega
Cete Cesto dobiti obrazloZzenja po
pitanju razlicitih sorti grozda od ko-
jih se vino pravi i zbog ¢ega razlicite
sorte grozda imaju drugaciji karakter
u vinu, ali takode somelijer ima veliki
udeo pri izboru i spajanju razlicitih
vina sa razli¢itim jelima. Njegov po-
sao nije da se mesa u ukuse gostiju,
nego da ukuse jednostavno prilagodi
vinima koje preporucuje.

Najvecu ekspanziju ova profesija
dozivljava 70-tih godina dvadesetog
veka zahvaljujuci razvoju turizma.
Danas postoji negde oko 90.000 pro-
fesionalnih somelijera u svetu (od
¢ega 30.000 Zena) koji pored rada
u ugostiteljskim objektima svoju
ulogu imaju i u drugim komercijalnim
strukturama: velikim distributivnim
sistemima,  specijalizovanim  pro-
davnicama, galerijama vina...
Udruzenje Somelijera Srbije SERSA
osnovano je 2003. godine i danas
broji vise od 80 ¢lanova i jos mnogo
vide prijatelja, saradnika i partnera.
Udruzenje Somelijera Srbije pruza
razlicite edukativne programe, kako
za profesionalne somelijere, tako i
za ljubitelje vina. U gotovo svim evro-
pskim i svetskim zemljama, poklanja
se velika paznja Skolovanju someli-
jera. Gde god da je uticaj vina vedi i

tradicija vinske kulture starija, tu se
takode nalaze i savremene 3kole za
treniranje i razvoj somelijera. Kod
nas u zemlji osnivanjem “Udruzenja
profesionalnih  somelijera Srbije -
SERSA’, grupa mladih, ali veoma isku-
snih ljudi u domenu poznavanja vina
i vinske kulture sa zadovoljstvom
prenosi svoje znanje i iskustvo na
mlade ¢lanove somelijera i ljubitelje
vina. Udruzenje je do sada organi-
zovalo cetiri zvani¢na takmicenja za
najboljeg somelijera Srbije, a pored
toga SERSA je organizovala mnoge
humanitarne akcije, manifestacije i
takmicenja. SERSA je takode suorga-
nizator beogradskog Sajma turizma
na kojem je u februaru 2010. godine
organizovala BeoWine Fair u okviru
koga je odrzano i redovno takmicenje
za najboljeg somelijera Srbije, na ko-
jem je drugi put zaredom pobedila
Gdica Burda Kati¢, koja je predsta-
vljala udruzenje SERSA na svetskom
prvenstvu za najboljeg somelijera u
Cileu u aprilu ove godine pod orga-
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nizacijom Medunarodne Asocijacije
Somelijera AS, ¢iji je SERSA ¢lan .
Udruzenje Somelijera Srbije za ljubi-
telje vina pored edukativnih radionica
i predavanja, organizuje i “Druzenje
sa vinom” koji su prilagodeni Zeljama
grupe koja prisustvuje radionica-
ma. Kroz ove programe akcenat je
stavljen da se ljubitelji vina $to vise
priblize razli¢itim vinima od razli¢itih
sorti grozda iz razli¢itih regiona, ali i
uparivanje vina i hrane.

“SERSA u regionu ima sjajnu saradnju
sa svim udruzenjima. Godine 2005.
smo podrzali sa svojom radioni-
com, osnivanje i formiranje makedo-
nskog udruzenja u Skoplju. Takode
Cesto saradujemo, a i posecujemo
slovenacke i hrvatske vinarije. Sve
seminare, kongreseikonferencije, bilo
u regionu ili dalje, obilazimo i prisu-
stvujemo kad god mozemo, a mani-
festacije u okviru ASI ne propustamo,
jer je to i deo nase medunarodne
obaveze, mada je slobodno mogu
re¢i i najvece zadovoljstvo. Orga-
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nizovali smo i takmicenja za vina,
takmicenja za somelijere Wine Cha-
llenge cup, Beowine Fair 2010, kao
i redovne Sestomesecne skupstine
i dvogodisnje kongrese koji su deo
obaveze iz naseg statuta’, rekao je
predsednik Udruzenja SERSA, Miro-
slav Radojcin.

0d 10 - 15 aprila ove godine odrzano
je svetsko prvenstvo za najboljeg
somelijera sveta u Santiagu, Cile.

Region Cilea ima dugu istoriju vino-
gradarstva u regiji vina Novog sveta
jos od XVIveka kada su $panski konki-
stadori doneli vinovu lozu Vitis vini-
fera pri kolonizaciji regiona. lako je
Cile relativno mlada zemlja po pitanju
vina, vrlo brzo se razvija. Broj vinarija
koji je porastao od 1995. godine sa
12, na preko 70, 2005. godine, meri
se hiljadama i hiljadama hektara. Cile
je danas peti najveci izvoznik vina na
svetu, a deveti najvedi proizvodac.
Pripreme za 13. svetsko takmicenje
za najboljeg somelijera pocelo je pre
nesto vise od godinu dana. Delegaci-
je se sastoje od predsednika raznih
nacionalnih udruzenja somelijera,
najboljeg somelijera iz svake zemlje,
kao i najprestiznijeg pisca o vinima te
zemlje.

Srbiju je na prvenstvu predstavljala
dvostruka Sampionka gdica Durda
Kati¢, koja je 2007. godine upisala
kurs za somelijere u Beogradu gde je
otkrila jos vecu ,pasiju” prema vinu!
| od tog trenutka ona postaje njen
,hadin Zivota”,

,Kada kazem ,pasija“ mislim na mno-
go vise od one strasti o kojoj se stalno
prica! Naime, sama ideja i pomisao da
iz jedne ¢ase vina mozZete ,na slepo”
da procitate sve karakteristike tog

vina je bilo nesto $to je mene u po-
tpunosti fasciniralo kada sam prvi put
prisustvovala radionici somelijera pre
nekih 6-7 godina i tada odlucila da i
ja to Zelim da nau¢im! Znala sam da
nece biti lako, ali i da nije nedostizno,
i tako je sve pocelo”.

Srbija je ostavila sjajan utisak s obzi-
rom da je, pored tri evropska prve-
nstva od 2003. godine na kojima je
UdruZenje somelijera Srbije SERSA
ucestvovalo, ovo bilo
prvo zvani¢no svetsko
prvenstvo za somelijere
na kojem je Srbija uce-
stvovala. Sto se zemalja
iz regiona tice, predsta-
vnike suimaleiCrna Go-
ra uz somelijera Zorana
Avramovica, Hrvatska
sa predstavnikom Klau-
diom Jur¢icem, kao i
Slovenija i njen najbolji
somelijer Sebastijan Pi-
ntar. Bosna i Hercegovina i Makedo-
nija jo$ uvek nemaju udruzenja pa
shodno tome nisu imale ni predsta-
vnike na ovom takmicenju.

U meduvremenu ovu zemlju su za-
desili zemljotresi, ali je priprema ipak
nastavljena. “Za Cileansku asocijaciju,
ali i celu zemlju je bila izuzetno ve-
lika Cast $to smo i pored svih onih
zemljotresa ipak prevalili toliki put
da dodemo na takmicenje i izloZimo
sebe eventualnom riziku” kaze Burda
za SEEbtm magazin. Pedeset i dve
zemlje su registrovane sa svojim
zvani¢nim delegacijama i uzimaju
ucesce u takmicenju koje se odrzava
svake tri godine. Po re¢ima Burde
Krsti¢, organizacija ovog dogadaja je
zaista ozbiljan posao.

“Kada treba da organizujete tako
nesto na drugom kraju sveta, da za
52 zemlje obezbedite dobre uslove,
smestaj, samo takmicenje, obilazak vi-
narija, ruckove, vecere... bezbednost...
samo oni znaju koliko su uloZili u sve
to. Ali bili su sjajni domacini i pored
svega $to ih je zadesilo. Sam smestaj
u hotelu je bio sjajan pa i sve ostalo.
Moglo je da se oseti koliko smo im
vazni, jer u svakoj vinariji smo bili
docekani od strane samih vlasnika $to
je malo kome ikad poslo za rukom”.
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1. Pored zvanitnog dela predsta-
vljanja somelijera i delegata iz svake
zemlje, da li ste imali prilike da
vidite i Cile? Jeste li videli i neke od
plantaza?

Da, imali smo organizovane obilaske
najboljih vinarija kao $to su Casa La-
postolle, koja predstavlja sam svetski
vrh po arhitekturi i tehnologiji. Po-
tom vinarija Errazuriz koja je sama
ikona vinskog sveta, istorije i tradicije
u Cileu. Vinarija Vina Montes, takode.
Ono $to je fascinantno za ovu vinariju
pored impozantnih vinograda jeste
to $to je cela vinarija izgradena po
Feng-Sui konceptu koji funkcionise
neverovatno. Tu je jo$ Concha y Toro,
mozda ovde najpoznatija vinarija gde
smo imali prilike da testiramo Iconic
wines! Kao i Casas del Bosque u Casa-
blanca vally, gde nas je ugostio mladi
winemaker sa Novog Zelanda.

Celazemljajezaistapredivnoprirodno
bogatstvo, sa jedne strane okruzena
Andima, sa druge Pacifikom, veliki
potencijal imaju i u vinskom turizmu
i dosta dobro ga iskorisc¢avaju.

2.Vase “obaveze” predstavljanja nase
zemlje se i dalje nastavljaju...

Nakon pobede u februaru 2010. go-
dine, gde je u sklopu Sajma turizma
odrzano takmicenje za najboljeg
somelijera Srbije, ocekuju me pre-
dstavljanja Srbije na slede¢em evro-
pskom prvenstvu, koje se odrzava
ove godine u novembru u Francuskoj
u Strazburu, i na svetskom prvenstvu
2013 u Japanu u Osaki.

Svetska i evropska prvenstva se
odrzavaju svake dve godine u razli-
Citim zemljama. Godine 2004. u Ru-
inaru u Francuskoj, na evropskom
prvenstvu nasu zemlju je predstavljao
gospodin Stevan Rajta, kao i 2006.
godine na evropskom prvenstvu u
Parizu.

Ove godine, organizacija se pomerila
iz Evrope i po vinima Cuvene Francu-
ske na takode ¢uven i znacajan Cile.
U Cileu na Svetskom Prvenstvu je SER-
SA, posle dve godine posmatrackog
statusa, postalaizvani¢no punopravni
¢lan ASI -a sa pravom glasa, $to pre-
dstavlja sam krem svetske asocijacije
somelijera. (J.C)



interesting

Profession

= business travel
& meetings

SOMMELIER - CONDUCTOR OF WINE
AND FOOD HARMONY

To enjoy wine is to celebrate life and pleasant company. To fully enjoy wine requires the knowledge of its varieties, tastes and styles. Wine is
widely appreciated and today the culture of wine is not about how much it has been produced or consumed, but it is about the knowledge and
the way wine is treated. To enjoy wine and food is a gastronomic symbol of love and marriage in all countries around the world, and the person
who sees these two together as necessary and inseparable is a SOMMELIER.

Sommelier as a Profession

Emerged in the late Middle Ages, So-
mmelier as a profession have evolved
and developed together with gastro-
nomy and restaurants, and their
connection has become inseparable
and necessary, resulting in the top
gastronomic experience. Sommeliers

today are not mere sellers, tasters
and judges of wine, but they are the
conductors of food and wine marital
harmony in restaurants and hotels.
They will often give you accounts of
varieties of grapes used for wine ma-
king and reasons why grape varieties
have a different wine character, but
also a sommelier plays a big role in
selecting and matching wine varie-
ties with different meals. Their job is
not to meddle in the tastes of guests,
but simply to adjust their tastes to the
recommended wines.

The largest expansion of professional
Sommeliers took place in the 1970s
due to the development of tourism.
Today, there are around 90,000 pro-
fessional Sommeliers in the world
(of whom 30,000 are women) who,
apart from working in hospitality
industry, play their role in other co-
mmercial structures: major distribu-
tion systems, specialized shops, wine

galleries... The Serbian Sommelier
Association (SERSA) was founded
in 2003 and today it gathers over
80 members and a lot more friends,
associates and partners. The Serbian
Sommelier Association provides vari-
ous educational programmes both,
for the professional Sommeliers and
for the wine connoisseurs. In almost
all European and world countries, a
lot of attention is paid to the educa-
tion of sommeliers. Wherever the
wine tradition has a big influence
and the wine culture has a long tra-
dition, there are also modern schools
for the training and improvement of
Sommeliers. In our country, a group
of young, but very experienced profe-
ssionals in wine culture have founded
the Serbian Sommelier Association
and are keen on sharing their kno-
wledge with younger Sommelier
members and wine connoisseurs. So
far, the Association has organized
4 official competitions for the best
Serbian sommelier, and in addition
SERSA has organized numerous aids,
events and competitions. SERSA is
also a co-organizer of the Belgrade
Tourism Fair where it organized Beo-
Wine Fair in February 2010, including
the traditional competition for the
best Serbian sommelier, which was
won for the second time in a row by
Ms Durda Kati¢, who represented
SERSA in the world championship for
the best Sommelier in Chile in April
this year, organized by the Interna-
tional Sommelier Association ASI,
with SERSA as one of its members.

For wine connoisseurs, the Serbian
Sommelier Association organizes, in
addition to educational workshops
and lectures, “Time with Wine” adju-
sted to the wishes of the group
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attending the workshops. These
programmes focus on presenting to
connoisseurs the varieties of wine
made of grape varieties from various
regions and how they are matched
with food.

“SERSA has a great cooperation
with all associations in the region.
In 2005, we supported through our
workshops the foundation and set
up of the Macedonian Association
in Skopje. Also, by cooperating with
Slovenian and Croatian Associations
we often visit their wineries. We visit
and attend all seminars, congresses
and conferences, either in the region
or beyond as much as we can, and
we never miss the events organized
by ASl since it is also part of our inte-
rnational obligation although it is
free and | daresay at the same time

the greatest pleasure. We have orga-
nized wine competitions, sommelier
competitions, Wine Challenge Cup,
Beowine Fair 2010 and the regular
half-annual Assembly sessions and
two-year congresses are part of ob-
ligations under our Articles of Asso-
ciation”, says the SERSA President,

I . . W
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Miroslav Radojc¢in. From 10 - 15 April
this year, the World Championship
for the best sommelier was held in
Santiago, Chile. The Chilean region
has a long viticultural history for a
New World wine region dating to
the 16th century when the Spanish
conquistadors brought Vitis vinifera
vines with them as they colonized the
region. Although Chile is a relatively
small country when it comes to wine,
it has been developing very quickly.

The number of wineries has grown
from 12 in 1995 to over 70 in 2005,
accounted for in the thousands and
thousands of hectares. Chile is now
the fifth largest exporter of wines in
the world, and the ninth largest pro-
ducer. Preparations of 13th world’s
best sommelier competition began
more than a year ago. The delega-
tions consist of the Presidents of the
various national Sommelier Associa-
tions, the best sommelier from each
country, and the most prestigious
wine writer of that country.

Serbia was represented by two-time
champion Ms Burda Kati¢, who enro-
lled on the sommelier course in Be-
Igrade in 2007 having discovered a
stronger even passion for wine! From
that point on, it became her way of
living.

“When | say ‘passion’ | refer to a lot
more than the passion which is of-
ten talked about! Namely, the very
idea and thought that from a single
glass of wine you can blindly read all

the specifics of such wine was some-
thing that | found absolutely fascina-
ting when | attended the sommelier
workshop for the first time some 6
or 7 years ago and it was then that |
decided that | wanted it too! | knew
it wouldn't be easy to learn, but | also
knew it wasn't impossible, and that’s
how it all started". Serbia made a great
impression given that apart from the
three European championships since
2003 where SERSA had taken part,
this was the first official world champi-
onship for Sommeliers where Serbia
participated. As far as the countries
in the region are concerned, Mon-
tenegro was also represented by So-
mmelier, Zoran Avramovi¢, Croatia
was represented by Klaudio Jurci¢,
and Slovenia with its best Sommelier,
Sebastijan Pintar. Bosnia and Herze-
govina and Macedonia still do not
have associations and therefore they
did not have any representatives in
this competition.

Meanwhile, the country suffered
earthquakes, but the preparations
continued nevertheless. “For the
Chilean association, but also for the
entire country, it was a huge honour
that we still made such a long way
despite all the earthquakes and ma-
naged to come to the competition,
exposing ourselves to potential risks’,
says Burda for SEEbtm Magazine. Fi-
fty-two countries and their official
delegations have been registered and
they participated in the competition,
which is held every three years. Acco-
rding to Durda Krsti¢, to organize
such an event is a most serious job.
“When you need to organize some-
thing like that at the other end of
the world, provide good conditions,
accommodation, the very competi-
tion, the visit to wineries, lunches,
dinners... security... for 52 countries,
only they can know how much they
invested in all that. But they were
wonderful hosts despite all they had
suffered. The hotel accommodation
was as great as everything else. You
could feel how important we were for
them as the very hosts welcomed us
in each and every winery which few
ever managed to pull”.
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1.Apartfrom the official presentation
of sommeliers and delegates from
each country, did you have a chance
to see Chile? Did you have a chance to
see some of the plantations?

Yes, we were taken on organized
tours of the best wineries such as
Casa Lapostolle, which is the very top
in the world in terms of architecture
and technology, followed by Errazuriz
winery which is the icon of the wine
connoisseurs, history and tradition
in Chile. Montes winery too. What's
fascinating about this winery, in addi-
tion to imposing vineyards, is that the
entire winery was built according to
the Feng-Shui concept which works
incredibly. There's also Concha y Toro,
which is perhaps the best-known one
there and we had a chance to taste
their Iconic wines! Just as in Casas del
Bosque in Casablanca valley, where
we were welcomed by a young wine-
maker from New Zealand.The entire
country is really wonderful natural
wealth, on the one side surrounded
by the Andes, and on the other by the
Pacific... there is a huge potential in
wine tourism and they are leveraging
it quite well.

2. Your “obligations” to represent our
country are still on...

After winning in February 2010,
where the competition for the best
Serbian sommelier was held within
the Tourism Fair, | am going to pre-
sent Serbia in the next European
Championship to be held this year in
November in Strasbourg, France, and
in the World Championship in Osaka,
Japan, in 2013. The European and
world championships are held every
two years in different countries. In the
2004 European Championship in Rui-
nart, France, we were represented by
Mr Stevan Rajta, as well as in the 2006
European Championship in Paris. This
year, the organization is moved from
Europe and wine-renowned France to
the famous and important Chile too.
At the World Championship in Chile,
SERSA officially became, after a two-
year observer status, the full member
of ASI with the voting right, which is
creme de la creme of the world so-
mmelier association. (J.C)



OPENING SOON
Tulip Inn Putnik Belgrade:

Service with smile, comfortable stay

"‘“ . o

LOCATION ¢ LOKACIJA

Situated between the business hub of New Belgrade and the es-
planade near Danube River, with comfortable rooms and excellent
conference venue, Tulip Inn Putnik Belgrade is the perfect place for

business people as well for those who come for leisure.

Smesten izmedu poslovne zone Novog Beograda i popularnog
Setalista kraj Dunava, sa udobnim sobama i odlic(nom konferencijs-

kom salom hotel predstavlja savrSeno mesto za poslovne ljude, ali i

za one Zeljne uzivanja i razonode.

211

A

)
TULIP INN

PUTNIK BELGRADE

Pre-opening office
Telephone + 381 || 3208636
Fax + 381 || 3208627

Palmira Toljatija 9
| 1070 Belgrade
Serbia
Telephone + 381 || 2259999
Fax + 381 |1 2259888
info@tulipinnputnikbelgrade.com
www.tulipinnputnikbelgrade.com

Tulip Inn Putnik Belgrade
Traditionally good service in
modern ambience.

Tulip Inn Putnik Belgrade

Tradicionalno dobra usluga u
modernom okruzenju.

FACILITIES e SADRZA|

* 97 rooms / 97 soba
* Restaurant Nevski offering local and international cuisine
/ Restoran domace i internacionalne kuhinje Nevski
* Absolut café and lounge bar
* 1 conference venue for up to 200 people
/ | konferencijska sala za do 200 osoba
e Fitness and spa center on 1000 m2
/ Fitnes i spa centar na 1000 m2
* Free wireless internet access in all areas of the hotel
/ Besplatan pristup bezi¢nom internetu u celom hotelu
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Festival

Festival je manifestacija koju obi¢no organizuje lokalna zajednica, a koja sluzi za ispunjenje konkretnih potreba, kao i za zabavu. Postoji veliki
broj festivala u svetu. lako mnogi od njih imaju korene u religiji, ostali imaju sezonski karakter ili izvesni kulturni znaaj. | neke od institucija
organizuju sopstvene festivale (koji se cesto nazivaju “fest”) da bi obeleZile znacajne dogadaje svoje istorije. Oni mogu biti dan osnivanja
institucija ili drugi dogadaj koje odaberu za periodicno obelezavanje i to obi¢no na godisnjem nivou.

Hosted Buyer

Hosted Buyer je osoba koja organizuje, ima uticaj ili donosi budZetske odluke vezane za medunarodna poslovna putovanja, sastanke,
incentive putovanja, medunarodne konvencije, lansiranje proizvoda, trening zaposlenih i slicne dogadaje. http://www.eibtm.com/

Izlozba

Izlozba, u najopstijem smislu, predstavlja organizovano izlaganje i predstavljanje odabranih predmeta. Komercijalne izlozbe, opstepoznate
kao trgovacki sajmovi, trgovacke izlozbe ili ekspoi, obicno se organizuju tako da organizacije iz pojedinih oblasti interesovanja ili privredne
grane prikaZu i pokaZu svoje najnovije proizvode, usluge, provere aktivnosti konkurencije i ispitaju najnovije tokove i mogudnosti. To je vrsta
medija u kome dolazi do fizickog okupljanja kupca, prodavca i proizvoda — snaznog podsticaja za poslovanje. Neki od trgovackih sajmova su
otvoreni za javnost, dok druge mogu posecivati samo predstavnici kompanija (¢lanovi privrednog sektora), kao i predstavnici sedme sile.

Sastanak je dogadaj na kom je glavna aktivnost ucesnika usmerena na edukativna predavanja, ucestvovanje u susretima i diskusijama,
druStvenu interakciju i posecivanje organizovanih dogadaja. Organizacija sastanka ne podrazumeva izlaganje. OpSte uzev, sastanak
podrazumeva okupljanja ljudi zarad posla, druZenja ili verskih razloga.

Poslovno umrezavanje

Poslovno umrezavanje je proces uspostavljanja medusobno korisnih odnosa sa drugim poslovnim ljudima i potencijalnim klijentima,
odnosno kupcima. Ono 5to je od klju¢ne vaznosti za pravo poslovno umreZavanje jeste uspostavljanje medusobno korisnog odnosa, a to je
ono Sto je prava retkost kod standarnog rukovanja i razmene vizit-karata, a koje se posebno istice kao ,$ansa” za poslovno umrezavanje.
Najbolje grupe za poslovno umreZavanje funckionisu kao centri razmene poslovnih informacija, ideja i podrske. Najvaznija vestina za efektivno
poslovno umrezavanje je sposobnost slusanja, a usredsredivanje na to kako se mozZe pomoci osobi koju slusate pre nego na to kako on ili ona
moze pomoci vama predstavlja prvi korak za uspostavljanje medusobno korisnog odnosa. http://sbinfocanada.about.com/

Festival

A Festival is an event, usually and ordinarily staged by a local community, serves to meet specific needs, as well as to provide entertainment.
There are numerous types of festivals in the world. Though many have religious origins, others involve seasonal change or have some cultural
significance. Also, certain institutions celebrate their own festival (often called “fests”) to mark some significant occasions in their history.
These occasions could be the day these institutions were founded or any other event which they decide to commemorate periodically, usually
annually.

Hosted Buyer

Hosted Buyer is a person which organise, influence or make budgetary decisions for international business travel, meetings, incentive travel,
international conventions, product launches, staff training or events. http.//www.eibtm.com/

Exhibition

An Exhibition, in the most general sense, is an organized presentation and display of a selection of items. Commercial exhibitions, generally
called trade fairs, trade shows or expos, are usually organized so that organizations in a specific interest or industry can showcase and
demonstrate their latest products, service, study activities of rivals and examine recent trends and opportunities. It's a media where buyer,
seller and product physically come together - a potent force for business. Some trade fairs are open to the public, while others can only be
attended by company representatives (members of the trade) and members of the press.

Meeting - An event where the primary activity of the attendees is to attend educational sessions, participate in meetings/duscussions,
socialize, or attend other organized events. There is no exhibit component to this event. Generally, meeting is gathering of people, as for a
business, social, or religious purpose.

Business networking

Business networking is the process of establishing a mutually beneficial relationship with other business people and potential clients
and/or customers. The key to true business networking is the establishment of a mutually beneficial relationship, and that’s an incredibly rare
event at the standard shake-hands-and-exchange-your-business-card events that are touted as business networking “opportunities”. The best
business networking groups operate as exchanges of business information, ideas, and support. The most important skill for effective business
networking is listening; focusing on how you can help the person you are listening to rather than on how he or she can help you is the first step
to establishing a mutually beneficial relationship. http://sbinfocanada.about
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IZUMLJEN KOMPJUTERSKI PROGRAM KOJI ZNA STA MISLITE

Kompjuterski program koji ima moguénost pristupa i interpretacije ljudskih misli osmisljen
je u Velikoj Britaniji. Skeniranjem mozga volontera uz pomo¢ ovog programa moglo se doci
do informacija o tri kratka filma o kojima su subjekti razmisljali, a naucnici su uvereni da su
ovim dostignucem na korak blize “oblasti itanja misli”. Uesnici istraZivanja zamoljeni su da
razmisljaju o onome Sto su videli, nakon to su im prethodno prikazani kratki filmovi sa Zenom
koja obavlja brojne aktivnosti, kao $to je razgovaranje telefonom i slanje pisma. Kompjuter je
u 45% slucajeva uspesno “zapazio” na koje su filmove pomislili, stoji u izvestaju u magazinu
Current Biology. Eleanor Maguire s Univerziteta College u Londonu objasnila je da se studija
fokusirala na hipokampus, mali dio mozga koji ima klju¢nu ulogu kod secanja, navigacije i
osmisljavanja buducnosti. Ovi rezultati mogli bi biti korisni kod hap3enja kriminalaca i pre nego to izvr3e neko krivicno delo, a mogli bi pomoci
i urazjasnjavanju slucajeva gubitka secanja, mozdanog udara i drugih stanja, pie Daily Mail.

NEOBICNA POSLASTICA: BELA JAGODA S UKUSOM ANANASA

Nova vocka na trZistu Velike Britanije izgleda poput jagode prelivene slatkim kremom. Nije re¢
0 nekoj do sada nepoznatoj vocki skrivenoj u praSumama Juzne Amerike vec o ‘ukritanju’ na-
zvanom ‘pineberry’ili‘ananas-jagoda; a kroz nekoliko ¢e nedelja Britanci moi uZivati u novom
vocu. 0d svoje crvene i do sada jedine poznate vrste, ne razlikuje se samo belinom ve¢ i ukusom
koji vise nalikuje ananasu. Upravo je zato i dobila naziva ‘pineberry’ ili ‘ananas-jagoda’ To se
voce uzgaja u staklenicima, gde sazreva od zelene do potpuno bele boje ¢ime pokazuje da je
slatka i spremna za konzumaciju. Uvoznici ovog neobi¢nog voca isticu kako se ‘pineberry’ moze
koristi u kolacima i sladoledima na jednaki nacina kao i jagode i ananas.

ODSTAMPANO PRVO 3D IZDANJE DNEVNIH NOVINA

Belgijski dnevni list na francuskom jeziku La Derniere Heure (DH) odStampao je prvo
evropsko izdanje novina u 3D formatu. Svaki od ¢italaca dobija i specijalne besplatne
naocare koje mu omogucavaju pregledanje sadrZaja u novinama. Sve fotografije i re-
klame u posebnom izdanju lista su trodimenzionalne, ali je tekstualni deo ostao ne-
promenjen, javlja BBC. Urednik DH-a izjavio je da zbog velikih troskova ne planiraju
ubuduce novinu izdavati u ovom formatu. Kriticari u Francuskoj pozdravili su novinu,
ali konacni rezultat nazvali “dalekim od savr3enog”. Urednik Hubert Leclercq otkrio je
da je za pripremanje ovog izdanja trebalo dva meseca, a format lista vei je od norma-
Inog. Na novinskim $tandovima naslo se 115.000 primeraka.”SluSamo o 3D bioskopu,
televiziji i video igrama, tako da smo i mi to iskusali’, kaZe Leclercq za agenciju AFP.
“Potrebno je samo nekoliko minuta da se naviknete na fotografije u 3D-u.” Ipak, mnogi
nisu bili zadovoljni mutnim fotografijama na koje je bilo tesko fokusirati se.

I to ne samo da je kuca okrenuta naopacke vec je izvruto i sve Sto se u njoj nala-
7i, bas sve od kupatila pa do cinije za voce koja visi nad vaSom glavom. Na svu
srecu ova kuca nije izgradena kako bi se Zivelo u njoj, vec je izgradena za lokalni
zooloski vrt u Gettorfu u Nemackoj. Kucu je sagradio lokalni stolar Gerhard Mo-
rdhorst zajedno sa prijateljima Gesellseom Splettsosserom i Manfredm Kolaxom,
a u kudi se nalaze kuhinja, kupatilo, dnevni boravak i spavaca soba. “To je bio
pravi izazov za nas. Neprestano smo morali misliti na sliku u ogledalu”, kazao je
Mordhorst. Majstori kaZzu kako im je ovo najludi posao koji su ikada radili te tvrde
kako im je bilo najteZe sastaviti kupatilo zbog svih glomaznih predmeta kao Sto
je, na primer, tus kabina. U izvrnutoj kudi ima blizu 50 predmeta medu kojima su
kreveti, stolovi, mikrotalasna, slike, a najtezi komad je svakako ogromni ormar sa
ogledalom. Majstori su nekoliko meseci proveli kako bi sredili kucu, a ¢ak su zasili i posteljinu kako ona ne bi spadala. Kazu kako je sav taj napor
vredeo. “Divan je osecaj napraviti neSto ovako jedinstveno”, kazao je Splettsosser. Vlasnici zooloSkog vrta se nadaju kako ce ova kuca posetiocima
pruzati potpuno novi pogled na ve¢ poznatu okolinu. “Ludu kucu” osmislio je Dirk Oster, a otvorena je za javnost od 30. marta.
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ZASTAVA BIH NA YRHU MERA PEAK NA HIMALAJIMA

Zastava Bosne i Hercegovine prvi put se zavihorila na vrhu Mera Peak na Himalajima (6.476 m). U sklopu
medunarodne himalajske ekspedicije, u organizaciji Extreme Summit Teama iz Beograda, zastavu BiH
su na ovaj vrh izneli sarajevski planinari Braco Babic, RedZep Grabus i Sanja Mitrovi¢. Na vrh su se popeli
i Aleksandar Spasi¢, Milos Ivackovi¢, Bobana Petrovi¢ i Jovo EICi¢, dok su Sandra Bozic i Milan Kurili¢
odustali u poslednjem visinskom kampu (5.750 m), a Dragan Malinovi¢ dan ranije na prevoju Mera La
(5.450 m), javili su iz Katmandua izvori ekspedicije.

SOLARISOVE ZUTE PODMORNICE

Jedinstvena ponuda Solaris hotela dodatno je obogacena sa zabavnim sadrZajima za celu porodicu,
odnosno sa tri Zute podmornice — Solaris Yellow Submarine. Solaris Zute podmornice su izgradene
prema nacrtima poznatih americkih dizajnera razlicitih plovnih objekata za zabavu i istraZivanje,
s najvisim standardima sigurnosti. Zute podmornice su prve ovakve vrste u Hrvatskoj i jedine
koje se mogu naci samo u Solaris Hotels Resortu. Podmornice su dugacke 4 metra i mogu nositi
Cetveroclanu posadu ili jednu porodicu. U samoj kabini koja plovi ispod mora mogu stati dva clana
posade. Svi gosti Solaris Hotela ¢e moci uZivati u istrazivanju podvodnog sveta uz mogucnost najma
podmornice na sat vremena iIi poludnevno Ukoliko bi gosti Zeleli skipera Solaris moZe organizo-

PUTNICI RYANAIRA PLACACE | KORISCENJE TOALETA

Poznata low-cost Irska aviokompanija Ryanair odlucila se na korak dalje kada su u pitanju
jeftini letovi kojim je stekla veliku popularnost medu putnicima, te je odluila da naplacuje
i koriS¢enje toaleta tokom letova. Svi toaleti u avionu radice na principu placanja kovani-
cama, ¢ime Ce putnici biti primorani da izdvoje funtu ili euro za koriS¢enje toalet ili pranje
ruku."Naplacivanjem koris¢enja toaleta verujemo da cemo promeniti ponasanje putnika za
koje se nadamo da ce toalet koristiti pre i posle letova. To ¢e nam omoguciti da uklonimo dva od
tri toaleta i ubacimo najmanje Sest novih sedista’; rekao je Stephen McNamara iz Ryanair-a.

ANGELINA JOLIE I BRAD PITT USKRS ISKORISTILI ZA POSETU SARAJEVU

Angelina Jolie i Brad Pitt, verovatno najpoznatiji holivudski celebrity par, tokom nedeljnog posle-
podneva sleteli su na aerodrom u Sarajevu. Prema pisanju BiH portala, koji ekskluzivno javlja o
dolasku glumackog para, razlog njihovog poseta Sarajevu nije jasan. Angelina i Brad u Sarajevo
su, naime, stigli bez ikakve prethodne najave. Isti izvor javlja kako slavni par na aerodromu uopste
nije prosao pasosku niti carinsku kontrolu, ve¢ su nakon sletanja odmah seli u automobil i zaputili
se prema gradu. U BiH medijima pojavila se informacija da su Angelina i Brad u Sarajevo stigli priva-
tnim avionom, nakon ¢ega su posetili americku ambasadu, te se smestili u hotel Europa. Novinarima
u BiH prvo je palo na pamet da bi poseta slavnog glumackog para mogla biti povezana sa Sarajevo
film festivalom, ali iz direkcije Festivala demantirali su da znaju iSta o dolasku “Brangeline’”.

DREVNA PALATA ZAKOPANA ISPOD SERATONA U SOFLJI

Sofija bi uskoro mogla da dobije malo rimskog ambijenta ukoliko palata Konstantina Ve-
likog bude iskopana i izloZena u centru grada. Sofija ¢e imati novu izuzetnu arheolosku
atrakciju da ponudi turistima sledece godine — rimsku palatu koja je trenutno zakopana
ispod hotela Seraton u centru Sofije. Otkopavanje drevne palate Konstantina Velikog (306 —
337.) otpocece sledece godine, izjavio je glavni arhitekta grada Sofije, Petar Dikov. Nagove-
stio je da bi ruSevine mogle biti izloZene ispod staklenog krova ¢ime bi Sofija bila nalik Rimu.
Skver ispred hotela Seraton ¢e biti otvoren samo za pe3ake, a parking ce biti iseljen. Danas je ovaj
parking u vlasniStvu opstine, a hotel nije nista drugo do ispucalih plocnika i saksija sa cvecem,
ree Dikov. Ostaci palate cara Konstantina sezu od hotela do Crkve Sv. Nedelje i Predsednickog kabineta, izjavio je izvrsni istoricar Bojidar Dimitrov za
Standart i dodao da je veoma verovatno da je u VIl veku Kan Krum spavao u ovoj palati koja je u to vreme bila poznata kao gradska rezidencija.
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MIND-READING COMPUTER DEVISED

A computer programme capable of accessing and interpreting human thoughts has been de-
vised in Great Britain. By the programme’s scanning the brains of volunteers the information
could have been extracted about the three short films the subjects were thinking about and the
scientists are convinced that this achievement is getting them one step closer to “mind reading”.
The research subjects were asked to think about what they had seen, after having watched short
films involving a woman doing numerous activities, such as talking on the phone and sending
a letter. In 45% of cases, the computer successfully “noticed” which films the subjects thought
about, according to the report in Current Biology magazine. Eleanor Maguire with the University
College, London, explained that the study had focused on hippocampus, a small portion of the
brain with the key role in memory recall, navigation and imaging future events. These results could be useful for arresting criminals even
before they commit a crime, and they could also help explain the cases of memory loss, stroke and other conditions, according to Daily Mail.

CURIOUS DELICACY: PINEAPPLE-FLAVOURED WHITE STRAWBERRY

A new fruit in the market of Great Britain looks like a strawberry covered with sweet cream. [ 2
It is not some unknown fruit discovered in the rainforests of South America, but a ‘cross-breed’
named ‘pineberry” and in few weeks the British will be able to enjoy this new fruit. It differs
from its only one known variety not solely by its whiteness but also by its taste which is more
like that of pineapple. That is why it is named ‘pineberry’. The fruit is grown in green houses,
where it ripens from green into completely white when it is sweet and ready to eat. The impo-
rters of this unusual fruit emphasize that ‘pineberry’ can be applied in cakes and ice-cream just
like strawberries and pineapple.

THE FIRST PRINTED 3D ISSUE OF DAILY PAPERS

N Donmmeim e Gyt The Belgian daily paper in French, La Derniere Heure (DH), printed its first European paper issue in
3D H oo 3D format. Each reader gets a pair of special free-of-charge glasses allowing them to skim the paper

Lee ool . | contents. All photos and ads in this special issue are three-dimensional, but the textual part remained
R T —.  thesame, according to the BBC. DH Editor stated that due to high costs they did not intend to continue
Des détectives privés issuing the paper in this format. The critics in France welcome the novelty, but the final outcome was
JIlllllr licencier les employés!  characterized as “far from perfect”. The editor, Hubert Leclercq, revealed that the preparation of this
’ : issue took two months, and that the paper format was bigger than the regular one. The newsstands
A contained 115,000 copies.”We hear about 3D cinema, TV and video games, so that we walked that road
v too”, says Leclercq for the AFP.“It takes only few minutes to get used to 3D photos.” Still, many were not

Itis not only the house that is upside-down, but everything in it is up-

side-down too, from the bathroom to the fruit bowl hanging over your

happy with blurred photos which were hard to focus on.
head. Luckily enough, this house was not built to be lived in, but it was
built for the local Zoo in Gettorf, Germany. The house was built by the
local carpenter Gerhard Mordhorst together with his friends Gesellse
Splettsosser and Manfred Kolax, and the house included the kitchen,
bathroom, living room and bedroom. “That was quite a challenge for
us. We kept thinking of the image in the mirror”, said Mordhorst. The
builders say that this was the craziest job they have ever done and
claim that it was the hardest for them to put up the bathroom due
to all the massive fixtures, such as, for instance, shower cubicle. The
upside-down house includes nearly 50 items among which beds, tables, microwave, paintings, while surely the heaviest piece is a huge dresser
with a mirror. The builders spent a few months in decorating the house, and they even stitched the linen up so that it would not come off. They
say it was all worth of trouble. “It's a wonderful feeling to make something unique as this”, said Splettsosser. The owners of the Zoo hope that
this house will provide the visitors with an entirely new view to the familiar surroundings. The “Mad House” was conceived by Dirk Oster and it

was opened for public on 30th March.
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THE BIH FLAG ON MERA PEAK IN THE HIMALAYAS

The flag of Bosnia and Herzegovina fluttered for the first time on the Mera Peak in the Himalayas (6,476
m). Within the international Himalayan expedition, organized by Extreme Summit Team, Belgrade, the BiH
flag was planted on the summit by the mountaineers from Sarajevo Braco Babi¢, RedZep Grabus and Sanja
Mitrovic. The summit was also won by Aleksandar Spasi¢, Milo$ Ivackovi¢, Bobana Petrovi¢ and Jovo Elci¢,
while Sandra Bozic and Milan Kurili¢ gave up at the last camp (5,750 m), and Dragan Malinovi¢ a day earlier
at the Mera La pass (5,450 m), as it was reported by the expedition from Kathmandu.

SOLARIS YELLOW SUBMARINES

Solaris’ unique offer is even richer now with entertainment amenities for the whole family, i.e. e

three yellow submarines — Solaris Yellow Submarine. Solaris Yellow Submarines were built as ; 4 2
per the blueprints of the renowned American designers of various entertainmentand research | & Vellow submarine
vessels, under the highest safety standards. Yellow Submarines are the first of their kind in
(roatia and the only ones to be found nowhere else but in Solaris Hotels Resort. The subma-
rines are 4-meter long and can accommodate a four-member crew or a family. The very cabin
diving under the sea can accommodate two crew members. All guests of Solaris Hotel will be
able to enjoy researching the underwater world with the possibility to hire the submarine for an hour or half-day. If uests should want a skipper, Solaris
may also organize a professional sightseeing for the most interesting sights of the underwater world.

RYANAIR PASSENGERS WILL PAY FOR USE OF TOILET TOO

(RYHMAIR b The renowned Irish low-cost company, Ryanair, decided to go a step further when it comes to the cheap
HAND
LUGGAGE

SECURITY CHECK flights which have made it highly popular among passengers, and charge for the use of toilets during
f——— flights. All the toilets on board will work on coins, making the passengers set aside a pound or euro for
@) =0 using the toilet or washing their hands. "By charging the use of toilets we believe that we will change
the passenger behaviour hoping that they will use the toilet before or after the flights. It will allow us
to remove two or three toilets and put at least six more seats’, said Stephen McNamara from Ryanair.

ANGELINA JOLIE AND BRAD PITT DEDICATED EASTER TO VISIT SARAJEVO

Angelina Jolie and Brad Pitt, probably the most famous Hollywood celebrity couple, landed at the Sarajevo
airport on Sunday afternoon. According to BiH portal, exclusively reporting on the arrival of the celebrity
couple, the reason for their visit to Sarajevo is not quite clear. Namely, Angelina and Brad arrived in Sara-
jevo without any prior announcement. The same source alleges that the famous couple did not go through
the airport passport control or customs control, but that shortly after the landing they went into a car and
drove away towards the city. There was information in BiH media that Angelina and Brad flew to Sarajevo
on a private plane, paid a visit to the US Embassy and checked in Europa hotel. What first occurred to the
reporters in BiH is that the visit of the celebrity couple could be in connection to the Sarajevo Film Festival,
but the Festival management denied that they had any knowledge of the arrival of “Brangelina”

ANCIENT PALACE BURIED UNDER THE SHERATON, SOFIA

Sofia may soon have some of Rome’s ambiance if the palace of Constantine the Great is
unearthed and exhibited in the downtown have. Sofia will have new special archeologi-
cal attraction for tourists next year - a Roman palace which is currently buried under the
Sheraton Hotel in Sofia downtown. The ancient palace of Constantine the Great (306
- 337) will be unearthed next year, said Sofia’s Chief Architect, Petar Dikov. He suggested
that the ruins may be exposed under a glass roof, thus Sofia would be likened to Rome.
The square in front of the Sheraton Hotel will be allowed for pedestrians only and the parking lot
will be removed. Today this parking lot is owned by the municipality and the hotel and is nothing
but broken pavestones and flower pots, Dikov said. The remnants of the palace of Emperor Con-
stantine spread from the hotel to St Nedelia Church and the President’s Office, outstanding historian Bojidar Dimitrov told the Standart and added
that it was very likely that in the 8th century Khan Krum slept in the palace that was then known as the city residence.
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